








Volume 94 


New York, October 15, 1914 No. 16 





KNOW YOUR BUSINESS 


Montana Hardware Man Shows Why ‘“‘ Knowledge Is Success ’’ 

















Stove display made by the Kalispell Mercantile Company 


Kalispell Mercantile Company, Kalispell, 

Montana, a single rule is closely woven. 
From every angle which the observer chooses for 
his particular viewpoint evidences of this rule may 
be seen. It is found in every department, it is the 
one maxim which every employe must observe. 
That rule is comparatively commonplace with the 
majority of us as far as considering its practicabil- 
ity is concerned. Many of us follow it to some de- 
gree and after all to the extent that we do follow it 
is our success largely gauged. The simple rule is 
—know your business. 


\ BOUT the history of the success of the 


Knowing That You Really Know 


There are many salesmen who consider them- 
selves well equipped as to the knowledge of their 
lines, yet whose knowledge scarcely extends below 
the surface. Knowledge of the mechanical construc- 
tion or of the talking points of any article does not 
constitute a real knowledge of that article. Equally 
as important as these facts is the knowledge of the 
goods in actual use and under the conditions which 
apply to your particular territory. 

As a working example of this statement we may 
consider the sporting goods department of the firm 
just mentioned. The last few years have seen an 
increasing number of tourists swarming down the 
western slope of the Rockies to visit America’s latest 
playground—Glacier National Park. In season it 


follows that a number of these travelers will be ‘ 
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tempted to try the fishing in the mountain streams 


of this section and that comparatively few of the 
visitors will know the tackle that is best suited for 
their requirements. 

The sporting goods salesman in the employ of the 
Kalispell Mercantile Company does know. His 
knowledge of tackle must include these things if he 
is to give to the customers of his firm the service 
they will expect. He not only knows the baits which 
will tempt the fish to best advantage but he is able 
to direct the customer to the streams or pools where 
the best catches of certain fish are made. In the 
words of the manager of the concern: “This clerk 
invariably makes a sale, the angler fills his basket, 
the house wins a booster and the clerk a friend.’ 
These accomplishments are the results of knowing 
the line in the fullest sense of the word. Only 
when a salesman is doing the same thing in his 
particular department can he say that he really 
does know his line. 


Do Not Confine Your Knowledge to the Line You Sell 


In the housefurnishing department the same rule 
of “knowing the goods” is rigidly adhered to. The 
salesman must not only know his own line but he 
must be sufficiently familiar with all competing 
makes to be able to compare the various points of 
other lines, which the customer may mention, with 
his own goods. Special attention is paid to the stove 
display. All stoves are mounted on casters so that 
they may be demonstrated to best advantage and 
they are all kept well polished and free from any 
accumulation of goods. 
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A display of ranges made in the store of the Kalispell Mercantile Company 


If the customer visits the paint department he 
finds similar conditions prevailing. It is not con- 
sidered enough for the salesman to merely know the 
surface talking points of the lines which he sells. 
He must know what ingredients are used in the 
manufacture of various paints, and why they are 
used. He must be able to show why these ingredi- 
ents will produce a paint which will stand the stress 
of weather conditions and how much surface the 
various paints will cover. With this information 
he is able to answer intelligently any question 
which the customer may ask. The result may be 
told in a single word—sales. A further result which 
is well worth mentioning in this connection is that 
the firm does not find it difficult to get from 10 to 25 
cents more a gallon for their paints than some com- 
petitors. 


Feature Manufacturers’ Brands in Tool Lines 


The tool department is in the hands of a man 
who has a thorough knowledge of all the standard 
lines. He is backed by the policy of the firm—to 
carry only lines of well-established manufacturers 
and to almost ignore “Special Brands.” It is con- 


sidered by the firm. that best results can be ob- 
tained with such lines. The salesemen in the tool 
department are required to know thoroughly the 
goods which they sell, and this knowledge must ex- 
tend beyond the fact that “X chisels are good 
chisels, we have sold them for years and have very 
few complaints, and we guarantee them abso- 
lutely.”” All such statements may be absolutely true 
and yet they are not considered as convincing by the 
head of this department as the ability to tell the 
customer that “X ” chisels are good because 
of the steel of which they are made, or because of 
a dozen other points which the salesman who 
“knows” is able to call to the attention of his cus- 
tomer. 

It is upon this foundation of knowledge that this 
firm has built one of the largest retail hardware 
business in the West. In a letter to HARDWARE 
AGE, C. W. Short, of the firm, sums the whole matter 
up in a very few words, “We believe our success is 
due to the specializing in each and every depart- 
ment, with a capable specialist and not merely a 
clerk in charge—in other words, knowledge is 
success.” 











Giving Yourself the Once Over 


1} you ever go outside your own store and im- 

agine you were a prospective customer; take a 
look at your windows, see what sort of a display you 
have there, if you can see through the glass; then 
open the front door, note if the latch sticks—you 
sell. good latches, but can’t afford to use one per- 
haps? When you get inside look for a stove 
and likely you can discover one hidden under 
a flock of bird cages, rat-traps, screen wire, 
tin pans, etc. As you trip over iron clevices 
lying about the floor in your march to the counter, 
which, by the way, is located in the darkest part of 
the store, you will walk over an assortment of nails 
that have been dropped out of the bins in front of 
your showcase, all sizes left on the floor so you 
could jumble them up together if a customer wanted 
a few of each size. Perhaps you can get a place to 
lean'on the counter in order to raise yourself to dis- 
cover where the shelf goods are hidden, but more 
likely the counter space is occupied with goods not 
put back in stock—clerks are too busy, they put it 
all back at night after ten o’clock, when they ought 
to be at home with their families. 


You disentangle your legs from some chain and 
ends of rope left on the floor and make a trial at 
getting over where the buckets and other tinware 
are kept. You don’t succeed at first start—you will 
have to remove a churn or a freezer or a keg of 
nails that don’t really belong in the passage, but 
you have been too busy to put them in their place. 
You may find the kind of pail you want if you are 
lucky; it ought to be where you head for, but they 
may have been distributed around to make more of 
a showing. Then you start towards the shop to see 
if the tinner can take time to do some work for 
you, but you can’t find him. He is chinning per- 
haps with the drayman, or he may be asleep behind 
some of the unfinished work. 

About this time you become the proprietor again. 
Looks like things might be improved. Will they? 
—Pumps and Supplies. 


HERE are just three factors that create new cus- 
tomers—the service and values that you give 
present customers, your advertising and your window 
displays. The only way to make these influences effec- 
tive is to give them more attention than your competi- 
tors do. It is surprising how great the opportunity is 
to do that very thing.—Hachange. 














dot the landscape in wild profusion again 

before long. These things are as bewitch- 
ingly unreal as the village boys, scattered gates and 
extra policemen are real on a Hallowe’en night. 

I used to live in holy horror for fear something 
might happen which would keep me indoors Hal- 
lowe’en night, but never in the eventful days of my 
boyhood did this dire calamity come to pass. The 
good gate builders of my native village will vouch 


(J ave goblins, witches and black cats will 


HALLOWHW’EN HUSTLING 


Business Winning Witch Windows Suggested 
to Drive Away Bugaboo of Hard Times 


By “THE ASSISTANT MANAGER” 





dan Hardware Company, Willimantic, Conn., made 
a trim of this nature two years ago that was right 
to the point. His background was black cloth, the 
stars, moon and witch were cut out of white card- 
board and fastened to the cloth. The tripod was 
pure white and so was the fence. Two jack-o- 
lantern pumpkins were used at each end of this 
display and a sign on the tripod read, “Bewitching 
Values.” 

The goods displayed in this window were all 

















Hallowe’en window display made for the Jordan Hardware Company by James E. Ferguson 


for the fact that I belonged distinctly to that class 
of kids who reveled in wild destruction one night 


each year, and that night was Hallowe’en. 


It is born in the average American boy to want 
to tear the lid off things on Hallowe’en night, and 
to stop him is as useless as to try to make a lap dog 


out of an army mule. 


Most bad things in a kid, however, can be turned 
to good if some wise, kindly power just directs the 


surplus energy. The Boy Scout masters have been 


quick to realize that Hallowe’en night is the time for 
a “howling-rip-roaring-big-rally,” and by holding 


such affairs they have saved more gates, buggies, 
ash cans, signs and cellar doors than can be found 
in the average state. 

From a kid’s standpoint Hallowe’en is a night out. 
From a householder’s standpoint it is a nightmare, 
and from a merchant’s standpoint it is a period 
when prosperity can be advertised and padlocks 
sold. It is distinctly the time to bring in the corn 
and pumpkins for window display use. 

James E. Ferguson, window trimmer for the Jor- 


marked with black and white price cards. The 
lighting effects were all blue. Some little ghost 
scene, that window! Look it over from an “out-by- 
the-graveyard-12-o’clock-standpoint,” and you begin 
to realize that the frost is on the pumpkin. This 
is a simple but most forceful setting. We can well 
copy Ferguson’s ideas and make a “Bewitching 
Value” window now. 

The Erie Hardware Company, of Erie, Pa., is a 
live concern that believes in coupling the season up 
to its windows. A picture of one of its Hallowe’en 
displays is herewith reproduced. It shows how 
simple a window display really is when we can invite 
old dame nature in from the corn field to help out. 

I saw a display of pocket knives a few years ago 
that was a business builder and a business blunder 
at the same time. I could lay my hands on the 
window trimmer without straining my reach. He 
built a cornfield background, put in a few witches 
and jack-o-lanterns for full measure, and from a 
tripod hung a huge yellow pumpkin. Then with a 
long head for business, and with blind eyes for the 
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The windows of the Erie Hardware Company show timely displays of stoves and Hallowe’en suggestions. At 
the right the Hallowe’en window is shown in detail 


stock, he stuck the pumpkin full of pocket-knives 
until it looked like a huge pocket-knife pin cushion. 

It was a 39-cent knife sale, and it put the knife 
sales into high gear in jig time, but when it was 
over I pulled some of the sorriest-looking knife 
blades you ever saw out of that pumpkin. We were 
selling them at a discount for the next year, and 
the boys kidded me about “Pumpkin Pocket Spe- 
cials” until I learned to eat with my fork and swore 
that pumpkins, even in pie form, and knives had 
nothing in common. 

Now two or three ideas on a subject like this are 
as thin as a fair-grounds ham sandwich. You 
know it and I do, but it’s all I have in stock because 
I failed to hustle for Hallowe’en pictures last year. 
Next year I don’t want to offer the same apology. 
Here’s the preventive. A lot of you boys who read 


this story are going to make Hallowe’en window 
trims. Those trims will probably be coupled up to 
your newspaper ads. Many of them are going to 
build business. This is all good material for an 
“Assistant Manager” story. With the aid of some 
two hundred hardware window trimmers I have 
recently published a new book entitled “Hardware 
Window Advertising.” For each of the best ten 
Hallowe’en window pictures, with a brief statement 
of what they accomplish, I will send one of these 
splendidly bound, beautifully illustrated books. 

We can bank on a lively competition. I'll get the 
editor to award the prizes. This competition will 
end November 5. 

Here’s hoping your window will be a winner and 
that it will be “witchy” enough to drive away the 
bugaboo of bad business. 











New A. B. C. Plant 


ftom Altorfer Bros. Company, Roanoke, IIl., man- 

ufacturer of power washing machines, is 
building a new plant at Peoria, IIl., to be operated 
in connection with the home office and plant at Ro- 
anoke. The Peoria plant will be of concrete, brick 
and steel construction and absolutely fireproof. It 
will be equipped with the very latest machines and 
appliances. The plant will have a floor space of 
27,900 square feet, and in addition to this there 
will be a separate power plant and dry kiln of 
large capacity. Work is progressing rapidly and 
the company expects to be operating the new plant 
within a few weeks. 


Disston’s View of Guarantee 


PROPOS of the recent discussions of ‘““What Con- 
stitutes a Guarantee” in Printers’ Ink, it is in- 
teresting to note that Henry Disston & Sons, steel 
tool manufacturers, of Philadelphia, Pa., have been 
advertising the guarantee feature of their goods in 


the trade press. “Of What Value Is a Guarantee 
Without a Guarantee?” is the caption of the copy, 
and the situation as it affects the Disston company 
is summed up this way: “Almost everybody guar- 


‘ antees their goods to-day. It is hard to make a 


sale unless you stand back of the goods. * * * 


There is a wrong impression prevailing among most 
people as to the status of a guarantee. They look 
at it only as the promise of the manufacturer to re- 
place defective articles. Under such a guarantee 
you can replace a poor tool innumerable times. You 
could keep it up for a lifetime (if the business lasted 
that long), but only at a constant loss to you through 
the trouble and delay occasioned by the replacement. 
* %* * Our reputation for making high-grade 
and efficient tools, saws and files assures the buyer 
that there is little likelihood of his having to take 
advantage of our guarantee. That gives the guar- 
antee its fullest meaning. It is the guarantee of 
the guarantee.” 


THE PERFECT Nut Lock CoMPANY, Pittsburgh, Pa., 
has been incorporated with a capital of $5,000, with 
Joseph D. Gilchrist, H. Gilchrist and Edward P. Logan. 
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By Henlavene Age Window Trimming Specialists 


cellent idea for featuring cooking utensils. 
With slight revision, however, it can be used 
for practically any line of hardware. 

The center piece of this display consists of a half 
cylinder design made of cardboard and covered with 
bark paper, thus suggesting a section -of a tree 
trunk. 

A natural tree branch is attached to the left of 
the design, as shown. The outline of the owl is cut 
from paper and pasted on the face of the stump, but 
with the claws curled around the small limb and 


QO: window suggestion this week shows an ex- 
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A window display transparency used as a centerpiece 
in the display 






































































pasted in position. The eyes of the owl may be cut 
through both thicknesses of paper and the card- 
board, with the two openings backed up with yellow 
tissue paper. By mounting an electric lamp on a 
skiddoo socket and placing it behind the owl’s eyes 
an attractive effect will be obtained. 

A skiddoo socket is an inexpensive flasher which 
can be secured from any electrical supply house and 
retails for about fifteen cents. 

Our Show Cards 

Every window trimmer should learn card writing, 

because he will find it a handy as well as a lucrative 


accomplishment. 
The window man can readily learn the art, and 
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Soennecken pens of various sizes were used in the let- 

tering of this card. The illustration was ta from 

an advertisement that appeared in HARDWARE AGE of 
the Colonial Crayon Company 











it is one which once accomplished is not easily for- 
gotten. 

The man who arranges a window display must 
necessarily be imbued with an artistic instinct. He 
naturally must have an eye for form, regularity, 
spacing and a touch which should be capable of 
producing results which are marked out in his 
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Quarter sheet card utilizing illustration taken from an 
advertisement that appeared in HARDWARE AGE of 
the General Electric Company 
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vision; otherwise he would not be a successful win- 
dow display man. 

The following show cards show what can be 
accomplished by mastering the use of the Soen- 
necken pen only. All the lettering on both of these 
cards are made with this handy instrument. 

The original size of these cards were quarter 
sheets, 11 x 14 inches. Each one shows the use of 
illustrations taken from HARDWARE AGE and pasted 
in the required position. 

In order to secure different widths in the letters 
as illustrated it will require a size of pen which will 
conform to the strokes. 

All of the lettering is made by what is known as 
the single stroke work. Each section of the letter 
is made with a single stroke of the pen. 


Coming Hardware Conventions 


THE ANNUAL MEETING OF THE AMERICAN HARD- 
WARE MANUFACTURERS’ ASSOCIATION, held in con- 
junction with the National Hardware Association, 
will be at the Marlborough-Blenheim Hotel, Atlantic 
City, October 28-29-30. F. D. Mitchell, secretary- 
treasurer, 1510 Woolworth Building, New York. 

THE NATIONAL ASSOCIATION OF HARDWARE SEC- 
RETARIES, Chicago, October 13, 14 and 15. La 
Salle Hotel. W. P. Lewis, secretary-treasurer, Hunt- 
ingdon, Pa. 

OKLAHOMA HARDWARE AND IMPLEMENT ASSO- 
CIATION CONVENTION, Oklahoma City, December 8, 
9, 10, 1914. W.B. Porch, secretary, Mustang. 

ILLINOIS RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Chicago, January 12, 13, 14, 15, 1915. L. 
D. Nish, secretary, Elgin. 

MISSOURI RETAIL HARDWARE ASSOCIATION AND 
MISSISSIPPI VALLEY IMPLEMENT AND VEHICLE AS- 
SOCIATION will hold their annual convention in St. 
Louis, January 19, 20, 21, 22, 1915. F. X. Becherer, 
secretary, 5136 North Broadway, St. Louis. 

PACIFIC NORTHWEST RETAIL HARDWARE AND IM- 
PLEMENT ASSOCIATION CONVENTION, Spokane, 
Wash., January 20, 21, 22, 1915. E. E. Lucas, sec- 
retary, Hutton Building, Spokane, Wash. 

TEXAS RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Waco, January 26, 27, 28, 1915. Henry Marti, 
secretary, Dallas. 

INDIANA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Indianapolis, January 26, 27, 28, 29, 1915. 
M. L. Corey, secretary, Argos. 

WISCONSIN RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Milwaukee, February 3, 4, 5, 1915. P. J. 
Jacobs, secretary, Stevens Point. 

NEBRASKA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Omaha, February 9, 10, 11, 12, 1915. 
Nathan Roberts, secretary, Lincoln. 

MICHIGAN RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Saginaw, February 9, 10, 11, 12, 1915. 
A. J. Scott, secretary, Marine City. 3 

NORTH DAKOTA RETAIL HARDWARE ASSOCIATION 


CONVENTION, February 17, 18, 19, 1915. N. C. 
Barnes, secretary, Grand Forks, N. Dak. 
OHIO RETAIL HARDWARE ASSOCIATION CONVEN- 


TION, Cincinnati, February 16, 17, 18, 19, 1915. 
Headquarters, New Gibson Hotel. Jas. B. Carson, 
secretary, Dayton. 

NEW ENGLAND HARDWARE DEALERS’ ASSOCIATION 
CONVENTION, Boston, Mass., February 22, 23, 24, 
1915. Geo. A. Field, secretary, 176 Federal street, 
Boston. 

KENTUCKY RETAIL HARDWARE AND STOVE DEAL- 
ERS’ CONVENTION, Lexington, February 23, 24, 25, 
1915. Headquarters, Phoenix Hotel. J. M. Stone, 
secretary, Sturgis. 

MINNESOTA RETAIL HARDWARE ASSOCIATION CON- 


VENTION, St. Paul, February 23, 24, 25, 26, 1915.°: 
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H. O. Roberts, secretary, Metropolitan Life Build- 
ing, Minneapolis. 

SOUTH DAKOTA RETAIL HARDWARE ASSOCIATION 
CONVENTION, Mitchell, March 2, 3, 4, 5, 1915. E. C. 
Warren, secretary, Pierre, S. Dak. 


Obituary 


CHARLES L. MILLIKEN of Saco, Maine, a son of Ly- 
man D. Milliken, died at his home, after a sudden and 
brief illness, which developed into pneumonia. Mr. 
Milliken and his father conducted a hardware store un- 
der the name of L. B. Milliken & Son. He was born in 
Saco in 1876, and received his education in the schools 
of the city, and later graduated from the Thornton 
Academy. 

ALFRED A. Maris died at his home in Wheeling, 
W. Va. following an operation. Mr. Maris was born in 
Columbus, Ohio, and after leaving school became asso- 
ciated with his brother in the hardware business. He 
later accepted a position with the Heiner Hardware 
Company, remaining with this concern for eight years. 
He then became connected with the Ott-Heiskell Hard- 
ware Company, taking charge of the company’s build- 
ing department. 

GEORGE H. PAINE of Brookline, Mass., died at his 
residence here. He was a member of the hardware 
firm of Paine Bros., successors to Mayo & Paine. He 
was connected with the hardware business for more 
than thirty years, and was prominent in fraternal 
organization work. He is survived by his parents and a 
brother. 

HOWARD B. FULLER of the firm of Bowen & Fuller, 
died at his home in Leominster, Mass. after a severe 
illness from typhoid fever. Mr. Fuller was in his 
thirty-sixth year, and began his business career in the 
hardware line, having been connected with the Damon- 
Gould Hardware Company of Fitchburg, and later with 
the W. A. Fuller Hardware Company and their succes- 
sor, the Gavin Hardware Company of Leominster. 


WILBUR DOREMUS, aged 59, president of Macknet & 
Doremus, hardware dealers, of 798 Broad street, New- 
ark, N. J., died at his home of pneumonia. Mr. Dore- 
mus started working for the firm as a bookkeeper at 
the age of 18. He is survived by a widow and 
daughter. 

MOosE KLEIN died of apoplexy recently at his home in 
Louisville, Ky. He was a native of Alsace, Germany, 
and engaged in the ax handle business some years 
ago, continuing up to the time of his death. Mr. Klein 
was in his sixty-ninth year. 

GEORGE H. SMITH, for many years engaged in the 
hardware business at Bangor, Maine, died there re- 
cently at the age of 86 years. Mr. Smith for many 
years was in partnership with Benjamin Kinney, later 
selling out to John Watson Company. 

JOHN M. P. FISHPAW died at his home in Baltimore, 
Md. Death was due to a complication of diseases. 
Mr. Fishpaw was formerly a member of the hardware 
and paint firm of the Fishpaw & Sons Company. He 
was born in Baltimore and was in his sixty-third year. 
Three sons and two daughters survive him. 

EMMANUEL P. RHOADS died at his home in Defiance, 
Ohio, August 19. He was born on November 11, 1833, 
and in 1857 engaged in the manufacture of agricultural 
implements with his uncle, Thomas Newhard, and 
later was connected with the Turnbull Wagon Works. 

JOHN FULLER, JR., a member of the hardware firm 
of Fuller & Sons, of Seneca, Kansas, died at his home 
after a lingering illness, aged 54. He is survived by 
a widow and two children. 

A. M. BEANER, a well known merchant of Beaver 
Falls, R. I., died at the Providence hospital. Mr. Beaner 
was in his sixty-sixth year. 

HowARD H. MORELAND, a leading hardware merchant 
and life long resident of Romeo, Mich. died at his home 
here as a result of an accident. 

FRANK A. SCHWERTNER, treasurer and purchasing 
agent of the Berger Manufacturing Company, Canton, 
Ohio, died at his home recently. 

GEORGE JACKSON, a pioneer hardware dealer, died at 
his home in Shabbona, after a protracted illness. 



































The Phipps Psychiatric Clinic a part of the Johns Ho 


specially designed for the purpose. 


pkins Hospital. The building is furnished with hardware 
The spiral fire-escape is shown at the rear 


SPECIAL HARDWARE IN HOSPITAL 
BUILDING 





HE Phipps Psychiatric 
T Clinic is one of the more 
notable buildings in the 
group which goes under the 


general name of the Johns 
Hopkins Hospital. The new 
structure provides extensive 


quarters for the treatment and 
care of the insane and for re- 
search into mental troubles. It 
is perhaps the last word in 
buildings having these objects 
in view. Certain features are 
especially worthy of notice— 
particularly the hardware, some 
of which had to meet most un- 
usual special requirements. 

The buildings of the Johns 
Hopkins Hospital, Baltimore, 
number about two dozen dis- 
tinct structures occupying an 
entire block (700 x 850 feet) 
on high ground in the eastern 
part of the city. The total value of the property 
and funds amounts to nearly $8,000,000. About 
half of this sum represents the value of the site 
and the buildings. This fact may tend to make 
clear why this institution ranks among the very first 
of its kind in the world. 

The Phipps Psychiatric Clinic is a U-shaped 
strucure whose overall plan dimensions are about 
170 x 200 feet. Including the basement, there are 
six stories. In front, the building rises to its full 














The spirai or 

helical fire-escape 

attached to _ the 

Phipps Psychiatric 
linic 


hight. On the two side wings, the top floor consists 
of roof gardens. In the wings, the walls carry, the 
floors; in the front, the floors are carried partly by 
the walls and partly by steel columns. The building 
is of brick, trimmed with bluestone and conforms in 
general to the style of architecture dominating the 
hospital group. The roof is of slate. With such ex- 
ceptions as the wooden frames and fittings of door- 
ways and windows and trimmings in general, the 
building is thoroughly fire-proof throughout. The 
steel columns are fire-proofed with terra cotta; the 
floors are of steel and terra cotta, and the parti- 
tions are of plaster block. The fire-escapes are lo- 
cated at the rear ends of the two wings. These fire- 
escapes are very unlike the ones with which we are 
familiar, as they have to meet the severe ne- 
cessities of suitability for insane and possibly 
refractory persons. Essentially, they consist of 
helical chutes winding round and round from the 
top of the building to or near the ground level. A 
patient thrust on to the chute is sure to make the 
trip without further attention, as gravitation does 
the real work. These special fire-escapes were fur- 
nished by the Dow Wire & Iron Works, Louisville, 
Ky. 
This building will house many people mentally 
deranged. It was important that the hardware 
should be designed so that no points of attachment 
be furnished from which such persons might hang 
bedclothes or their own clothing and thus provide 
themselves with a means of suicide. In consequence 


the hinges are of the tight pin type and so con- 


structed that they cannot be used for suicidal pur- 
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poses. No knobs are used throughout the building. 
Instead, a lever handle, standing when in repose at 
an angle of 45 degrees, is employed. If an attempt 
is made to attach a slip noose, the moment a weight 
is applied the noose will slide off. A sash fastener 
is used of such character as to provide no point of 
attachment. An interesting precaution takes care 
of the difficulty an attendant may have in getting a 
key in the lock in a hurry or in the midst of a tussle. 
The keyhole is arranged above the lever and the 
escutcheon provides a depressed key-way of funnel 
shape. Wherever a key may be thrust in this key- 
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way, the key will be guided directly to the keyhole. 
In connection with the lock fastener used on the 
inside sliding shutters rivets are employed instead 
of screws. An inmate cannot accordingly use a 
coin or any other substitute for a screwdriver. 
Throughout the building there are several sets of 
locks controlled by master keys. Then there is a 
grand master key, which serves to open all these 
locks. The depressed key-way is used generally 
throughout the building. The hardware was sup- 
plied by Sargent & Co., 94 Centre street, New York 


City. 








HIS MAJESTY THE CUSTOMER 


By GARVIN P. TAYLOR 


ING CUSTOMER had not come into his own 
forty years ago, because the average retailer 
was a mere trader with little idea of even the 
elementary principles for expanding his business. 
His sole object was to kill competition and bleed 
the customer. He did not seem to realize that the 
amount of business he did one year directly in- 
fluenced the business he would do the following year. 
He lived only for the day and to-morrow was allowed 
to take care of itself. 

Modern merchandising has evolved new funda- 
mentals and new principles. The trend is decidedly 
in the direction of honest co-operation and reliable 
service. Special effort is made to create satisfac- 
tion and inspire confidence. Success is now meas- 
ured by the number of permanent and profitable 
customers. 

The trade identifies and classes a business man by 
the consistency of his business policy. An employe 
by word or deed can either betray or strengthen this 
policy upon which you are endeavoring to build. 
The quality of your business policy is nothing more 
or less than a question of the quality of individuals. 

Every store has salesmen. But—there is a great 
difference between those who merely take orders and 
those who actually sell. Anyone can interview a 
customer, but everyone can’t sell goods. 

Selling means more than the actual handling of 
merchandise in routine fashion. It means reliable 
service; the ability to discuss merits in an intelli- 
gent manner; in being thoroughly informed on 
subjects pertaining to the trade; in being able to 
adapt yourself to any situation; in reading the 
peculiarities of customers and in handling them 
accordingly. 

Good salesmen are assets—poor ones, liabilities. 
No matter how successful your good salesmen are, 
the mere order-taker drags their percentage to a 
common average. Success is not measured by the 
high spots. It’s the average that counts. 

Your standing in the trade is determined by the 
gauge of your salesman. They are handling, 
directly, your business policy. They can either 
make or break you. The real salesman and the real 
merchant are business builders. The order-taker is 
a menace and a parasite. He has been well termed 
a business leech. 

The law that determines a salesman is the amount 
of supervision he requires. One of the most funda- 
mental principles of business is reliable service. 
Every time a man violates this fundamental prin- 
ciple he is guilty of a grave misdemeanor. The 
number of mistakes created determines the amount 
of supervision necessary and the final result equals 
the size of the salesman. 

The great weakness in 1914 clerks is the same 


that prevailed in 1419. It is the failure of salesmen 
to know their goods. A salesman should be so well 
posted on the things he is selling that the customer 
is inspired with implicit confidence in his judgment. 
In other words, Mr. Salesman, you are the cus- 
tomer’s attorney and your professional advice 
should be sterling. 

The time, energy and money of your employer is 
directed in securing and retaining permanent and 
profitable customers. He has created a rock-ribbed 
business policy for the sole purpose of assuring the 
customers of the sincerity of his desire for co-opera- 
tion. He exercises untiring effort to secure quality 
stock and gives full value—to make the customer 
permanent. You have been employed to direct and 
to strengthen these different cogs in his business 
machine. You have been drilled to demonstrate that 
every factor that goes to make business works for 
one result—mutual profit between customer and 
merchant. 

Knowing first and last that your standards of 
practice have been dedicated to the customer, know- 
ing that the life of your business depends upon the 
attitude of the customer toward you, knowing that 
your relative position in the trade as a power 
depends upon the breadth of your knowledge, know- 
ing that the customer is so powerful that he can 
either make or break you, don’t you sometimes 
wonder at the appalling indifference displayed in 
keeping his good-will? 

His Majesty the Customer is King. The minute 
he enters your place of business the atmosphere 
should be surcharged with a desire to serve. It 
should radiate the presence of men who know how 
service sells. 

“His Majesty the Customer” depends upon your 
honesty and co-operation to assist him in his pur- 
chases. He relies upon you for information in your 
trade. He should positively feel that you are so well 
informed that he is inspired with absolute con- 
fidence in your judgment. 

Salesmanship, like a good religion, is easier to 
preach than it is to practice—knowing what your 
customer expects gives you something to build to. 

Your business knowledge plus your ability to 
serve equals the degree of your success. It is the 
receipt that will evolve you as a business power. 
Know more, sell service, and the result is your 
measure. 

Salesmen shoot at but one target—the customer. 
With what kind of ammunition will you load your 
gun? Will you be an order-taker with a muzzle 
loader or a salesman with an automatic? 

Arm yourself properly, then keep in mind first, 
last and all the time that you are but a private in 
the rear rank of “His Majesty the Customer.” 














For Secret Service 


N a small South American state which had recently 

undergone a change of administration the new 

potentate summoned an artist and ordered new designs 
for all the official uniforms. 

“I wish showy costumes—very showy,” he said, “for 
the people are impressed by them. I have here some 
sketches that I myself have made. Look them over, 
and be guided by these ideas as far as possible.” 

The artist examined the sketches carefully. “This,” 
he said, turning the pages, “is evidently for the navy 
and this for the army; but if you please, what is this— 
a long plume on a three-cornered hat, yellow dress coat 
trimmed with purple, and 8 

“That,” replied the chief of state, gravely, “is for 
the secret police.”—Everybody’s. 





Heap Frank 


HE Chinese are not a race given to flattery. 

A gentleman called at a Chinese laundry for his 
clothes. On receiving the package he noticed some 
Chinese characters marked upon it. Being curious, he 
asked, pointing to the lettering: 

“That is my name, I suppose?” 
“No. ’Scliption,’?’ was the Chinaman’s bland reply. 
“*Lil ol’ man, cross-eyed, no teet!’ ”—Everybody’s. 


The Powers That Be 


IRST Old Lady—My dear, what do you think of this 
war? Isn’t it terrible? 
Second Old Lady—Awful! But it can’t last long; 
the powers will surely intervene.—London Punch. 


A Double Fumble 


é “W HO was that tough-looking chap I saw you with 
today, Hicks?” 
“Be careful, Parker! That was my twin brother.” 
“By Jove, old chap, forgive me! I ought to have 
known.”—Boston Transcript. 


A Long Shot 


1* a certain text-book on arithmetic designed for use 
in schools appears the following ingenious problem: 
“A cannon ball travels 540 feet in one second. How far 
will it be from the muzzle of the gun after the lapse of 
thirty-five minutes?”—Sacred Heart Review. 


Curious 


LICE—When I told you of my engagement I said 
it was a secret, and you told Kitty about it. 
Ella—Why, no, I didn’t. I merely asked her if she 
knew about it.—Boston Transcript. 


Competition 


OLFER (who has foozled his drive and expressed 
his disgust with a strong word)—Oh, I beg your 
pardon for swearing before you. 
Lady (his partner in foursome)—Oh, you didn’t; 
I said it first—World of Golf. 


Rebuked 


LE age cose here, waitress, I want some demitasse. 
She—Well, can’t you order the stuff without 
swearing about it?—Baltimore American. 
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Horse Appreciated 


A FARMER was recently arguing with a French 
chauffeur who had slackened up at an inn regard- 
ing the merits of the horse and the motor car. 

“Give me a ’orse,” remarked the farmer; “them 
traveling oil-shops is too uncertain fer my likin’.” 

“Eet is prejudice, my friend,” the chauffeur replied; 
“vou Engleesh are behind ze times; you will think 
deefairent some day.” 

“Behind the times be blowed!” came the retort; 
“p’raps nex’ time the Proosians are ’round Paris and 
you have to git your dinner off a steak from the ’ind 
wheel ' of a motor car, you Frenchmen’ll wish you 
wasn’t so bloomin’ well up-tc-date!”—Sacred Heart 
Review. 


Not Suited 


LADY in the country recently advertised in the 
local papers for a “handy man.” 

“What I want,” she said to the first applicant, “is 
a man that will do odd jobs about the house, run 
errands, one that never answers back and and is always 
ready to do what I want.” 

“Ah,” said the applicant as he turned away, “it’s 
a husband you’re looking for, ma’am.”—Exchange. 


Washington’s Trouble 


SCHOOL scene. The teacher speaking: 
“Be industrious, children, and you will succeed. 
You remember, do you not, the great difficulty George 
Washington had to contend with?” 
“Yes, sir; yes, sir,” the children piped. 
“And what difficulty, what almost insuperable dif- 
ficulty, nearly crippled the great George?” 
“He couldn’t tell a lie!” chorused the children.— 
Tit-Bits. 


An Honored Guest 


66 O man is as well known as he thinks he is,” says 


Caruso. “I was motoring on Long Island re- 
cently. My motor car broke down, and I entered a 
farmhouse to get warm. The farmer and I chatted, 


and when he asked my name I told him modestly that 
it was Caruso. At that name he threw up his hands. 

“‘Caruso!’ he exclaimed, ‘Robinson Caruso, the 
great traveler! Little did I expect ever to see a man 
like yer in this yere humble kitchen, sir!’ ”—Exzchange. 


Good at Figures 


AMMY was not prone to overexertion in the class- 
room; therefore, his mother was both surprised 

and delighted when he came home one noon with the 
announcement: “I got 100 this morning.” 

“That’s lovely, Sammy!” exclaimed his proud mother, 
and she kissed him tenderly. “What was it in?” 

“Fifty in reading and fifty in ’rithmetic.”—Phila- 
delphia Public Ledger. 


Society of the D. S. T. 


éé HO is that awfully important-looking woman?” 

“Why, that’s Mrs. Van Gudgeon. She’s the 
regent of the Daughters of the Stranded Tourists.”— 
Cleveland Plain Dealer. 














“THE MAN BEHIND THE COUNTER” 


Making the Circular Letter Get 
Results 


6 ‘T AM a clerk with Hardware Co. Am 





getting up a mailing list of farmers and 
want to send them a letter of some kind 
with the advertising I send them. Will you send 
me a letter that would be good to mail with the ad- 
vertising each month? Yours respectfully, 


9? 





The above letter has been received by “The Man 
Behind the Counter,” and as all retail salesmen are 
interested, more or less, in letters of this kind, it is 
answered through the column, as follows: 

I note with considerable interest your recent let- 
ter requesting us to send you a letter which you can 
use in sending out advertising matter to a list of 
farmers. It would not be possible to comply with 
your request for reasons which will be apparent 
when you have read our letter. 

The greatest fault to be found with the average 
circular letter is that it attempts to cover a wide 
range of prospects with the same wording. I think 
this is a mistake. Even a circular letter may have 
the proper personal touch if rightly prepared. 

If I contemplated mailing letters to a list of farm- 
ers it would be my aim to make each letter as per- 
sonal as possible. I would picture some man whom 
I knew personally and write a letter saying the same 
things I would say if I were talking to him face to 
face. I would re-write that letter at least six times, 
boiling down, cutting out useless words or expres- 
sions, and adding the thoughts which would add 
emphasis to my argument. After this was finally 
finished I would go over my list of names and send 
that letter to every man to whom it was suited. I 
would follow this through my entire list, getting out 
as many letters as was necessary to cover the vary- 
ing conditions and personalities of my prospects. 

Too much attention cannot be paid to a circular 
letter if you want it to be really effective. 

I would advise omitting all nice-sounding pleas- 
antries in opening the letter. Get right down to 
business. Make it your special effort to write an 
opening sentence which will instantly grip the read- 
er’s attention and will be remembered. Put some- 
thing there which will make him think. 

Suppose you wanted to write a letter on a sep- 
arator to a man who was not using one. You 
might open your letter with the statement: “We 
have decided to take this means of calling your at- 
tention to the fact that we are agents for the 
separator.” To my mind a more forcible statement 
would be: “You are losing money on every gallon 
of milk that you handle.” 
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In the first case you merely announce that you 
are attempting to sell a certain piece of goods. No 
matter what the body of your letter may contain 
you have created that first impression of looking 
after your own interest. The second opening re- 
verses the situation. You put your prospect on the 
defensive. You charge that he is losing money. 
You get next to his pocket book at once. He wants 
to see you prove it. He may forget the argument 
you use, but he will not soon forget that you have 
said he is losing money. If he remembers this you 
have accomplished your purpose. You have inter- 
ested him. 

The body of your letter must prove your original 
statement. I do not believe it is necessary to dwell 
extensively on the merits of your goods in the first 
letter. Just direct his attention to the advertising 
matter and trust to it. If your letter interests him 
he will read the booklet you enclose. 

Take care to have each letter as short as pos- 
sible. Make your sentences terse, strictly to the 
point. Avoid phrases. It is better to have three 
short sentences than one long one containing the 
same information. 

Word your closing paragraph so as to suggest 
immediate action—stepping to the telephone to 
notify you when to bring the product to his home 
for a demonstration—urging him to see the product 
the next time he is in town. 

Your monthly letters should relate principally to 
the advertising matter which you enclose. This will 
be chosen to suit the season or general conditions. 
Put yourself in the place of your prospect and de- 
cide what would interest you most at that time. 

Avoid sameness in your monthly letters. You 
may follow the general suggestions I have made 
without following exactly the same style. I have 
known some effective letters which simply related 
the experience of some customer. Tell that experi- 
ence briefly then apply the point to your prospect 
in your closing paragraphs. 

With best regards, and trusting to hear further 
from you on this subject, I am 


Yours very truly, 
“THE MAN BEHIND THE COUNTER.” 


The Man Who Comes to “Look 
Around” 


| epeieventc there is nothing so discouraging to the 

retail salesman as to encounter the prospective 
customer who wishes to see and price a variety of 
items, but who plainly tells the salesman that he 

















October 15, 1914 


is not going to buy at that time, but merely wishes 
to inform himself. 

In many cases such an assertion is followed by a 
lack of enthusiasm on the part of the salesman. 
the questions asked are answered in a listless man- 
ner, the goods are shown without elaboration on 
their superior qualities. Equally as true is the 
fact that in many cases a sale is lost through just 
such procedure. The customer may really be in the 
market, at that time, and may be using his prelimi- 
nary statement as an excuse to get away provided 
the goods shown, or prices quoted, do not appeal to 
him. Even if he is not ready to buy, the fact re- 
mains that he would not be seeking the information 
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if he were not interested in the goods to some ex- 
‘tent. 

In every case it is the duty of the retail sales- 
man to put as much vim into the sales talk made 
to the man or woman who is “looking around” as 


he would to any other prospect. Experience will 
show sales as the result of such energy in many 
cases. Every now and then some salesmen through 
“The Man Behind the Counter” department tells of 
such an experience. We want more of them. You 
have doubtless had some. Give the readers of 
HARDWARE AGE the benefit of your experience by 
writing out the incident and mailing it to “The 
Man Behind the Counter.” 





Store Clubs Increase Efficiency of Salesmen 
By A. W. IVENS 


that would be of interest to readers of HARD- 

WARE AGE I would like to set forth an idea that 
I fathered for a long time and which our firm finally 
put into execution. In all retail hardware houses, 
where a sales force of eight or a dozen persons are 
on the floor, some difficulty is always experienced 
in keeping such a force up to its highest selling ef- 
ficiency, and little time is afforded for the proper 
schooling of such a force during the busy hours of 
the day, and I have advocated right along that a 
convention of salesmen in the retail store was just 
as important as among the salesmen in the jobbing 
or manufacturing line. 


2 response to an invitation to write something 


Definite Program for Each Meeting 


Early in the year 1913 we took the initiative and 
organized our selling force into a club, including the 
founders of the business, W. W. and W. M. Orcutt. 
We named this organization “The Orcutt Hardware 
Club,” and we planned to meet the first and third 
Monday evenings of every month, and to adjourn 
during the hot summer months, and continue again 
in the fall. 

We now meet at 7:45 p. m., and close the meeting 
at 10 o’clock. The time is devoted to the welfare 
of the business, and we follow a definite program 
laid out by a committee. All the officers are our 
regular sales force, who are elected semi-annually. 
Our program is as follows: Call to order by chair- 
man, reading of the minutes, unfinished business, 
change of prices and new goods, question box, main 
topic, general discussion of topic, program for next 
meeting, adjournment. 


Programs Varied and Interesting 


Under the different items on the program we 
thrash out our problems peculiar to that heading, 
posting the salesmen on p:*ices, system, new goods, 
selling plans, special sales, etc. Take the item of 
“Question Box.” This is always interesting, as it 
brings to light many individual problems between 
salesman and customer that we debate and work out 
the perplexing point that may exist. 

At every meeting some one of the club is given a 
topic on which he makes an address. At one time 
we called on W. W. Orcutt for a reminiscence of 
his early hardware experience and say it surely was 
interesting. We hardware men of today know little 
about “hard knocks.” After the main topic there is 
a general discussion of the subject and we find it a 
splendid education for all concerned. 

Sometimes we call on a traveling salesman who 
happens to be in town on our meeting night, and 





whose line we are representing, and we have noted 
in particular an instance of a decided increase in 
sales of a certain line of goods whose representative 
demonstrated his wares to us a year ago. 


A Fine Asset for Any Store 


I do not feel that our plans have reached perfec- 
tion, but from the benefits already noticed and the 
extra “punch” our force has put into business 
through the education received in this organization 
I am sure we are on the right track. I might say in 
closing that we all swore allegiance to this club in 
sacrificing all things that would hinder any one 
from attending and I believe we have had only one 
absence at a meeting since we first organized. We 
sometimes add social events by meeting at the home 
of some member, but nearly all of our meetings are 
held in the offices at the store where we have one 
center of interest and where the atmosphere spells 
“Business.” 

I have written on this subject rather than on 
some sales plan or “Why I Sold Him,” because I have 
not noticed anything in the trade papers concerning 
any organization of this kind in the retail hardware 
world. If any hardware store has such an organiza- 
tion I would be pleased to know it, and any firm 
that tries it will, I think, agree with us that it is a 
fine asset. 


“The Man Behind the Counter’s” 
Orcutt Store 


“The Man Behind’ the Counter” walked into the 
Orcutt Hardware Company’s store one afternoon 
in March of this year. He was not known to any- 
one in the store, and there was no incentive to at- 
tempt to make a good impression. Yet the very 
store breathed a spirit of efficiency. It was evident 
in the salesman who met us almost at the door to 
ask what he could do for us; it was evident in his 
cordial invitation to make ourselves at home when 
we explained that we were “just looking around.” 
Efficiency was evident in the treatment of every cus- 
tomer who visited the store during our observation; 
it was to be seen in the efforts of each salesman to 
sell the customer some article in addition to the one 
he had asked for. The well-trimmed show cases, the 
general neat condition in which the whole retail 
floor was kept showed that the spirit of co-operation 
and efficiency was at work. 

There was no loud calling across the building for 
information. Salesmen moved quietly and quickly 
about their work. One of the Orcutt brothers was 
on the floor most of the time meeting customers. 


(Continued on page 90.) 


Impression of the 












A.VERE MARTIN 
WARE 


Well-Known Hard- 
ware Man Elected 
President of the 


Chicago Hardware 
Club 


HE Hardware Club of Chicago conferred its 

T highest honor upon A. Vere Martin on Octo- 

ber 6 when he was elected president of that 
organization for the next twelve months. 

The unanimous selection of Mr. Martin occurred 
at a joint meeting of the retiring and the active 
members of the board of governors. 

Mr. Martin requires no introduction to the hard- 
ware fraternity. For the past sixteen years he 
has been prominently identified with Chicago hard- 
ware interests as a manufacturer and manufac- 
turer’s representative. For a number of years 
prior to that time he traveled out of Chicago selling 
hardware. 

He is a member of the South Shore Country Club 
and was until recently one of the directors of the 
Hamilton Club. 

Since the formation of the Hardware Club in 
Chicago he has been very active in his efforts for 
its success, serving on the board of governors and 
taking charge of campaigns for new members. 

The high esteem in which he is held, his wide 
acquaintance with all branches of the hardware 
trade and his experience in assisting to make other 
clubs successful, are factors which assure a healthy 
growth for the organization of the Chicago hard- 
ware men under Mr. Martin’s administration. 


New Governors Elected to Board 


The election of five members to the board of gov- 
ernors took place the previous week, the constitu- 
tion of the club requiring the retirement of this 
number each year. The following were elected: 


Goods Made in America Defended 
by Progressive Salesman 


BEDFORD CITY, VA., Oct. 10, 1914. 
Editor HARDWARE AGE. 

DEAR Sir: Pardon me if I criticize part of your 
editorial of October 8 under the caption “Commer- 
cial Patriotism.” The lines in your editorial I ob- 
ject to are “the hardware salesman boasts to the 
customer that a knife is good because it was made 
in Germany or England.” 

No hardware salesman who knows the business 
would make such a broad claim as that now. Forty 
years ago that claim may have been good, but to- 
day a hardware salesman who has watched and has 
seen how our manufacturers have improved the 
quality of their goods, knows that no country turns 
out better pocket cutlery than is manufactured by 
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f) HEADS HARD- 
” CLUB 


Wonderful Record 

Made by the Club 

Since Its Inception 

Less Than a Year 
Ago 


G. H. Beaudin, western sales manager J. Weiss & 
Son; H. E. Gnadt, retail hardware dealer; D. O. 
MacQuarrie, vice-president Corbin Cabinet Lock 
Company; E. R. Swift, Chicago manager Stanley 
Works, and W. F. Waller, city sales manager Hib- 
bard Spencer Bartlett & Co. 

These gentlemen succeed A. P. Dease, Mueller 
Furnace Company, Geo. C. Longman, Acme Steel 
Goods Company, H. B. Macrae, Reading Hardware 
Company, H. W. Beegle and John Mills. 


Other Officers Elected 


E. T. Harris, president of the Payson Manufac- 
turing Company, and Harris and Reed Manufac- 
turing Company, becomes vice-president of the 
club. W. A. Lockwood, Chicago manager for the 
Yale & Towne Manufacturing Company, was elected 
secretary and Irving S. Kemp, sales manager of the 
Vaughn & Bushnell Manufacturing Company, con- 
tinues as treasurer. 


Club Has Made Wonderful Record 


The Hardware Club of Chicago has made a record 
of which it is justly proud. Though scarcely a year 
old it has a membership of more than three 
hundred, occupies spacious quarters, excellently 
equipped, and has but a small outstanding indebted- 
ness. Efforts are now being made to increase the 
membership to five hundred and with the repre- 
sentative hardware men of the west taking the 
active interest that they are in its welfare there 
seems no doubt but that this ambition will be easily 
accomplished. 


the Humason & Beckley Mfg. Company; New Bri- 
tain, Conn., Robeson Company and other factories 
in this country. 

No hand saws in the world approach in quality 
or finish the Disston, Atkins and Simonds’ Sons. 
No handled hammers made in England or Germany 
equal the Cheney, Fayette R. Plumb and others. 
No planes can compare with the iron planes made 
by Stanley, Sargent & Co., etc. 

I could name a score or more factories in this 
country which turn out better cutlery and tools 
than was ever manufactured by English, German, 
French, Belgian or Austrian factories. So kindly 
give “at least one hardware salesman” credit for 
knowing where the best tools and cutlery produced 
on this earth are manufactured. 

Right here in these United States. 

Yours respectfully, 
W. A. KROoMER. 








GETTING READY FOR THE HEATER 
TRADE 


Some Suggestions for the Sales Force 
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Heaters and fire place goods attractively arranged in rs window of the Public Hardware Company, 


Durham, 


John Smith, your customer, made a trip to 

the basement and inspected the heater which 
had done service for several years. It showed con- 
siderable wear and she doubted if it would last 
through the season. With a feminine eye trained 
for bargains, however, she decided that she would 
not purchase a new stove at the opening of the 
season, but would wait until the first rush was over 
and the hardware men were more eager for business. 
Consequently, the old stove was polished and set up. 


Mild Weather Last Fall Reduced Stove Sales 


The season was especially favorable for the 
economical tendencies of Mrs. Smith. There was so 
little cold weather prior to Christmas that the old 
heater was hardly tested. When the holidays were 
over, with the extra expense they always entail, it 
was decided that the old heater could be made to do 
for the rest of the season. Thus, these Mrs. John 
Smiths made stove business very dull for hundreds 
of hardware men last season. Possibly overstocks 
of heaters were more common than they had been 
for a number of years. Those dark days, however, 
presage unusually bright ones for this season. The 
old heaters which barely managed to last through 
the winter without tumbling down will find their 
way to the scrap heap early this year. The hard- 
ware man is going to get the stove business when 
he likes it—early. There were too many postponed 
stove purchases last year to make the business of 
the coming season dependent upon severe weather 
early in the fall. 


[) son G the latter part of last September, Mrs. 


Less “Looking Around” —_ More Early Buying This 


Mrs. John Smith will be an early buyer this year. 
If you are the hardware man who is to secure the 
sale you also will have to be prepared early. Do 
not let the first hint of cold weather find only a 
portion of your sample line ready for demonstration. 
Start the men to work now. Let every odd half 
hour be spent in getting the goods ready for dis- 
play. The man who offers that time-worn excuse, 
“Sorry, but the cold weather caught us short- 
handed. If you could come back tomorrow we 
could show you the full line,” is going to lose sales. 
There will be less early “looking around” and more 
early buying. 

Too many hardware men seem to think that a line 
of heaters, well polished, is properly displayed. 
The number of stove displays which may be seen 
placed on old wooden platforms that have not known 
paint for years is extremely surprising in the face 
of our average progressiveness. You never think 
of making a window display without washing the 
glass; why display your stove line without brighten- 
ing up the platform on which it is placed? 


The Passing of the Old-Fashioned Wooden Platform 


These bunglesome wooden platforms, by the way, 
are fast being relegated to the kindling pile. We 
are coming to realize that the extra handling and 
storage which they require is a needless expense. 
More important is the realization that the old-fash- 
ioned platform requires too much space. Most im- 
portant is the fact that, mounted on stove casters, 


65 








66 


the lines may be not only better displayed but bet- 
ter demonstrated. 

Have you ever realized that in actual’ use the 
back of a heater is seen almost as much as the front? 
The manner in which the back of your heater is 
finished will appeal to Mrs. John Smith, your cus- 
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Store window decorated by George Bartel of the Magee 
Hardware Company, Winchester, Ind 


tomer. Also your ability, through the use of 
casters, to roll the heater which she seems to favor 
especially, out in the aisle will serve to concentrate 
her attention upon that particular one until the sale 
is made. 


Use Electric Lamps to Show Interior Construction 


There is just one more point before the interior 
display question is passed. Few salesmen make a 
stove sale without showing the interior of the stove. 
There are numerous talking points on linings and 
grates which help fix your prospect’s determination 
to own the heater you are showing. Ordinarily the 
salesman, having reached this point in his sales 
talk, scratches a match on his trousers seat—pos- 
sibly stops talking to go borrow a match from the 
nearest source—and by this flimsy light attempts to 
drive his talking points home. If your store is elec- 
trically lighted you will find it advantageous to use 
a cord extension and a 32 candle-power lamp prop- 
erly protected with a wire guard. This may be 
dropped into the stove you wish to show and the 
annoyance of striking matches is avoided while 
much better light is obtained. Lacking electric 
lights, it will be a simple matter to provide one or 
two good pocket searchlights which may be kept 
convenient to the stove display. 

You probably have one leading line of heaters. 
To this line you give more publicity than to all your 
others combined. In window displays you have 
probably neglected this feature of concentrating in- 
terest. The window trimmed by George Bartel, of 
the Magee Hardware Company, Winchester, Ind., 
and reproduced in this connection, shows an excel- 
lent way to feature your leading line. 

Mr. Bartel not only concentrates attention upon 
one particular make, but upon a particular style of 
that make. His window contains only the single 
heater. This is made more prominent by mounting 
it upon a cloth-covered box, raising it six inches 
from the window floor. The necessary, yet often 
neglected, stove board, is the only accessory shown. 
Large placards on the back and side of the window 
show the construction and give the talking points 
of the type of heater which is being shown. 


Hardware Age 


Judicious use of autumn leaves prevents the window 
from looking bare. For an early fall window, to 
emphasize your leading line, the plan could hardly 
be bettered. 


Your Salesmen Must Answer These Questions 


When Mrs. John Smith has seen this display, 
and has entered your store to obtain a closer view 
of your stove, she is going to ask your salesmen 
some direct questions. She will want to know the 
weight of the linings, the weight of the stove, the 
approximate amount of coal it will consume in a 
day; the number of times during the average day 
that the fuel will have to be replenished; what 
material is used in the body; whether it will change 
color under ordinary heat; how many rooms a cer- 
tain size will heat comfortably during your usual 
winter weather; how the ashes are removed and the 
convenience of the method; how to polish the body 
if it is steel; who, of her neighbors, are using the 
same stove. : 

Will your salesmen be able to answer these ques- 
tions without hesitation? Are you sure? Suppose 
you call the nearest one of them to you and ask 
them yourself. If every man who is to sell your 
heaters does not know these things he is going to 
be handicapped to some extent in making sales. 
You have from two to four weeks to get this infor- 
mation drilled home. It will be worth your time; it 
will be just as surely a part of your preparation as 
the polishing of the stoves will be. 

Stove business is going to be unusually good this 
year. Last year’s dull season, this year’s bumper 
crop selling at high prices, assures the fact that you 
will move the over-stock of last year and your new 
purchases as well. Be ready! 

The window display made by the Public Hard- 
ware Company, Durham, N. C., shows another way 
of featuring heaters. The fireplace goods are full 
of suggestions for cold weather comfort, and some 
of them can be used as accessories for heaters or 
to add to the joys of an open fire. 


Changes Made in Staff of Emil 
Grossman Mfg. Company, Inc. 


BPWARD T. BIRDSALL, a mechanical engineer, 

has been appointed manager of the Detroit of- 
fice of the Emil Grossman Mfg. Company, Inc., 708 
Ford Building, to succeed G. Eduard Shaw. As- 
sociated with him are F. George Walker, M. E., and 
Alfred A. Greenburg. They will cover the manu- 
facturing trade. 

Simultaneously with the consummation of this 
arrangement, facilities have been provided for 
carrying an emergency stock of Red Head plugs 
for the convenience of the manufacturers situated 
in Detroit and vicinity. However, large shipments 
will continue to be made from the factory located 
in the Bush Terminal Model Factory Number 20, 
Brooklyn, N. Y. 

A. L. Glick, who was assistant manager of the 
Emil Grossman Mfg. Company’s Detroit factory 
before its consolidation with the Brooklyn head- 
quarters at the Bush Terminal, has been appointed 
sales representative in Michigan, Indiana and Ohio. 


THE ALUMINUM CONTAINER CORPORATION, Fulton, 
N. Y., has taken over the business of the Fulton 
Specialty Company, Inc. The company will manufac- 
ture aluminum boxes and containers, screw caps, alum- 
inum novelties, specialties and thermometers. L. W. 
Emerick is president and treasurer, and C. E. Guile, 


secretary. 
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Clayton Bill Passed by Both Houses—Merchant Marine Bill Likely to Fail 
By A. A. CHENAY 


WASHINGTON, Oct. 11, 1914. 


HE end of the Administration’s anti-trust pro- 

gi gram for the present came yesterday after- 

noon when the House by a large majority 

vote adopted the conference report on the Clayton 

anti-trust bill. The vote was 244 to 54 with four 
members voting “present.” 

The bill, which will become law with the Presi- 
dent’s signature, is one of the Administration’s 
promises now fulfilled—an anti-trust statute which 
will reduce the area of debatable ground left open 
by the Sherman law. 


Price Discrimination and Exclusive Contracts 


As previously reported in this correspondence the 
conference report on the Clayton bill changed in 
several particulars important provisions of the pro- 
posed law. The bill as so changed by the conferees 
has been accepted and passed by both Houses. 

The price discrimination section, as now written 
into law, makes it a misdemeanor for any person 
engaged in commerce to discriminate in price, either 
directly or indirectly, between different purchasers 
of commodities, where the effect of such discrimi- 
nation may be to substantially lessen competition 
or tend to create a monopoly in any line of com- 
merce. 

The so-called “tying” or “exclusive agency” con- 
tract is prohibited only where the effect of such 
lease, sale or contract for sale, or such condition, 
agreement or understanding may be to substantially 
lessen competition or tend to create a monopoly in 
any line of commerce. 


Fixes Guilt Upon the Individual 


Primarily the Clayton bill as finally enacted fixes 
guilt upon individuals connected with corporations 
which may be found guilty of violating the law. 
It prohibits the interlocking of directors of two or 
more competing corporations, or of directors of 
railroads with stock supply companies. It limits 
also the interlocking of bank directorates. 

The several changes made by the conrerees and 
now adopted, particularly the change in respect to 
the prohibition of “exclusive agency” contracts, are 


in line with recommendations that have been urged 
by large numbers of trade bodies throughout the 
country. Such a modification as was made in re- 
spect of exclusive agencies was urged by the big 
delegation of wholesalers on the occasion of the 
recent conference at the White House to discuss 
anti-trust legislation. 


Session Near End 


Only one other piece of important legislation, the 
war tax bill, remains to be finished before Congress 
will feel ready to adjourn. The war revenue meas- 
ure is now in the Senate and, it is expected, will be 
passed within the next two or three days. No 
extended opposition is looked for. 

October 20 is now the date set for the comple- 
tion of the program. A semi-official announcement 
from the White House yesterday stated that the 
President approved this plan and that he was will- 
ing to let all other pending matters go over until 
the winter session. 

The fight over legislation for the relief of the 
cotton situation is the only contingency that may 
upset the present plans. As the Administration, 
however, has so far failed to endorse any of the so- 
called cotton relief schemes, it is considered that 
Congress will refuse to take any action in the mat- 
ter, allowing the administrative officials of the Gov- 
ernment to render any aid that may be finally de- 
cided upon. 


Merchant Marine Bill Likely to Fail 


The shunting over until a later session of Con- 
gress of the bill providing for a government owned 
and controlled merchant line of vessels is looked 
upon as signifying the very probable failure of this 
proposition. Despite the fact that President Wil- 
son is known to “theoretically” at least favor the 
idea, it is not believed there is much chance for the 
legislation unless it is put through promptly as an 
emergency measure. 

A shipping agreement between Washington and 
London is expected to soon be announced. Confer- 
ences have been carried on for some two weeks now 
between representatives of the British Embassy 
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here and officials of the Department of State as to 
the conditions under which American products 
might be shipped to European countries without 
interference from British or French cruisers. 


An Aid to Increased Exports 


There have been several incidents since the first 
days of the war seeming to indicate that Great 
Britain’s interpretation of the Declaration of Lon- 
don, dealing with contraband, would operate to very 
substantially hinder American exports to neutral 
nations. 

The impending agreement, it is understood, is 
deemed a liberal construction and should operate to 
very materially broaden the extent of American 
exports to European ports, as well as to all other 
parts of the old world. Under the proposed ar- 
rangement shipments to Rotterdam and to other 
Dutch ports will be permitted by the allies. 

Heavy exports continue to show in reports com- 
ing into Washington from big industrial centers 
throughout the country. The Pittsburgh district 
figured principally in this week’s announcement, 
heavy shipments by the wire mills and glass manu- 
facturers featuring the late reports, which state 
that several concerns receiving orders are having 
difficulty in meeting the heavy demands that are 
being made. 


Big Demand for American Goods 


The imperative needs of Great Britain, France 
and Russia, to say nothing of those of the other 
belligerent nations, are beginning to make a strong 
impression upon the American market. The mag- 
nitude of the orders that are coming to the United 
States is altogether unexpected, at least for this 
early in the campaign. Unusually heavy orders 
have recently been received from both Japan and 
China. 

Automobile manufacturers are confidently ex- 
pected to reap such a harvest in the several big for- 
eign markets this fall as to offset any shrinkage in 
domestic business. There is a big demand from 
the nations now participating in the European con- 
flict for heavy trucks, and, because of the scarcity 
of horses left in the mercantile world, the call for 
motor wagons is expected to very soon grow into 
one of larger proportions. 

The increasing. export operations provide the 
most optimistic aspect of the business situation in 
this country. With the import question straight- 
ened out, it may well be assumed that normal times 
will once again be upon us. 


Foreign Exchange Conference 


Secretary McAdoo has arranged a conference of 
international experts to discuss conditions in the 
exchange dealings between the United States and 
Great Britain. Sir George Paish and Mr. Basil 
Blackett, representing the British Chancellor of the 
Exchequer and the British Treasury respectively, 
have been invited to confer with an American offi- 
cial delegation and are expected to reach this coun- 
try during the week. 

The conference has been arranged for the purpose 
of reaching some definite understanding which will 
solve the problem of future trading transactions be- 
tween the two countries. It is possible that it may 
result in making it unnecessary for the American 
bankers to ship a large part of the $100,000,000 
gold fund, recently floated, out of the United States. 

The conference is also expected to discuss the 
cotton situation at length. England is almost as 
deeply interested in this question as is the United 
States, and it is considered as quite probable that 
some feasible plan will be put forward, on the part 
of the British officials, to aid in taking care of the 
surplus American crop. 


Hardware Age 


Full Pay in Cotton 


HE editors of HARDWARE AGE have received the 

following letter which is being sent to all 

Southern hardware wholesalers by A. C. Penn, Inc., 
of New York City: 

GENTLEMEN: We have agreed to accept from 
jobbers in the cotton growing states cotton at one- 
half cent per pound over market value (delivery to 
be made not later than December 10) in full pay- 
ment for Penn safety razors and Penn-Sheffield 
blades bought prior to December 1. 

The Penn safety on account of its beautiful finish 
and unusual attractiveness will be one of the big 
holiday items of the year. While more than one 
hundred of the best wholesale houses in this country 
are taking an active interest in the sale of the Penn 
Safety and Penn-Sheffield blades, I feel that those 
houses who get a good start on these goods during 
1914 will sell more of them than will the houses 
who join us later on. 

Some of our friends in the cotton growing states 
have not felt that they could take advantage of the 
present opportunity to sell largely of these goods. 
Our object in making the aforementioned agreement 
is to do our part by inauguratng a plan that, if fol- 
lowed by a number of manufacturers whose prod- 
ucts are sold freely in the cotton growing states, 
will, I believe, increase the value and buying power 
of cotton. We will appreciate receiving your opin- 
ion as to the value of this plan. 


Yours very truly, 
A. C. PENN, Incorporated, President. 


Brooklyn Hardware Dealers May 
Affiliate with N. R. H. D. Assn. 


Ne regular meeting of the Brooklyn Hardware 
- Dealers’ Association was held Thursday even- 
ing, October 8. After disposing of the regular 
business the dealers assembled at King’s Cafe, 
where a dinner was served in honor of the reception 
committee to celebrate the great success of the sum- 
mer outing which was planned and executed by the 
committee. 

After having been served with a most bountiful 
repast R. J. Atkinson, J. J. Snyder, Thomas G. Dun- 
can, H. A. Cornell and Roy F. Soule, editor of HARD- 
WARE AGE, responded to toasts. 

This association has enrolled 75 active hardware 
dealers in the Brooklyn district, and they are plan- 
ning a most active campaign for membership this 
season. Their aim is a hundred strong and will in 
all probabilities be realized. 

One of the most important items of business 
transacted at this meeting was a vote which de- 
cided that the Brooklyn Hardware Dealers’ Asso- 
ciation desires to affiliate with the National Retail 
Hardware Dealers’ Association. 


D. A. SCHNEBEL, of 155 Chambers street, New York 
City, for about twenty years with John Chatillon & 
Sons, is representing as manufacturers’ agent a num- 
ber of manufacturers in the territory east of Pitts- 
burgh, including the New England states. Among 
them are the Standard Wire Company, New Castle, 
Pa.; the Stimpson Scale & Electric Company, North- 
ville, Mich., making platform scales, butchers’ meat 
beams and coffee mills; the Sholder-Excel Mfg. Com- 
pany, Clyde, Ohio, and the Clipper Fountain Supply 
Company, Troy, N. Y., making Clipper ice cream 
dishers. 


A prevaricator is one who hasn’t sense enough to tell 
the truth—The Business Builder. 
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The principal business street of Reading, Penn., is always a busy scene. 








Reading is a great convention city 


PENNSYLVANIA WHOLESALERS MEET 
AT READING 


Hardware and Supply Distributors of Keystone State Hold Annual Fall 
Convention and Visit Great Paint Plant 





HE semi-annual 
meeting of 
the Pennsyl- 

vania Wholesale Hard- 
ware & Supply Associa- 
tion was held in Reading 
on October 7 and 8, and 
was one of the most suc- 
cessful and best attend- 
ed gatherings in the 
history of the associa- 
tion. The following 
firms were represented: 

Wilkesbarre—C. Mor- 
gan’s Sons, Lewis & 
Bennett Hardware Com- 
pany, Eastern Pennsyl- 
vania Supply Company. 
Reading—Bright & Co., 
John H. Obold & Co., 
Stichter Hirdware Com- 
pany, Bard Hardware 
Company. Scranton— 
Ralph E. Weeks Com- 
pany. Lancaster—Reilly 
Bros. & Raub, Steinman 
Hardware Company, Herr & Co. Lebanon—George 
Krause Hardware Company. Lewisburg—cC. Dreis- 
bach’s Sons. Danville—Danville Hardware & Sup- 
ply Company. Williamsport—Kline & Co. Hunt- 
ingdon—C. H. Miller Hardware Company. Johns- 
town—Swank Hardware Company. Allentown—F. 
Hersh Hardware Company. 

T. James Fernley, secretary-treasurer of the 
National. Hardware Association, was present and 
gave a very interesting and illuminating talk on 
the Sherman law, pointing out concisely what mem- 
bers of trade associations may do and what things 














R. M. Reilly, president of 
the Penn. Wholesale Hard- 
ware & Supply Ass’n 





are forbidden under the latest interpretations of 
that act. He also briefly sketched the recent visit 
made by the members of the several trade associa- 
tions to President Wilson. It appeared to be the 
general opinion that the measures under considera- 
tion in Washington will not affect business un- 
favorably in the long run. It is believed that they 
will wipe out some bad and doubtful practices, and 
will eventually give a clear interpretation of what 
is legal and proper in trade combinations, and what 
is illegal and unfair. 

After a bountiful luncheon served at the Berk- 
shire Country Club, the members were conveyed in 
automobiles to the Mineral Springs Hotel, a cozy 
suburban road house, where the business meeting 
was held and presided over by R. M. Reilly, presi- 
dent, with F. H. Hohn, secretary. 

Many subjects of interest to the trade were 
brought up for discussion, and the present trade 
conditions carefully considered. With few excep- 
tions the houses represented reported a _ very 
satisfactory business for the current year, and more 
particularly during the past five months. 

James H. Baker, of the McCall & Clarke Co., 
gave an interesting talk on “Efficiency,” as relating 
to the higher development of business organiza- - 
tions. Other guests at the meeting were W. E. 
Rhine, of the General Roofing Manufacturing Com- 
pany; L. W. Cumberland, of the Remington Arms 
Company; Francis J. Callahan, of John T. Lewis & 
Brothers Company; George Koons, of Henry Diss- 
ton & Sons; Walter S. Davis, of the A. Wilhelm 
Company, and Roy F. Soule, editor of HARDWARE 
AGE. 

The event concluded with a business dinner at the 
Mineral Springs Hotel, which, though very informal 
in character, was greatly relished by all who were 
present. President Reilly acted as toastmaster, 
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and remarks were made by. the Messrs. Fernley, 
Dreisbach, Conyngham, Weeks, Miller, Koons and 
Kaylor, the latter of the A. Wilhelm Company. 
One of the pleasantest features of the meeting 
was a visit of inspection to the paint manufactur- 
ing plant of the A. Wilhelm Company in Reading 
on Thursday morning. The visitors were graciously 
received by Messrs. Davis and Kaylor of the com- 
pany, and were piloted through the immense estab- 
lishment and shown the various processes in the 
manufacture of this article of commerce. The asso- 
ciation extended a hearty vote of thanks to their 
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visited in a body by the Pennsylvania wholesalers. 


hosts, and cordially accepted the invitation to din- 
ner extended to them by the A. Wilhelm Company 
upon the next occasion when the association would 
meet in Reading. 


Financial Conditions of the Bonner 
Tool Company Explained 


Editor HARDWARE AGE: 

Dear Sir: In view of the many reports that are 
being circulated regarding the financial embarrass- 
ment of the Bonner Tool Company, I wish to ask 
the privilege of your publication as a medium for 
announcing the real situation. 

Early in the year this company took over the 
plants and equipment of the Danville Car Com- 
pany of Danville, Ill., purposing to make the Dan- 
ville plant a branch of the Champaign plant. The 
Bonner company has also been put to a great ex- 
pense during the past year in experimental work 
and the installation of efficiency systems under the 
direction of a prominent engineering concern. In 
meeting the expenses incurred by these activities, 
a series of notes was issued which paper it was 
proposed to liquidate through the sale of its in- 
creased capital stock issue, its capitalization hav- 
ing been increased from $150,000 to $700,000. 
These plans were completed just at the outbreak 
of the European war and since that time it has 
been practically impossible to market any stock 
and only a very small portion of the new issue has 
been sold. 

Upon the maturity of the notes which had been 
issued, the Bonner Tool Company being unable to 
either renew the paper or make payment by making 
new loans, a Chicago bank expressed disposition to 
secure judgment against the company for the 
amount due them and in justice to its other credi- 
tors, the officers of the company placed the situation 
before them and a petition was immedately filed 
with the Federal Court instituting bankruptcy pro- 
ceedings and a receiver was appointed with instruc- 
tions from the court to continue the business with- 
out interruption, preserving the business and good 
will as a going concern. With a large stock of 
merchandise on hand and in the course of construc- 





71 


tion there will be no difficulty encountered by the 
receiver in conducting the business and taking care 
of the customers. 

A plan is already being formulated for a re- 
organization which will place the business upon a 
sound basis, amply financed. The writer as re- 
ceiver and former factory manager of the C. E. 
Bonner Manufacturing Company and Bonner Tool 
Company, finds the operating end of the business 
in excellent condition, and we will appreciate it if 
you will give your readers the circumstances. 

I may add to the above that the receiver has re- 
tained the entire organization of the Bonner Tool 
Company and has taken active management of the 
administration of its affairs. 


Yours truly, G. W. CUSHMAN, 


Receiver Bonner Tool Company. 


Hendricks Commercial Register 


7 tee S. E. Hendricks Company, 2 West Thir- 


teenth street, New York City, which is now 
the sole owner and publisher of Hendrjck’s Com- 
mercial Register of the United States, established 
in 1891, has just issued the twenty-third annual 
edition. This trade directory, for buyers and sell- 
ers, is a cloth bound book of over 1700 pages, each 
10 x 7% inches, and particularly serviceable for the 
hardware trade, architectural, engineering, electri- 
cal, mechanical, railroad, iron and steel and othe 
kindred industries. 

The lists for buyers and purchasing agents are 
grouped under headings represented in the index 
by about 45,000 classifications and approximately 
350,000 names and addresses. These specialize with 
great particularity in products used in the con- 
tracting, electrical, hardware, mechanical, milling, 
mining, quarrying and railway fields, together with 
other general products in great variety. 

The book gives the source of supply for innumer- 
able articles bought by national, state and munici- 
pal governments, public service corporations, man- 
ufacturers, wholesalers, retailers, exporters, archi- 
tects, engineers, contractors, mining companies, and 
others who buy and sell in a large way. 

In the last edition matter formerly contained in 
“The Assistant Buyer,” (a trade directory covering 
in considerable detail material relating particularly 
to hardware interests, published by the Sullivan 
System, New York,) has been incorporated in the 
text, the latter interest during the past year hav- 
ing been combined with the S. E. Hendricks Com- 
pany. 

A pronounced feature of the Hendricks directory 
is the great number of trade names and trade 
marks of goods given with the names of the manu- 
facturers, which more quickly enables the inquirer 
to immediately find a particular article otherwise 
often difficult to locate, if of a type made by dif- 
ferent manufacturers. 


Dallas Men Organize Hardware 
Club 


a a meeting of the hardware men of Dallas, 

Texas, held recently, the Hardware Club of 
Dallas was organized for the purpose of creating a 
closer relationship among merchants, and for the 
discussion of problems that confront the trade. 
The club will hold meetings once a month. The 
headquarters have not been permanently estab- 
lished. Membership in the club will be restricted 
to men employed or engaged in the hardware busi- 
ness in Dallas. The officers are: E. R. Alderson, 
president; J. D. Boatman, vice-president, and 
Frank Mappes, secretary and treasurer. 
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TWO TRADE PAPER MEN 
A-VISITING GO 


Hardware Age and National Bulletin Represented 
in Pointed Interview 


EARLY all hardware men have heard of the 
Merchants’ Syndicate Catalog Company, 
more or less; and some merchants have per- 

haps made money from the plan—more or LESS. 
At any rate the concern needs no introduction to 
those merchants who subscribed for stock in the 
Exposition Building. Question: Did the selling 
agents receive $25 out of every $125 paid in for 
stock? 


Introducing Guardian Baskerville 


Possibly some of these stockholders have met Mr. 
Baskerville, the leading spirit—in a sense. The 
new building belongs to these stockholder mer- 
chants. Mr. Baskerville said so himself. He al- 
ways refers to the plant as the “Merchants’ build- 
ing.” It is his particular duty to keep away all 
unfriendly interests from the building. He might 
be referred to as the “Guardian.” 


Herbert Sheets Proposes a Visit to the “Merchants’” 
Building 


The leading man in this story is Herbert P. 
Sheets, of the National Hardware Bulletin. He de- 
serves this title because he led your correspondent 
into the play. The correspondent beat him out but 
he is not so large as Mr. Sheets and very pacifically 
inclined. 

A gentleman attired in a neat black suit and a 
big white name-button met us at the door. (We 
saw more such gentlemen than we did retailers.) 
We presented our card, introduced Mr. Sheets, 
stated the purpose of our visit. “Certainly we 
could look around. Glad to have us. We could 
even attend the hardware meeting in the after- 
noon.” 


The Grape-Vine Telegraph at Work 


We spent a few minutes looking at a small dis- 
play of canned goods and then we were again ap- 
proached by the gentleman to whom we had intro- 
duced ourselves. The grapevine telegraph had ap- 
parently been at work. 

“Would we care to meet Mr. Baskerville?” Per- 
sonelly we did not care whether we ever met Mr. 
Baskerville or not, but how could we refuse such 
courtesy? We were led into the office of the busi- 
ness marvel who, it is said, claims to operate on 
3 per cent. profit. Some man! 

“Gentlemen,” Mr. Baskerville fixed his piercing 
eyes upon us, “what can I do for you?” Mr. Sheets 
suggested that we had entered the office by invi- 
tation. 

“You are connected with HARDWARE AGE?”—this 
to “yours truly.” We admitted it. “Once your Mr. 
said he was going to give us a nice write-up. 
He introduced me to your editor. Instead of a boost 
you gave me a knock.” (We were told afterward 
that Mr. Baskerville spent about three hours with 
this inconsiderate editor. Possibly he talked too 
much.) “Therefore no one connected with your 
paper is welcome here. You cannot go through 
the Merchants’ building. We do not want you 
hanging around. That is brief and to the point.” 

We smiled our appreciation. We were glad to 
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be classed with those who would not hesitate to 
condemn a proposition which they deemed unprofit- 
able to the retailer. : 


Sheets Suffers for the Sins (?) of Corey 


“Mr. Sheets,” the 3 per cent. marvel continued, 
“you are connected with Mr. Corey?” Mr. Sheets 
said he was proud to be. “Mr. Corey has gone out 
of his way to fight us. No one connected with your 
concern can go through this building. You are not 
welcome here.” 

We do not know the extent of the ways of Mr. 
Corey but we judge he is fully within his province 
if he condemns a proposition which he considers 
unprofitable to the retailer. 


Our Bitter Disappointment 


Sheets and your correspondent beat a strategical 
retreat from the office of the man who “put it over.” 
On the way to the border we engaged one or two 
corps of associates. One of the men was so well 
posted on trade papers that he informed us that 
the Bulletin had consolidated with the HARDWARE 
AGE some time ago, and the name was now the 
“National Hardware Age.” Sheets asked another 
man if there was something about the “Merchants’ ” 
scheme that would not stand the light of publicity 
since the mighty Baskerville had urged our speedy 
retirement. 

We ocnfess that we were disappointed. Of the 
hundreds of hardware men we saw at conventions 
last year, two admitted that they had made enough 
money from this beautiful catalog scheme to pay 
the initial cost. We felt the percentage was low 
and though by going to headquarters we would prob- 
ably find more. Sheets’ experience had been similar 
to ours so we suppose he too was disappointed. 


Will Have Nothing to Do with Associations 


One point Mr. Baskerville made plain. He wanted 
to have nothing to do with any one connected with 
any association but his own. Certainly he is an 
exclusive genius. We suppose that bars all hard- 
ware association members. We hope, for the sake 
of the association members, that it does. At that 
the field will not be rendered destitute. We have 
heard authentically of a pool hall keeper, a stationer 
and a grocer with whom the agency for catalogs of 
the Baskerville type have been placed. Thus we 
can readily see that despite the disfranchisement of 
hardware association members, there will still be a 
marvelous opportunity to pluck $100 memberships. 

Editor’s Note.—The following letter appeared in 
the Nebraska Ironmonger. It was written by 
Nathan Roberts, Secretary Nebraska Retail Hard- 
ware Association: 

Dear Mr. . 

“T do not think that the Merchants Syndicate Co.’s 
scheme for enlarging and making permanently prof- 
itable the business of a progressive merchant is 
what they claim for it. I have made inquiry nearly 
all over the state and the exception is the rule 
where a merchant has even gotten back the first cost 
of the outfit. I consider it simply as a crutch to be 
used by the merchant who has no initiative. From 
the study you have given it, you have no doubt 
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arrived at the conclusion that it is a 90 per cent. 
following of the mail order system, which simply 
operates to further educate your customers to the 
utilities and infallibilities of mail order business, 
and places you as a merchant in the nonentity 
class. If a merchant wants to do a mail order or 
catalog business with his customers and place in 
the background his stock of goods, and his efforts 
to furnish the trade what they need, then I would 
recommend this syndicate scheme. But, on the 
other hand, if a merchant desires to build up a sub- 
stantial well directed line of business, then all the 
syndicate catalog is good for is to pick up orders 
on the regular lines that he does not carry in stock. 
The question arises whether you can afford to ex- 
pend $125 for that purpose. National Secretary 
Corey does not endorse it. You will have to be 
largely guided by your own judgment in the matter, 
as these are simply my viewpoints.” 


Low-Priced Ranges as Leaders 
Produce Good Results 


Editor HARDWARE AGE. 

DEAR SIR: The enclosed advertisement has 
brought in many prospects, which have resulted in 
sales not of the ranges advertised but mostly of 
better goods. 

Several people who had contemplated buying 
ranges out of town were caught by the low prices 


Ranges Cook Stoves Ranges 
Whether you buy or not, we want to show you our large 
RSS ea a Sone am 


Special Sale For 10 Days Only 





6-hole. Steel Range, on feet, ‘with warming closet, 

$36,00 value, Special TOT... .-10sa--eeceereeecvacsregeseecs $2 7:50 
6-hole Range, on feet, with warming closet; Ingdt Iron ‘~~ 
body, ‘guaranteed for’ 25: YOars. ..i. cece cee ccc ew encenes $29.50 

. hole Cast Range on feet, with reservoir and- - 
warming closet, $4000: VAIUCs «ows eeeeesceeerncescerenece $32.50 
4hole Cook Stove, burns ' 

f amy’ Kind Of fuel .cccccccccccctsccticcccccccccectepevecesc $15.00 
4-hole Cook Stove, burns any ruet, n 
extra large oven, $25.00 value...... eehededetheadeedeis ich 19 .00 
Laundry Stoves ..... ne iidanaad $7. 50,. $6.00 and $3.95 
Oil Heaters ..... obo Rein inated $5.00, $4.00 and $3.50 


J. F. RIS & BRO. 


648 Main St. Between 6th & 7th 











An advertisement that resulted in many sales of ranges 
and better goods 


quoted. We also receive the names of good pros- 
pects and sent them to the manufacturer to be used 
with his follow-up letters. 

We believe if dealers would look for a good low- 
priced range and sell it for cash and put the 
price where people could see it, good results would 
be obtained. Most retailers are afraid to publish 
their prices. Put prices in every advertisement. 

Yours truly, 
J. F. Ris & BROTHER. 


Dubuque, Ia. 


WALTER N. BOWLER, president of the Forest City 
Paint & Varnish Co., Cleveland, O., has retired and 
has been succeeded by L. M. Ducommon as president 
and general manager. Mr. Bowler still retains his 
position on the directorate. He was president for 
twenty-five years and has been active in the paint 
business in Cleveland for more than thirty years. Mr. 
Ducommon was with the Sherwin-Williams Paint Co. 
for several years. 


Anybody can cut prices but it takes brains to make 
a better article—The Book Maker. 
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Merchants of Tomorrow 


‘Too who are the merchants of this generation 
necessarily cannot be the merchants of the 
next. 

Who are going to take the places of the men 
who own the stores of today? 

Obviously those who are today clerks, employes 
in those stores. 

Tomorrow’s merchants are not going to be found 
ready-made any more than were those of today; 
they must begin at the beginning and develop, work 
up to ownership. 

That means that you, young man, you who are 
today running the delivery wagon, or waiting on 
customers, have a chance to be tomorrow the pro- 
prietor of a store of your own. 

The business world needs the right kind of young 
men to take charge of stores and the sooner a young 
man makes himself fit to manage a business, the 
sooner he will be given a business to manage.. 

If you are not qualified to handle a business your- 
self, you would be harmed rather than helped by 
having one put into your hands. 

What are you doing to fit yourself to be a man- 
ager, a real merchant? 

Merely to do your work every day as it comes 
along will not improve your ability. 

A clerk may weigh out and wrap up sugar all 
day every day for weeks and years and not be any 
better fitted in the end to manage a store. 

A boy may make himself expert in delivering 
kerosene and butter without contaminating the lat- 
ter with the former, and yet know nothing about 
handling a store of his own. 

You young men who want to have stores of your 
own later—and those who have no ambitions to get 
ahead need pay no attention to this—should be mak- 
ing it your business to learn something new every 
day about the work required of the men who occupy 
positions higher up in the business. 

Do your own work well and seek to learn ways of 
doing it better, but at the same time study the re- 
quirements of the position to which you want to be 
promoted, or the qualities required in a successful 
proprietor. 

In order to learn you will have to ask questions 
and look for information wherever it is to be found. 

You ought to read all the business literature ap- 
plicable to store work and store management that 
you can find. 

Study the business magazines and the trade 
papers and the books available on business. 

Make the retail business your study just as a 
young lawyer must make the law his study, or a 
young doctor medicine. 

Knowledge of business methods means power in 

Susiness. 
- You can make yourself a power in business to- 
morrow by studying business today, or you can 
guarantee yourself an insignificant position in the 
future by taking no significant steps today. 

It is up to the clerks, the employes of the present 
to make good as the proprietors, the employers of 
the future.—Inland Storekeeper. 


Mere Men 


A LITTLE girl wrote the following composition on 
men: 

“Men are what women marry. They drink and 
smoke and swear, but don’t go to church. Perhaps if 
they wore bonnets they would. They are more logical 
than women and also more zoological. Both men and 
women sprung from monkeys, but the women sprung 
further than the men.”—Exchange. 








EDITORIAL COMMENT 


The Hardware Association 
Collection Department 


EXT to the great question of cost, the 
problem of collections is undoubtedly the 
most disturbing to America’s retail mer- 

chants. 


The credit man swept away by the difficulties 
that confront him, emphatically asserts that any 
fool can sell goods, but that it is a man’s job to 
collect the bill. He is perfectly right and partly 
wrong. Any fool cannot sell goods, but any 
salesman can be fooled, as is evidenced by the 
past due accounts that thickly dot the average 
ledger. 


An analysis of the business failures in the 
hardware field would show that an alarming 
number are due to poor methods of collection. 


Some dealers who are as bold as lions at sale 
making are as timid as fawns when it comes to 
a question of asking for what is their due. 


Why a man should hesitate, up to the brink 
of disaster, on such a subject is something the 
National Credit Men’s Association has never 
been able to fathom, but it is done every day 
in innumerable places. 


So prevalent has become this evil, and so 
grave are the consequences, that the retail hard- 
ware associations of this country are wisely 
giving it the consideration it deserves. Several 
of the strongest state hardware associations 
have organized collection departments which 
they have put in charge of trained men, and the 
results are clearly demonstrating the foresight 
and wisdom of those who have inaugurated such 
association activity. 


It is but natural to presume that the retail 
dealer cannot be all things to all men. Unless 
he is a business marvel he cannot be a star 
salesman, a close buyer, a perfect stock man, 
a manager, a haven of refuge to those of his 
store family, and a credit man above reproach. 
It is human to err. In some one branch of his 
activities he is weak, and the greatest possible 
service hardware associations can render their 
members is to strengthen the weak links. 
Notable service has been rendered in solving 
buying and insurance difficulties, and the mem- 
bership is responding to the newly organized 
collection departments in such numbers that the 
need is clearly emphasized. 


One great retail hardware association re- 
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cently sounded its membership with an excep- 
tionally strong letter soliciting bad accounts for 
collection. There are over a thousand mer- 
chants affiliated with this organization, and 
within thirty days over two hundred and fifty 
of these dealers sent their secretary old bills for 
collection. These were placed in the hands of 
the collection department, and already a goodly 
number of these sleeping debtors have been 
prodded to life. In one instance a bill has been 
collected from a man who had moved to a far 
distant city. He would not answer the dealer’s 
letters, but he remitted when the bill was called 
to his attention by the hardware collection 
agency. 

In another case something was paid on an 
outlawed account, and it was given a new lease 
on life. 


In scores of instances money has been col- 
lected, and in such cases a small commission is 
deducted by the association to pay for the col- 
lection department. Unless collections result no 
charge is made to the dealer. 


This work deserves the highest commenda- 
tion, and will undoubtedly do much to still more 
firmly amalgamate the members of such asso- 
ciations as are rendering this service. 


Every such collection is a visible evidence of 
the advantage of co-operation and organization. 


The secretaries of the various hardware asso- 
ciations have every reason to expect the collec- 
tion department to be a member getter and a 
member holder. 


Developing Home Resources 


T has been the sad experience of many small 
towns to see the factory built with funds 
subscribed by local merchants removed to 

some other location before the town had begun 
to benefit from the industry. 


Why small town commercial clubs continue to 
seek factories to the exclusion of other com- 
mercial development in the face of such condi- 
tions is hard to understand. 


The fight which is being made by every small 
town merchant to-day is to keep trade at home. 
The customer who proves hardest to handle is 
the farmer. It is true in far too many cases 
that the only thing done for the benefit of the 
farmer is to keep the goods so he can have them 
when he wants them, and to extend him credit 
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when it is needed. Both of these functions are 
services of great value but they do not bind 
the farmer to his nearest town. He feels that if 
he is extended credit he pays for it by higher 
prices. The spirit of loyalty to the home town 
has not been developed in him. 


Most commercial clubs are too shortsighted 
to realize that development of the country adja- 
cent to a town is a surer way to increase the 
prosperity of the town than any other. Such 
work is too close at hand to seem necessary. 
Your commercial club secretary feels that he 
must bring in some foreign factory in order to 
show tangible results. 


It has been demonstrated in Trenton, Mo., 
that to develop the friendship of the farmer by 
showing him how to develop his land to the best 
advantage is the way to increase the prosperity 
of both town and country, and incidentally to 
break the hold of the mail order houses upon 
the country customers. 


More power to the men who develop home 
resources to the extent that factories are glad 
to come to their city without the lure of a 
bonus; who by visible evidence of friendship 
for, and interest in, the farmers are linking 
town and country inseparably. 


Miniature Mail Order Houses 


OR less than $200, you may become an 
1a active mail order dealer. This may 
sound unreasonable to some, yet the plan 
is constantly being offered to readers of this 
paper. Apparently all that is to be done is to 
purchase a certain number of general merchan- 
dise catalogs, distribute them among your cus- 
tomers and prospects and you have blossomed, 
overnight, into a mail order concern. The cata- 
logs, it seems, like the patent nostrum, “work 
while you sleep.” Best of all the plan is not 
supposed to interfere with your present busi- 
ness. 


Giving due consideration to the arguments 
which may be presented, such a selling scheme 
seems a most plausible possibility. Examples of 
extraordinary success, notably the big Chicago 
houses, may be dangled before your eyes to 
make the bait more alluring. Profits, increased 
because you do not have to carry the stock or 
handle the goods, form another basis for dilated 
conversation. It is so easy to accumulate a 
modest fortune through these miniature cata- 
log houses that it seems incredible that retail- 
ers do not fall over each other in their eager- 
ness to accept the plan and buy the catalogs— 
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if you will only see the catalog-salesman’s side 
of the question. 


There is another side, one which most vitally 
concerns every retailer to whom such a plan is 
offered. The moment you distribute general 
merchandise catalogs you become the competi- 
tor, the despised competitor, of your fellow 
citizen merchants, of the dry goods dealer, the 
grocer, the stationer, and milliner. Is the 
trade you may secure from your mail order 
venture of more value than the good-will, the 
trade, of these people in your own town? 


The moment you place in the hands of your 
customers a catalog which quotes lower prices 
on hardware, to be purchased on the mail order 
plan, than you ask for similar goods you carry 
in stock, you suggest that buying by mail is 
the most economical method of merchandising. 
You admit, in a sense, that you have little right 
for the existence of your retail store. You urge 
by your action that the farmer buy from your 
stock only when it is not convenient to send 
away. Is the mythical fortune you are to 
make from your mail order business of more 
value than the prejudice you thus create against 
yourself as a retail dealer? 


A former catalog salesman relates the experi- 
ence of meeting a merchant to whom he had 
once sold one of these catalog plans. In re- 
sponse to his question the merchant replied that 
he gave up the mail order plan though he paid 
for the catalogs and the membership fee. Ex- 
plaining his action, which meant the absolute 
throwing away of over $100, he stated that 
after sending out a few catalogs he was sneer- 
ingly accosted by his fellow citizen merchants 
as “Sears” and “Ward.” Disgusted, the dealer 
destroyed the catalogs which had not been 
distributed. 


This is but a single instance. It shows the 
antagonism which may be aroused, especially 
in the smaller towns where the interests of all 
are more closely connected. We urge the dealer 
to think carefully before entering upon such a 
selling scheme. Get all the facts before you, 
secure unbiased information, write the state 
secretary of your hardware association. Then, 
if the plan continues to appear feasible, it is 
ample time to go ahead with it. Do not allow 
yourself to be forced to sign an order for fear’ 
that some one else in the town will secure the. 
exclusive agency. There is more than one firm 
with such a plan for sale. If, after thorough 
investigation, you decide to attempt to operate 
one of these miniature mail order houses you 
will, in all probability, have no trouble in 
making a connection. 








Trade Conditions and Iron, Steel and Hardware Prices 





Developments in foreign trade in the past 
few weeks have been of an encouraging 
nature. ! 


Notable increase in foreign orders for ma- 
chine tools. 


Hardware business in Canada has not 





MARKET SUMMARY FOR THE BUSY READER 


been affected as much as some other lines of 
merchandise by the war. 


Better conditions are expected in steel 
trade for-the last quarter of this year. 3 


Cotton situation is improving according 
to various reports. 
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Office of HARDWARE AGE, 
Pittsburgh, Pa., October 13, 1914. 


HE volume of new business now being placed in 
iron and steel products of all kinds is lighter 
than at any time during this year, and the outlook 
is that it may further contract before the year is 
ended. A good many consumers of steel products who 
had contracts placed with the mills for delivery in 
September and during this month, cancelled the un- 
shipped September tonnage, as they were unable to 
use the material and would not take it in. It is said 
the cancellations received by the mills have been heavy, 
and will probably continue so on material sold for de- 
livery in the last quarter. On some of these contracts 
for fourth quarter delivery, prices are higher than for 
third quarter, and the consumers of the material are 
not able to get any better prices for their own prod- 
ucts, and have been trying to have the mills revise 
prices on tonnage still due them in order to help them 
out. It is very evident that the rate of operation 
among the steel mills, which is now about 50 per cent. 
on the average, may be further restricted before the 
year is out. The United States Steel Corporation, 
which basis its rate of operation on ingot output, is 
running at about 60 per cent. New orders fell off 
very much with all the steel companies during the 
first 10 days of October, and in some districts, notably 
Chicago, it is said that new bookings have not been 
more than 10 to 15 per cent. of capacity. Some in the 
trade believe there will be a moderate buying move- 
ment come in November or December, but hopes of 
this are not very strong. In the winter months, par- 
ticularly if there is a good deal of snow, and the 
country roads are tied up, consumption of iron and 
steel always falls off a good deal, and if this winter 
should prove to be severe, consumption of steel prod- 
ucts will be still lighter than it is now. 

The developments in foreign trade in the past sev- 
eral weeks have been of an encouraging nature. The 
wire manufacturers have been in receipt of heavy in- 
quiries for plain and barb wire, wire nails and wire 
rods. A good deal of business has been closed and 
shipments made, and large inquiries are under nego- 
tiation. Reports that the Pittsburgh Steel Company 
and the Sharon Steel Hoop Company had sold 50,000 
spools of barb wire for shipment abroad are untrue. 
In the first place the Sharon Steel Hoop Company does 
not make wire products of any kind, and the Pitts- 
burgh Steel Company states it has no such inquiry, 
nor has it made any large sales of barb wire involv- 
ing anything like 50,000 spools. There is quite a good 
deal of tonnage in wire products going abroad, and 
indications are there will be still more. A feature of 
the foreign trade situation is that prices now being 
quoted on foreign inquiries are the same as on domes- 
tic orders. When the European war first started 


American manufacturers were able to get slightly 
better prices on foreign orders than for domestic, but 
there is no longer any differential. It is expected that 
England will roll the 100,000 tons of painted black 
sheets to be used in building barracks for winter 
quarters for British soldiers in its own sheet mills, 
but that country does not have enough capacity in 
sheet bars to roll the 100,000 tons, and it is therefore 
expected that at least part of this large order will 
come to American mills. There has also been a nota- 
ble increase in foreign orders for machine tools, and 
considerable shipments are going abroad from this 
country right along. Canada has been a fairly heavy 
buyer of wire products from the United States, and 
has also taken quite a heavy tonnage of wire goods. 

The matter of wage reductions is now engaging a 
good part of the attention of the steel trade, and there 
seems to be no doubt but that lower wages in manu- 
facturing plants will prevail about January 1. While 
the Carnegie Steel Company has not actually stated 
that it intends to reduce wages on January 1, 1915, 
the fact that it has posted notices at its plants of its 
desire to terminate present wage agreements, is 
strongly taken to indicate that the company will re- 
duce wages, particularly of tonnage men, whose earn- 
ings have been large, due to increased output. Should 
the affiliated companies of the Steel Corporation re- 
duce wages on January 1, there is no doubt whatever 
but that other steel companies will very quickly fol- 
low suit. It is said the Carnegie Steel Company is 
paying at nearly all its plants in the Pittsburgh dis- 
trict about $2 a day for common labor, while some of 
its competitors are not paying more than $1.50, and 
that common labor will be reduced in case. a reduction 
in wages is made. 

Prices on nearly all lines of steel products are weak, 
and some decided declines have taken place. Several 
months ago prices on plates, shapes and bars were put 
to the basis of 1.20c., Pittsburgh, with the mills hop- 
ing that the price could be put to 1.25c. for last quar- 
ter. In fact, some business was taken for last quar- 
ter at 1.25c., but it is not believed any specifications 
have gone in against such contracts. Shortly after the 
1.20c. price was established, the European war started, 
and domestic business commenced to show a falling off. 
It is now found not only impossible to get 1.25c. on 
plates, shapes and bars for last quarter, but a decline 
has taken place, and these products are now openly 
quoted by the mills at 1.15c. for this year’s delivery. 
Some large business is coming up in plates, two bat- 
tleships to be built by the Government on which bids 
were opened last week, each requiring 13,000 to 14,000 
tons. However, the plate trade is very dull, and some 
of the mills have run very little over the last two 
months. The slow condition existing in the steel trade 
is clearly shown in the last blast furnace report printed, 
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showing that the output of pig iron in this country in 
September was at the rate of 62,753 tons per day, 
while in August it was 64,363 tons per day. In Sep- 
tember 11 more blast furnaces went out of blast, and 
at present there is a smaller number of blast furnaces 
operating than at any time since July, 1911. In spite 
of this, stocks of pig iron all over the country are re- 
ported to be steadily increasing, while demand is ab- 
normally dull. All expectations of a shortage in sup- 
ply of ferromanganese has disappeared, and shipments 
from England to this country are coming in promptly. 
In the past week English makers reduced prices on 
ferromanganese from $80 to $68 per ton. While no 
hope is held out for better conditions in the steel trade 
for the last quarter of this year, there is a feeling that 
early in 1915 an improved demand will come, and that 
the mills will have more work. 

The local hardware trade is reported fairly satis- 
factory in volume of business, but the expense of car- 
rying it on is greater now than otherwise would have 
been the case, from the fact that retailers and con- 
sumers are placing small orders for actual needs and 
more of them. A small order requires just as much 
laber and expense to handle. dnd ship as a large one, 
so that the cost of handling business to-day compared 
with the volume is heavier. Local hardware stores are 
buying moderate quantities of goods adapted to the 
holiday trade, but it is not believed that the demand 
for holiday goods this year will be nearly as heavy as 
last year. Thousands of men are out of work and 
others are working short time, so that their purchas- 
ing power has been greatly decreased. The men on 
the road report that trade among retailers is quiet, and 
at this season there should have been marked activity 
in fence wire and farm supplies, but this exists only 
to a fair degree. 

The Logan-Gregg Hardware Company, whose large 
jobbing warehouse in this city was burned out about 
a month ago, is now carrying on business actively in 
the B. White store at Sandusky and Ohio streets, N. S. 
Pittsburgh, and is filling orders promptly. It is not 
improbable that this firm will be in its own building 
in the near future, and that it will be located on the 
Pittsburgh side. 

The money situation is reported slightly easier, but 
as yet is far from being satisfactory. The banks are 
charged with being over conservative and are piling up 
money, much of which could be used in business chan- 
nels if it was let out. Collections are generally unsat- 
isfactory. 


WIRE NAILS.—We note a continued heavy export 
demand fer wire nails, particularly from England, to 
which country large shipments are being made right 
along and also to other countries. Nearly all the 
makers of wire nails are participating in this foreign 
demand, and it has helped to sustain the domestic mar- 
ket to no little extent. For a time American makers 
of wire nails were able to get slightly higher prices for 
foreign shipment than for domestic orders, but this 
differential has disappeared, and the same prices are 
being quoted on both domestic and foreign orders. 
Local demand for wire nails is quiet and only for small 
lots, and mills report specifications against contracts 
as fairly active. All the nails now being shipped out 
are at the $1.55 and $1.60 price, and contracts taken at 
$1.55 are being cleaned up as fast as possible. 

We quote wire nails as follows: In carload lots to jobbers, 
$1.60, f.o.b. Pittsburgh, freight added to point of delivery. 
Jobbers charge the usual advances over these prices for 
smali lots from store. 

Cut NaiLts.—New demand is not active and is only 
for small lots. Mills report specifications only fair 
and more nails are being shipped to the South than to 
other sections. . 

We quote nails at $1.60 to $1.65 per keg in carload and 
larger lots to jobbers; carloads to retailers, $1.65, f.0.b. Pitts- 
burgh, terms 60 days, or 2 per cent. off for cash in 10 days, 
freight added to point of delivery. 

BARB WIRE.—Reports that a contract for 50,000 
spools of barb wire had been placed with two local 
mills are incorrect. No such large foreign order is in 
the market, but domestic makers of barb wire are 
making shipments abroad right along and in fairly 
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large volume. Some large inquiries are in this coun- 
try from England, Russia and other places, and it 
looks as though foreign trade in barb wire would be 
heavy for some time to come. The domestic demand is 
fair, but not as heavy as expected it would be at this 
time of the year. 


We quote painted barb wire to jobbers, $1.60; galvanized, 
$2.00 in carloads to jobbers, usual terms, freight added to 
points of delivery. Jobbers charge the usual advances for 
small lots from stock. 


FENCE WirRE.—The new demand from fabricators 
for fence wire for manufacturing purposes is only 
fair, and the sales of fencing to dealers are not as 
heavy as expected at this time of the year. There is 
some foreign inquiry, both for fence wire and for 
fencing, and some business has been closed. Prices are 
reported fairly firm, but with no indications of being 
any higher in the near future. 


Prices in effect are as follows: Annealed fence wire in car- 
load lots to jobbers, $1.40 base; galvanized, $1.80, with the 
usual advances charged to jobbers for small lots from store. 


Nuts, BOLTS AND RIVETsS.—The new demand for nuts 
and bolts is quiet, as nearly all consumers are covered 
over the remainder of this year, and specifications 
against contracts are only fair. Several makers of 
nuts and bolts have heavy stocks on hand, which they 
are anxious to move and are naming low prices to do 
so. The open price on structural rivets is 1.50c., and 
on boiler rivets is 1.60c., but these are being shaded 
about $1 per 100 lb. 


We quote button-head structural rivets in carload lots 
at 1.55c., and in small lots at 1.65c.; cone-head boiler rivets, 
1.65c. in carload lots and 1.70c..in small lots, with terms 30 
days net, 2 per cent. for cash in 10 days. Discounts on nuts 
and bolts are as follows in lots of 300 Ib. or over, delivered 
within a 20c. freight radius of maker’s works: 


Conch ami Te GOPGWS .cccccidccsvess 80 and 5% off 
Small carriage bolts, cut threads........... 80% off 
Small carriage bolts, rolled threads... .80 and 5% off 
Large carriage bolts 
3$mall machine bolts, cut threads...... 80 and 5% off 
3$mall machine bolts, rolled threads. ..80 and 10% off 
Large machine its 75 and 10% off 
Machine bolts, c.p.c. & t nuts, small........ 80% off 
Machine bolts, c.p.c. & t nuts, large....75 and 5% off 
Square h.p. nuts, blank and tapped...... $6.30 off list 
ee EN  b ccwacddnsosdeeoses 4445008 7.20 off list 
C.P.C. and r. sq. nuts, blank and tapped. $6.00 off list 
Hexagon nuts, % and 1 7.20 off list 
Hexagon nuts, smaller than % in...... 7.80 off list 
C.P. plain square nuts 
CP Meee WOO MR occ cccccteusce $5. 
Semi-fin. hex. nuts, in. or under. .85, 10 & 10% off 
Semi-fin. hex. nuts, in. and larger... .85 &5% off 
Rivets, 7/16 x 6%, smaller & shorter. .80, 10 & 5% off 
Rivets, tin plated, packages...... 80,10 

Rivets, metallic tinned, packages... .80, 10 and 5% off 
Standard Cap SCTEWS ......eeeees 70,10 and 10% off 
Standard set-screws ........+..+.+-. 75,10 and 10% off 


TIN PLATE.—The season in tin plate is drawing rap- 
idly to a close and very little new business is coming 
out. Some odd sales for prompt shipment are being 
made at prices ranging from $3.30 up to $3.50, the 
American Sheet & Tin Plate Company maintaining its 
price at the latter figure. There have been some nego- 
tiations between large tin plate consumers and the 
mills with a view of making contracts for next year, 
but the mills will hold off making contracts for 1915 
delivery as long as possible on account of the uncer- 
tainty as to prices of pig tin. While pig tin is now as 
cheap as it was before the European war started, there 
is no telling what may happen over the next three or 
six months that would tie up the supply and cause 
very rapid advance in prices. None of the tin plate 
mills will make contracts for next year until probably 
December or later. The rate of operation among the 
tin plate mills will very likely show a falling off from 


this time. 


Led FA PA 





We quote 100 Ib. 14 x 20 coke plates at $3.40 to $3.50, and 
100-Ib. ternes at $3.30 to $3.40 per base box, f.o.b. maker’s 


mill. 


IRON AND STEEL Bars.—Mills report that the new 
demand for both iron and steel bars is dull and only 
for small lots, and some consumers have cancelled con- 
tracts, being unable to take out the material on account 
of a falling off in their own business. Specifications 
against contracts for steel bars are only fair, but none 
of the mills is running to probably more than 50 to 60 
per cent. of capacity, if that much. In iron bars the sit- 
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uation is very dull. Prices on steel bars are weaker 
and large mills are now quoting 1.15c. on desirable 
orders. 

We quote steel bars for delivery over remainder of the year 


at 1.15c. to 1.20c., and common iron bars at 1.15c. to 1.20c., 
f.0.b. makers’ mills, Pittsburgh. 


STANDARD PiIPE.—The new demand for merchant 
pipe is reported by the mills to be very dull, while new 
business in casing and oil well supplies is stagnant. 
As a rule pipe mills are not operating to more than 
30 to 40 per cent. of capacity, if that much, and the 
outlook for the pipe trade in the winter months is not 
very satisfactory. 


BOILER TUBES.—Discounts to jobbers, in carloads, in 
effect from May 1, 1914, are as follows: 




















Butt Weld 

Inches Black Galv Inches Black Galv 

, %& and %&%.. 3 a OO 46: . ecties 6 
‘tiene dae ei ede cn A 6S aes deeawe oe 65 46 
Sy Se ee 80 J ae ae 69 56 
S WO BM ccaccc 72 61 

Lap Weld 
MR ee ee 77 roi 1 (Gaia eWawee ue ne 45 
3 3 Sars: - 79 RR eS: 67 56 
B&B BeRTAY 76 65% A PO re 68 58 
fk 2) Saran 53 i. oS Pere 70 61 
Og 2 erro 70 61 
4g + Bape 68 55 
Reamed and ety: 
2 a Bee... «s 78 69% 1 to 1%, butt. 70 59 
ES eee 75 beiz i eee 70 59 
2% to 6, lap 77 68 eM cs a wb 54 43 
* map Pees hee 65 54 
NN rs Cia so 66 56 
2% "to 4, lap.. 68 59 
Butt Weld, extra strong, plain ae 
» %& and %&... 68 57 Th web cebhne dubs 6 52 
. hme bene d's 73 66 Thee 4 60 
OO BS i venee 77 70 80 eas 71 62 
Oe es waves eude 78 71 BS OMG. Be si cecs 72 63 
Lap Weld, extra strong, plain ends 

S aieker nai ahaeaon 74 65 ee ee 59 
2 me Baan s 76 67  eéenee ire nek ¥e.é 66 58 
4 Ot Bis wtekes 75 66 2 Se Gy welvas é 70 61 
* See eee 68 57 4 72 Bees 69 60 
PO Be ssc'ek pot 63 52 7 a ba seacwte 63 53 
ae tv aesee> 58 47 

Butt Weld, double extra strong, plain ends 
sj a ea tie ar 63 Eee Wie wane eee st 57 49 
OO Oh. aides. 66 591% OP: Bae oenees 60 52 
2 ¢ . De 68 6114 and 2%...... 62 54 

2 ii Weld, sani | 2 strong, plain ends 

a gaa te Mors etait 64 tanh hae 8 és hanes 49 
2 OS Bisivieevas 66 34 rae 60 54 
4 ee Pesaran 6 F + a " Bea eikixs 59 53 
ST ae OW Necweaeees i = =. Og gD SS Err 2 52 


To the large jobbing trade an additional 5 and 2% per 
cent. is allowed over the above discounts. 

The above discounts are subject to the usual variation in 
weight of 5 per cent. Prices for less than carloads are two 
(2) points lower basing eee’ price) than the above dis- 
counts on black and three (3) points on galvanized. 


Lap Welded Steel 
d 2 in 


Standard Charcoal Iron 
1  § 2 See eee os 45 
2 Or i oe bw 59 1 
2 and 2 RE ae 65 2 


1 i 
ee: Oe ORs SA bas Se wee 49 
EE Ee 45 
iS 4&4, 2 See 70 3 So, Serre 54 
3% and 4% in.......... 72 3 and 3 eee 
iB 3 Serer ore 65 3% to 4 SR eR eee 60 
bt 2 2g RRR ae rere 6 FC BS Sea ree 49 


Locomotive and steamship special charcoal grades bring 
higher prices. 

2 in. and smaller, over 18 ft., 10 per cent. net extra 

2% in and larger, over 22 ft, 10 per cent net extra 

Less than carloads will be sold at the delivered discounts 
for carloads, lowered by two points for lengths 22 ft and 
under to destinations east of the Mississippi River; lengths 
over 22 ft., and all nee 7 going west of the Mississippi 
River, must be sold f.o.b. mill at Pittsburgh basing discount, 
lowered by two points. 


Hardware Age 


SHEETS.—A feature of the sheet trade is the heavy 
foreign inquiry for black and galvanized sheets for 
foreign countries, such as South Africa, Scotland, 
Cuba, India, China and other places. Most of these 
inquiries are for galvanized sheets, which are used 
nearly all together in these foreign countries on ac- 
count of their climatic conditions. The American Sheet 
& Tin Plate Company is making regular shipments of 
sheets to India and other foreign countries, and its ex- 
port trade has grown quite considerable of late. The 
domestic demand for sheets is fair and specifications 
against contracts are only moderate. The sheet mak- 
ers realize that to lower prices at present would not 
stimulate demand, and they are nearly all observing 2c. 
on No. 28 black and 3c. on No. 28 galvanized sheets. 
A few makers, however, are naming 1.95c. on No. 28 
black and 2.95c. on No. 28 galvanized. In exceptional 
cases 2.90c. is being done on No. 28 galvanized on ac- 
count of the severe decline in prices of spelter. 

The absolute minimum of prices on No. 28 black is 1.90c., 
and on No. 28 galvanized, 2.90c., but these are exceptional, 
the general market being 1.95c. to 2c. and 2.95c. to 3c. re- 
spectively. Box annealed sheets are 1.40c. to 1.45c., some 
mills holding for the A er®- price. We quote No. 28 black 
plate, tin mill sizes, and A., at 1.95c. to 2c.; Nos. 29 
and 30, 2c. to 2. 05c. The above prices are for carload and 


larger lots, f.0.b. Pittsburgh, jobbers charging the usual ad- 
vances for small lots from store. 


Blue Annealed Sheets 
Cents per Ib. 


a 1.40 to 1.45 
I A a a ee sas 1.45 to 1.50 
I 1.50 to 1.55 
I a ce ee 1.60 to 1.65 
i < et EN, Chie ses tas od Uae Bebb backs 1.70 to 1.75 
Box Annealed Sheets, Cold Rolled 

oe per Ib. 
I I a a ek 1.60 to 1.65 
EIR yo SPOT Sing TRIS “race A ts id a Ree inde pt 1.60 to 1.65 
Re ee i eee g 1.65 to 1.70 
tS, A a ee Sse lwie otkbe .70 to 1.75 
I I lee eee 1.75 to 1.80 
CM ee ee ot eee Wewkae 1.80 to 1.85 
ee an be 1.85 to 1.90 
I se eRe ee NT ee 1.90 to 1.95 
I i et a ee ea, ee bee 1.95 to 2.00 
a a a 2.00 to 2.05 
ST ee a a re ee eee et ang 2.10 to 2.15 

Galvanized Sheets of Black Sheet Gauge 

Cents per Ib. 
Sn <o en  e ete Kee wee 1.95 to 2.00 
EN ci ia 2.05 to 2.10 
nae eal 2.05 to 2.10 
ee ko ge wb ere 2.20 to 2.25 
GERI SRE See Many © amare eae 2.35 to 2.40 
eS a ee bb a he be 2.50 to 2.55 
I i I So ieee pies ie 2.65 to 2.70 
i a a a le le is 5 wig ala ae 2.80 to 2.85 
Rai ete a> UE atin, ee SoM ts pe nn R a ae or 2.95 to 3.00 
ahr phew sk hese eh nen bee ebeebet 3.10 to 3.15 
ERR SERGI FOIA aS SECO eG uh, eae SY 3.25 to 3.30 
CORRUGATED ROOFING SHEETS BY WEIGHT 

Gauges, cents per Ib. 
Painting: 29 25 to 28 19 to 24 12to18 
9.19 0.05 


Regular, or oiling 


oe © £22.94. AB Oe 


0.15 
0.25 


COPTTOD, TOMUIRP 20 cc ccc woes 0.15 
Forming: 
2, 2%, 3 and 5 in. corru- 

GE 6s os he eo wes hae ee 0.05 0.05 0.05 0.05 
2, V-crimped without sticks 0.05 0.05 0.05 ses 
5 to 1% in. corrugated... 0.10 0.10 0.10 
3, V-crimped without sticks 0.10 0.10 0.10 
Pressed, standard seam, 

Wie GD cece acnevtes 0.15 0.15 
Plain roll roofing, with or 

without cleats ......... 0.15 0.15 0.15 
re. ee rE a's 5 6b a 0's 0.20 0.20 9.29 
Weatherboard siding ..... .... 0.25 0.25 
CO i Sees ore 0.25 0.25 
Rock _— Satoh and stone 

SRS PGE SE ena 0.25 ~° 0.25 
Roll candi cap roofing, with 

caps and cleats ........ 0.25 0.25 

Roofing valley, 12 in., and 
WE a SS Lee o ec eee eee 6 0.25 0.25 

id roll and $ flashin 

— nd 0.65 0.65 0.65 


(plain or corrugated)... .... 
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Office of HARDWARE AGE, 
Chicago, Ill., Oct. 12, 1914. 


HE financial situation appears to be on the verge 

of improvement; in the meantime business con- 
tinues to slump. It now seems that the only thing 
which will bring about relief is interest rates which 
will make operations on borrowed capital possible. 


The consumer, even in small communities, is feeling 
the effects of the present stringency and, as a result, 
is buying very moderately. Naturally the sales of the 
retailer, jobber and manufacturer are being affected. 

News that the Federal Reserve Banks will be opened 
by November 1 will be very welcome, especially if, in 
operation, these banks are able to keep a plentiful 

















October 15, 1914 


supply of currency at the disposal of small town banks 
instead of allowing it to flow to the large centers for 
speculative uses. 

The retailer is buying in very moderate quantities 
and there are current reports that other interests are 
using unusual methods to insure the fact that low stocks 
will be maintained. Efforts for the most part are 
being confined to taking business for early delivery. 
There is a very decided tendency to let contracts for 
spring delivery severely alone if present prices must 
be specified to obtain the order. 

Apparently the jobbing trade looks forward to an 
increased demand which will mean higher prices yet 
feels that sufficient advance notice will be given it to 
allow ample stock bookings so that orders for the fu- 
ture need not be placed now. 

Various reports are to the effect that the cotton situ- 
ation is improving, but this condition has not reached 
the point that any interest is seeking business very 
aggressively in Southern territories. There is more of 
a tendency to take only such business as is necessary 
and to avoid accumulating large accounts which bear 
promise of being carried for some months. 

Colder weather will help thé retail situation to some 
extent. Stoves and stove goods have not begun to move 
yet, though such goods have been purchased in fair 
quantities and orders continue to be received for them. 


WIRE NAILs.—There is a slight betterment in ton- 
nage reported as compared with last week. Prices are 
being maintained. 
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We quote wire nails f.o.b. Chicago: 


Corienes. 06 See 6 gk k 6 6 bc Se $1.78 base 
Cartemds 40: reteMere. foc. soc dvccicwoccsal 1.83 base 
1.93 base 


STAPLES.—We quote, f.o.b. Chicago: Staples, bright; 


same price as nails. Staples, galvanized, an advance of 
40c. 


BARB WrrE.—Stocks are in fair condition and only 
a fair amount of new business is being received. 
| We quote barb wire f.o.b. Chicago: 


Carloads to jobbers painted............. $1.78 base 
Carloads to jobbers, galvanized.......... 2.18 base 
Carloads to retailers, painted............ 1.83 base 


Carloads to retailers, galvanized 2.23 base 
An additional advance of 10c. for less than carloads. 


FENCE WIRE.—Business from the Northwest is being 
received in the usual quantities for the season. 
We quote f.o.b. Chicago: 


Carloads to jobbers, annealed................ $1.58 
Carloads to jobbers, galvanized.............. 
Carloads to retailers, annealed............... 
Carloads to retailers, galvanized.............. 2.03 
An additional advance of 10c. for less than carloads. 


LINSEED OIL.—We quote, f.o.b. Chicago, strictly pure, 
old process oil: 


nn. 5 ne nib 6 etd pk de ais 45c. 
et a widen dee ee baae wanes 46c. 
S-BUS i. 0 > o occ tne ce sdichécucwe 47c. 
a es IS 6 ccc edecuwodduesteenee 48c. 
Bae Sees te es Sn kg co ckccunsdvesbehackeer 49c. 
Less than 5 barrels, boiled... ....ccccccccccc ce DOG 
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Office of HARDWARE AGE, 
New York, October 12, 1914. 

|B gmoney trade is moderate and distributors are 

cautious, but gradually general conditions un- 
favorably affected by the European war show signs of 
improvement. Not much change is looked for during 
the remainder of the year, but managers of large pro- 
ducing interests expect improved business after the 
new year. 

While not directly involved in the war, our interests 
are nevertheless greatly affected by it, but the interrup- 
tions to trade are gradually being overcome and there 
is need of much patience under trying circumstances. 

Export commission houses have orders in hand from 
foreign correspondents, especially in Latin-America, 
but there is little disposition’to place many of these 
orders with manufacturers until prospects for payment 
are more favorable. 

Hardware salesmen speak of the Northwest as in 
pretty good shape. Canadian trade is off some, includ- 
ing the territory supplied from Winnipeg. On the 


Pacific Coast the crops have been excellent, but money | 


conditions are not as good as desired which affects the 
situation. Business in the East is looked upon as fairly 
good considering the circumstances. Export trade has 
been interfered with because of mterruption to ocean 
transportation and higher rates for maritime insurance 
and foreign exchange, but these difficultie® are grad- 
ually being overcome. 

Some manufacturers in staple lines while conscious 
that business is far from normal, are nevertheless hope- 
ful and not depressed. They say that while there is 
nce large demand for goods many orders are being con- 
tinually received, and while for small quantities usually 
the totals always look better by the week and month 
than when the specifications are received. Collections 
are alluded to as a little better, and that many custo- 
mers are meeting their obligations as well as should be 
expected under the circumstances. 

Railroads are still buying as little as possible, just 
as they have been doing for several years, and while 
the trade universally will welcome the time when trans- 
portation interests buy on something like an adequate 
3eale, there are compensations in the economies forced 
on railway managers in contrast with the more extrav- 
agant methods of the past. 


Manufacturers of seasonable goods are in receipt 
of orders for next year’s delivery and include such 
lines as garden hose, steel goods, lawn mowers, wire 
cloth and netting, fencing, etc. 

In such times as we are now passing through manu- 
facturers, jobbers and retailers follow natural laws by 
taking as good care as possible of their best customers 
while the undesirables who pay with reluctance, get 
correspondingly less attention. 

The importers of hardware are in a moderate way 
getting some German goods through Rotterdam, but 
shipments arriving are mainly from stocks which were 
made up before August 1 when hostilities began. Since 
that time there has naturally been interruption and dis- 
organization in production, because of the great num- 
bers of people away with the army or working on war 
material and on requirements growing out of war, at 
home. 

In lines of European manufacture there was a spurt 
during August in the rush to get certain kinds of 
wanted goods, but the business in September fell back 
tc hand to mouth character again. September 
was practically the same as a year ago, but conditions 
then were not good, because of uncertainty in tariff 
legislation. 

Yet in face of all the hindrances to business, total 
sales in various quarters are almost up to the corre- 
sponding time a year ago, showing that merchants 
must have numerous lines of goods and immediately. 

Once the fear of uncertainty engendered by the war 
is dispelled, there will be greater freedom in buying. 
Consumption is going on all over the world as usual, 
and the Europe the destruction is considerable, much of 
which must eventually be restored. 


Wire NAILS.—Wire nails in this market are in very 
light demand, the trade purchasing only as orders are 
taken or to maintain a fairly good assortment of kinds 
and sizes. The slackness in building operations, espe- 
cially in Greater New York territory, diminishes the 
sale of nails. Throughout the country generally, how- 
ever, some of the manufacturers report the receipt of 
excellent tonnage in nails and allied wire products. 


Wire nails, out of store, are quoted at $1.90 per keg base. 


(Continued on page 90) 
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upholds the commonwealth.”’ Th 
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parcel post ? 
if not, ~why not ? 





| moe b ie $1. 73 





, "ye" ad 
\-in., .¥-io., %;ik., 1-In., 1%-in., 14% I0, 
Leather-tipped handles.’ 
Packed in neat wooden box. 


Gould’s Star’. 
Wi : Pumps 
This style is for outdoor 

cletérns and wells up to 30 
feet deop and may be fitted 
_ for greater Penth. Stend- 
ard vanoed for iron pipe.. 
Supplied with funnel top, 
péecigl prices to close 
out e styles: 
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Dia rn I ron Lined 
No, Cri. Snetio ¢ ‘sl. rl. 
4~ Sin. itj-in. 94.50 @3 
‘3 2%-in, 1y%-in, B20 @ 
4 -3-ia.,. - -if, . 5.00 @2Kn 


“Shut That Door !” 


How .- much 








better to make - 
it shut iteelf, 
as it will do 
gurely and 
éuietly if . 
_ -équipped with”. 
a Rusewin 
‘Door. Uheck. 
‘prises, in gold bronze finish; for 
‘light and ‘heavy doors, @8,25° to 
$10.0, 





It your id re alréady ‘sup- 
plied, ‘phone for our expert te lock 
them <drer before cold weather 





Grape-Picking Shears 


“We have two sizes in stock’ at 
9se and Sb. 
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a Phoct-atesi hood over iron to re- 
tain heats Regularly $1.26. 

| Ask us about Asbestos Sad Irons. 
Let us tell you why they save time, 

‘fuel, clothes, énergy and temper. 








| Aok to eee our New peeRAge for this purposes. tt has a germ proof, non- 
} pasting ming arda Seorupates pang r container to protect jt In transit. 
“Socket Fi orn , 
irmer Chisels This is the Last Day 


of the Exposition, and we wish.}. 
to express our gratificatien 
at-the. large daily. attendance 
at or ibit; opposite - the 
Mid way.’ “Those who failed to. 
| see jt are invited to visit, our 
implement building in rear. of 
our ‘store at their convenience. 
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* you“ hieve, you, 40 “not ‘peed to 
be reaitnbed of: their lusctousness. 
"You Can -make forty of these de- 
lictous dainties in twenty minutes 
at a cost of 10c if yoll have a set 
of thede Timbale Irons which we 


“will sail you for 3@c. 





“day cleaning. 


| Doer. Bell Outfit | 
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Fet Your Laundry 
A falding berich 
of hard wood, 
with writger 
having 16-lg9ch 
guaranteed. rolls, - 
for only 


$3.79 


Regtarly $4.50. * 











“Cyee” 
Ball-Bearing 
Sweeper, 
Now; ae ever, Saat 
the ‘sweeper that. - 
excels for every, ‘82 as 







Jépan; $9.76. Biro 
Nickel, $8.25..0 


An Eléctric 





for 
3-inch Bell: 
Brass push’ button, 
pana Soy Aye mg, 
60 feet of wWire.-: 


Special - 
69e ¥F 
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"A stretchet Athat“holds the. lars | 
est ‘curtains. Regularly $1. eS 





Sharpen Yeur Knives 
‘With a “Kant-break,” made from 
fine India stone, with rubber tips 
to prevent marring the table. A 
féw strokes and your” meat’ or 


-] ¢hicken will fairly fall into slices. 


Dropping . Won't. break it. 50¢. “ 
We Sell Paraffine Wax 





‘for cealing your presérves, jellies, 


catsup, etc., at 10e°per lb._ A pure 
} and sure preservative. 





No. 1—They report good results 


The | 


“( 





80 





They Like Our Suggestions 


No. 1 (2 cols. x 14 in.) We are in receipt of a 
very gratifying letter from the Weaver Hardware 
Company, Rochester, N. Y., by the president, B. P. 
Weaver. The Weaver company, as will be noted 
in their ad reproduced here, has made use of our 
suggestion to run a horizontal panel to contrast 
with the vertical panels and therefore to emphasize 
any article on which they are making a very special 
appeal. They report good results with the first ar- 
ticle advertised in this panel. Mr. Weaver refers to 
a catchline used in a previous ad which was repro- 
duced in this department, worded as follows: “Of 
all inducements this store offers, the chief one is 
value.” Mr. Weaver feels that this line is trite 
and rather empty in its claim. It is all that if you 
dont’ mean it. For a number of years R. H. Macy 
& Co., conducting one of New York City’s largest 
department stores, have used the catchline: “Macy’s 
attractions are their low prices.” This is only an- 
other way of saying the Weaver phrase. Macy’s 
catchline has played an important part in their con- 
tinued success—far more important than some 
people would suppose. We repeat our former sug- 
gestion with additional emphasis—we would adcpt 
that catchline and do it quick. The writer once 
spent ten days fussing over a catchline and he would 
have been highly pleased if he had evolved such a 
sincere and direct statement as the Weaver line. 
Perhaps that catchline is suffering the fate of the 
prophet without honor, etc. Or perhaps it flowed 
from the pencil’s end too easily. Mr. Weaver 
directs our attention to our criticism of cuts on 
this same previously published ad. While it is 
evident that these particular cuts printed poorly 
because they were drawn too finely, and not as we 
stated because they were worn, nevertheless, they 
did print poorly in the original ad and our criticism 
while wrong as regards the cause was right as 
regards the effect. As a matter of fact, too finely 
drawn cuts have the same look as worn cuts and 
this is why we judged them to be worn. But the 
appearance of the cuts detracted from the ad no 
matter how they came by their poor printing qual- 
ity. The obvious remedy is to avoid drawings not 
suited for newspaper reproduction. The reduction 
of the ad for these columns makes very little 
difference in the general effect of an ad’s illustra- 
tions, excepting, of course, where the cuts are very 
poor. 


New York Retailers Will Meet in 
Syracuse 


HE thirteenth annual convention and hardware 
exposition of the New York State Retail Hard- 
ware Association will take place at Syracuse, on 
February 16, 17, 18 and 19, 1915. The Yates Hotel 
will be association headquarters, and the state 
armory will be used for the exposition. 


A live man in a dead organization means a whole 
lot of enemies.—Signal Talk. 
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a | SHEET METAL DEPARTMENT | 


DIRECTIONS FOR MAKING TWO 
USEFUL ARTICLES 


By A. F. MUELLER 








28 INCHES 




















FIG 3. PATTERN. 
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Patterns for a sage torch and an extinguisher for kerosene or coal oil lamps 


to burn brush, sage brush, weeds, meadows, 

etc. Figs. 1 and 2 are general views, show- 
ing the wick, handle and oil reservoir. It is made 
of IX tin, approximately one inch in diameter; old 
rope is generally used for a wick, that can be en- 
larged to make more flame by leaving it compara- 
tively long. The wick should fill the torch and if 
a quantity of rope is at hand that is smaller, then 
the size of the torch should be reduced to fit the 
rope. The handle is 6 or 8 feet long, made of wood, 
and the two figures show how the torch is used. 
After inserting the wick, the oil reservoir, C, is 
unscrewed and filled with kerosene. When the 
torch is in the position of Fig. 1 no kerosene will 
flow from it. Then when it is turned so that the 


es first of these articles is a sage torch, used 


reservoir is on top, the kerosene will feed into the 


torch and run down along the wick to the flame. 
This turning of the torch will regulate the flow of 
the kerosene and increase or diminish the size of 


81 


the flame as required and desired by the operator. 

Fig. 3 is the pattern and contains the measure- 
ments usually used. A is the hole for the insertion 
of the reservoir connection, and B is a small vent 
hole that must not, through carelessness in driving 
the handle in too far, be closed. This vent hole 
will admit air to the reservoir when the torch is 
turned back and forth. 

The reservoir is an ordinary mowing machine 
oiler with the spout cut off so that about a quarter 
of an inch of it extends into the torch and is then 
firmly soldered to the torch. It is easily removed 
for filling and the capacity is large enough to pe 
practical. Kerosene handled in small quantities is 
safe, where it might prove dangerous in large quan- 
tities. 

The seam is a grooved seam, a section on D-E 
being shown in Fig. 4. 

The second of these articles is an extinguisher 
for hanging and Rochester kerosene or coal oil 
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lamps. These lamps are usually turned down and 
then as the chimney is too hot to be raised and the 
lamp is too high to blow out the remaining flame, 
it is left burning. This is a very dangerous thing 
to do and the extinguisher shown in Fig. 5 is a 
practical instrument to blow out the flame of a lamp 
of-this character. It consists of a tube made of 
tin, one quarter of an inch in diameter bent as 
shown at one end. This bent end is inserted into 
the top of the lamp chimney and then blowing 
through the tube the flame of the lamp will easily be 
put out. 

Fig. 6 is the pattern for the pieces, which are of 
the same width at both ends. They can be partly 
formed in the bar folder or made on the creasing 
stake. J, in Fig. 8, shows the piece in position to 
be struck with the hammer and, J, the piece partly 
formed. It is then formed around a quarter inch 
or No. 4 wire with a mallet. To keep the tube uni- 
form in size, especially so that the ends will not be 
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larger, the forming around the wire is done while 


the wire and the piece are held in one of the creases 
of the stake, and a section through the piece is 
shown in an enlarged size in Fig. 10. 

In these small tubes it is impossible to make one 
end larger so that the pieces can be put together in 
the usual way with a slip joint. Soa band or socket 
as at G is used instead, a large sized view of which 
is shown in Fig. 9, having a lap seam, as at H, in 
Fig. 10. 

Fig. 7 is the pattern for the socket, being about 
an eighth to three-sixteenths of an inch wider than 
the pattern for the tube. 

The extinguisher can be made of any required 
length and after the pieces are all soldered to- 
gether, the bend is made. The easiest way to do 
this, when there are not many extinguishers, is to 
take the tube in both hands, with the thumbs and 
gradually, little by little, and not too much at any 
one place, bend the tube into the desired shape. 





Hardware Company Issues Useful 
Game Law. Hanger 


HE Hackett-Gates-Hurty Company, St. Paul, 
Minn., is distributing a novel hanger, showing 
a view of its store at the top, and giving below the 





GAME LAWS 
NORTH DAKOTA 1914. 


Everything in Hardware; Exclusively Wholesale 


OPEN AND CLOSED SEASON IN NORTH DAKOTA. (White, Open Season; Black Closed Seasoa.) 





Penalties are for each bird, animal or ra > > . : . . . 
fish taken or hed in in possession or tor s : 2 $ ‘ fF 218 
vielations. > : 2 216 
DEER, ANTELOPE, BEAVER, OTTER 
PARTRIDGE, PHEASANT, QUAIL, 
DOVE, SWAN 
HARMLESS and INGECTIVEROUS BIRDS 


PRAIRIE CHICKEN, GROUSE, SNIPE, 
PLOVER 


WILD DUCK, GEESE, BRANT, CRANE 


TROUT, ANY VARIETY OF LAND-LOCKED 
SALMON 


BLACK, GRAY or OSWEGO BASS 
PIKE, CRAPPIES or PERCH 


PICKEREL, SUCKERS, RED HORSE, CARP, 
BULL HEADS 





LICENCE PROVISIONS: Non-resident license oat game i nd em a alent Gus ing open » 93: me 
Any non-resident ha license ma. ere = this e 
Tarte Dove, Grane, Svan, Gh Grouse of any variet lr Ty combined and ft se ck. 
or Brant or fift same >ks 
}- and Geese 25 per day. cre oe 
Resident License $1.00 which must be procured from the County Auditor in the County in which he resides. 
k Birds, Crows, English Sep Rieaed Hn Great Horned Owis are considered injurious birds 
nleicay anaes at any ti - ~ 


NOTE: ciictdianedtinteumnetnetiaies tame, 72216 











Useful game law chart distributed by the Hackett- 
Gates-Hurty Company 


game laws of the state of North Dakota in chart 
form. By a glance at this chart, one may readily 
see what the closed and open seasons are for any 
species of game. At the bottom of the chart is a 
summary of license provisions, and a list of birds 
which are considered undesirable in North Dakota, 
and on which there are no restrictions. The Hack- 
ett-Gates-Hurty Company states that these charts 
are drawn up from the official state game laws. 


THE ALAMO HEATER COMPANY, Chicago, IIl., has been 
incorporated to manufacture and deal in heating sup- 
plies, apparatus, etc. The incorporators are Charles 
Smith, George L. Richards and Olin L. Richards. The 
capital stock is $10,000. 


Building Materials Now Made of 
Rock 


HE increase in fires is directing more attention 
every day to the need of fireproof building 
materials that can be relied upon. The demand 
for building materials not affected by fire has en- 
couraged manufacturers to experiment with all 
kinds of materials, but the only one that has thus 
far successfully withstood all tests is a peculiar 
rock known as asbestos. 

Asbestos runs in veins usually nearly parallel to 
the ground, in various thicknesses from a mere 
line to three or four inches thick. Some of these 
veins, however, reach a depth of 200 ft. In mining 
this rock, after removing the surface of the earth, 
the rock is drilled and blasted the same as granite 
or any other stone. 

Deposits of asbestos, in one or more of its allied 
species, are found to a limited extent in Russia, 
Italy, Egypt, India, South Africa and, in fact, in 
all parts of the world. But that which is mined in 
Canada is about all that is of much commercial 
value, as other varieties are either too brittle to 
utilize or too hard to mine. The largest of these 
Canadian mines is owned by the H. W. Johns- 
Manville Company, New York. 

This asbestos rock, when properly worked, pro- 
duces long silk fibers, which are manufactured into 
fireproof goods of various kinds, the most familiar 
of which, no doubt, is the asbestos theater curtain. 
These asbestos, or rock fibers, are made into felt 
much along the lines that the felt for hats is man- 
ufactured. This felt is then saturated with Trini- 
dad Lake asphalt, after which several of these 
sheets are cemented together with this material, and 
thus made into ready roofings. 

For shingles, these same rock fibers are mixed 
with Portland cement and other ingredients, put 
into moulds of various sizes and shapes, and sub- 
jected to intense hydraulic pressure. The various 
colors are mixed with these ingredients, producing 
shingles in a number of shades. 

Asbestos wood or lumber is also made in very 
much the same manner as the shingles. The lum- 
ber is furnished in slabs of varying sizes, so that 
it can be easily used for making fireproof parti- 
tions,, fire-doors, booths for moving-picture ma- 
chines, etc. 

_ Another use that is made of this material is in 
stucco, also wall plaster. 
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Two New “Turner” Fur- 
naces 


The Turner Brass Works, Syca- 
more, Ill., has recently placed upon 
the market two new furnaces, Nos. 
83 and 66. The No. 83 furnace uses 
kerosene as fuel, and the No. 66 fur- 
nace uses gasoline: The company 
states that the “Turner” No. 83 fur- 
nace has a pressed steel tank and an 
especially heavy bottom, which has a 
collar autogenously welded to pro- 
tect the bottom from injury due to 
rough handling or accidental drop- 
ping. This furnace is constructed to 
meet the requirements of plumbers, 
telegraph or telephone linemen and 
other workmen who require an effi- 
cient kerosene furnace, and it is 
claimed by the company that the No. 
88 furnace will generate from 100 to 
140 degrees more heat that a gasoline 
furnace. 

The “Turner” No. 66 gasoline fur- 
nace has a pressed steel tank with a 

















Two new “Turner” furnaces; No. 66 is at 
the right, No. 83 at the left 
“Turner” improved automatic pump. 
It is stated that this furnace is de- 

signed for general use. 


“Nappanee Dutch 
Kitchenet” 


Coppes Brothers & Zook, Nappanee, 
Ind., are marketing the Model A 
“Nappanee Dutch Kitchenet,” which 
is herewith illustrated. The company 
states that the Model A is designed 
for use in small kitchens. The base 
of the “Nappanee” contains a venti- 
lated food-cooling cupboard which 
may also be used for dishes, etc. The 
shelf bottom in the large cupboard of 
the base is made so that it will slide 
forward. This makes it unnecessary 
to move utensils from the front to 
get those in the rear when this space 
is full. 

The fiour bin in the top may be 
moved forward and down one foot 
and a half for filling. When cleaning 
the inside of the flour bin it may be 
tipped clear forward, with the top 
down. The flour is sifted through a 
crank sifter, which is easily remov- 
able. 

The large drawer is partitioned for 
knives, forks, kitchen linen, etc., hav- 


ing one compartment for silverware 
which is lined with velvet. The “Nap- 
panee Dutch Kitchenet” has a large 

















“Nappanee Dutch kitchenet,” model A 


kneading board which is stored above 
the drawer, and also a chopping block, 
kept above the cooling cupboard. The 
glass sugar bin which swings in and 
out on a bracket has a patented valve 
located in the bottom for releasing the 
sugar. Six spice jars and tea and 


‘coffee jars are furnished with the 


cabinet. 


“Stanley” Concealed Ratchet 
Bit Brace 


One of the newest and most use- 
ful tools manufactured by the Stan- 
ley Rule & Level Company, New 
Britain, Conn., and 100 Lafayette 
street, New York, is the Stanley con- 
cealed ratchet bit brace, No. 811, here 
shown. 

The cam ring for actuating the 
ratchet is in line with the bit, which 
is handier for use than when it is 
at right angles. The ratchet parts 
are entirely enclosed, thus keeping 
out moisture and dirt, retaining lub- 
ricant, and protecting the mechanic’s 

















“Stanley” concealed ratchet bit brace 


hand. The ratchet mechanism is 
made to standard gauges and is in- 
terchangeable; it may be taken apart 
by removing one screw and as readily 
reassembled. The drop forged two- 
piece clutch, machined and hardened, 
is backed by a very strong spring, 
which provides a secure lock. When 
locked 10 teéth are in engagement, 
while 5 are employed when working 
as a ratchet. 
84 






NEW GOODS AND NOVELTIES 


Products Being Placed on the Market by Hardware Manufacturers 


The jaws of the “Universal” type 
hold round shank bits and drills from 
¥% to inch, and taper shanks as large 
as a No. 2 Clark expansion bit. The 
jaws are drop forgings, machined and 
hardened, and they are held open by 
springs. The chuck bodies are ma- 
chined to receive the jaws, and have 
ball bearings, a feature of great ad- 
vantage for securely holding the bit. 

Other features are heads and 
handles of cocobolo, and ball bearing 
metal clad heads. The entire brace 
is finely nickel plated. These braces 
are made in 8, 10, 12, 14 and 16-inch 
sweep, weighing respectively 5%, 6%, 
6%, 7 and 7% pounds. They are 
packed two in a box. 


“Didriksen” Adjustable 
Floor Scraper 


H. P. Didriksen, Anderson, Ind., 
has brought out a new floor scraper 
which is claimed to be very simple in 

















“Didriksen”’ adjustable floor scraper 


construction. The maker states that 
the “Didriksen” floor scraper will op- 
erate equally well on either hard or 
soft wood floors, whether they are old 
or new. 

To operate this scraper, it is only 
necessary to adjust the weight suffi- 
ciently to give the desired depth of 
cut, and then to push the scraper back 
and forth in an easy, natural manner. 
For the convenience of the user, the 
handle of this scraper is made adjust- 
able, while the blade head may also 
be placed at any lateral angle to the 
floor which may be necessary on ac- 
count of the condition of the floor. 
The blade is made so that it may be 
adjusted at any vertical angle to the 
floor within 30 or 85 degrees. 

The total weight of the “Didriksen” 
floor scraper is 140 pounds. The 
blades measure 8 inches in width, and 
the scraper is sold with six extra 
blades, a burnisher and a wrench. 


IN THE ISSUE of October 1 of HARD- 
WARE AGE an article describing a side- 
walk cleaner was credited through a 
typographical error to Ivan Brothers 
instead of to Iwan Brothers, South 
Bend, Ind. 
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68 R-W Adjustabie =m 
and Reversible 


No. 








No. 154—Heavy Warehouse 





No. 53 R-W Handy— 
Barn Door 
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No. 153— 
Warehouse 





No. 67 R-W Adjustable— 
Barn Door 
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Necessities 


Look over your stock 
— you will no doubt 
find you need some of 
these 


R-W 


Barn and 
Warehouse 
Stay Rollers 


It only needs a few 
words of explanation to 
include one or more 
stay rollers with every 
barn, lumber yard or 
warehouse sliding door 
outfit you sell. 


You know what you 
buy from R-W is right. 


So why not make up a 
mail order from this 
ad? 














Barn Door 





No. 60 
Warehouse 





No. 59 
Warehouse 





No, 55 R-W Lag Screw 
—Barn Door 





No. 57 R-W Lag Screw—Barn Door 
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Lindemann Bird Cages 


. Lindemann & Co., 35-37 Wooster 
street, New York City, has recently 
placed on the market two novel de- 





























No. 2536—Japanese lantern cage made by 
O. Lindemann & Co. 

signs of brass bird cages which are 
shown here. The No. 2626 improved 
bell cage has a diameter of 11 inches 
at the seed cups, and the maker states 
that this model is large and roomy. 
It is 13 inches high inside, and has 
five perches which are arranged 
parallel, in the same manner as in 
square cages. It also is equipped with 
a painted gravel pan. 

The No. 2536 Japanese lantern cage 
has a diameter of 11 inches at the seed 
cups, and an inner hight of 11 inches. 

















No. 2626—Improved bell cage made by O. 
Lindemann & Co. 
It is provided with a polished bottom 
and knob, and also with a painted 
gravel pan. 
Both of these cages are equipped 
with removable wire seed guards. 


“Miners’ Pride” Sole 
Leather 


C. G. Fleckenstein, Inc., 211 West 
Schiller street, Chicago, Ill., is mar- 
keting the “Miners’ Pride” package 
of sole leather, which is put up espe- 
cially for the mining trade. The com- 
pany states that this package con- 
tains good oak sole leather strips, 
which are selected to meet the require- 
ments of the mine worker. 

An advantage claimed for the 
“Miners’ Pride” sole leather is that 
there is no weighing or figuring neces- 
sary in its handling, as each strip is 
labeled and stamped with the re-sale 
price. It is stated that for two years 
C. G. Fleckenstein, Inc., has been en- 
gaged in perfecting a process which 
renders sole leather waterproof. This 
process fills the interstices of the fibers 
in the leather, making it more durable 
as well as impervious to dampness. 


“Hotpoint” Electric Air 
Heater 


The Hotpoint Electric Heating 
Company, Ontario, Cal., has recently 
placed on the market the new “Hot- 
point” electric air heater, which is 
designed for the heating of large 
rooms in cold weather. It has great- 
er heating power than the company’s 
“El Radio,’ and, as it takes more 
electric current, it cannot be con- 
nected to a lamp-socket, but requires 
special wiring, which the company 
states in nearly all cases means a 
special low rate for the current con- 
sumed. 

It has three heats, which are con- 
trolled by an indicating snap-switch 
mounted on the heater. This switch 
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“Hotpoint” electric air heater 


effects a saving in current, as, when 
a sufficient amount of heat is given 
off, the heater may be turned down to 
“medium” or “low.” 

The “Hotpoint” air heater is made 
from pressed steel throughout, and it 
is finished in polished nickel. The 
company states that it is strong, light 
and easily portable on account of its 
two cool handles. The heating ele- 
ment in this device is covered under 
a 5-year guarantee. The “Hotpoint” 
electric air heater is made in three 
sizes, which operate on wattages of 
1,000, 2,000 and 3,000 respectively. 


The “O. K.” Cutter 


H. K. Porter, Everett, Mass., is now 
manufacturing a cutting tool which is 
similar to the “Easy” and “New 
Easy” bolt clippers. The maker states 
that the name “cutter” has been 
adopted to differentiate between the 
new line and the old one, thus pre- 
venting confusion in ordering. 

The new line will not be known 
by the former size designation, (Nos. 
0, 1, 2, 3, 4), as all sizes will be 

















The “O. K.” cutter 


knewn in future by the length of the 
tool. The two sizes in the new line 
which are now ready are: Size No. 10 
(for 3/16-inch bolts in the thread), 
and size No. 14 (for %-inch bolts in 
the thread). 

These tools are now made with two 
kinds of edges, one being styled the 
bolt clipper edge, or cut, and the other 
being the center cut edge. In the clip- 
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per edge the jaws have a large bevel 
on the top side, and a small bevel on 
the bottom side, for trimming bolts, 
rivets and other work requiring near- 
ly a flat end. In the center cut edge 
the two bevels are equal, and the edge 
is in the center of the thickness of the 
jaw. 


The “Walker” Dishwasher 


The Walker Brothers Company, 225 
Walton street, Syracuse, N. Y., has 
recently brought out a new dish- 
washer which the company states is 
easily operated and highly efficient. 
The “Walker” dishwasher consists of 
a container, which is funnel-shaped 
at the bottom and rests on wall. sup- 
ports, or on a portable base as pre- 
ferred. It is made from heavy 
metal which has rust-resisting quali- 
ties. 

The container is entirely open 
within, and it is free from any pock- 
ets, posts or perforations. Particles 
of food cannot clog within it, as they 
easily pass through the drainage out- 
let. In the funnel-shaped’ bottom of 
the container the dasher rests, turn- 
ing at the rate of 340 revolutions per 
minute. The dasher makes three 
complete revolutions with one move- 
ment of the lever, thus permitting 





The “Walker” dishwasher 


fast operation. The dasher, which is 
made of aluminum, throws water 
continuously upward in a slanting 
direction on all of the dishes. 

The wire trays or dish baskets are 
so arranged that dishes of various 
sizes and shapes are securely held 
on edge, and the company states that 
damage to them is impossible. There 
are two trays, one resting above the 
other. Platters, plates, etc., are 
placed in the lower tray. In the cen- 
ter of this is a compartment for 
knives, forks and spoons. The upper 
tray is for glasses, cups and small 
bowls. 

The “Walker” electric dishwasher 
is of the same construction as the 
hand operated model, except that it 
is equipped with an electric motor, 
located underneath the bottom. 

The wall model is equipped with 
two brackets for attaching, and the 
portable model has iron legs. 


The Toledo Auto Tool Company has 
been incorporated at Toledo, Ohio, for 
$30,000 by John C. Jones, R. E. Cal- 
kins, M. D. Merrick, Frank P. Close, 
A. A. Allen. 





HARDWARE AGE 





DIAMOVD EDGE 
Pocket Knives 


The Best Made in America 


All EDGE Knives are made in 
the old style full quality way. Nothing 
but Thomas Firth & Sons English Pocket 
Cutlery Steel is used. 


Carefully hardened and perfectly tem- 
pered by the most skilled and experienced 
cutlers who work for quality and not 
quantity. 

The blades are slightly hollow ground 
having extra sharp cutting edges. Every 
blade is tested with a hammer to detect 
flaws. The blades are easily opened with 
the finger nail. 

All DiAMonD EDGE Knives are rigidly in- 
spected at every stage of manufacture, 
which prevents Knives of poor quality 
reaching the user but any which may prove 
unsatisfactory are cheerfully replaced. 


Our stock of Cutlery is the largest carried 
by any house. A glance through our line 
will convince you of its quality, merits and 
profitable possibilities. 
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RECENT TRADE LITERATURE 


Catalogs, Bulletins and Other Matter of Interest to the Trade 


“Bissell’s Christmas Offer” 


The Bissell Carpet Sweeper Com- 
pany, Grand Rapids, Mich., is send- 
ing out to the trade a circular letter 
headed “Bissell’s Christmas Offer.” 
This letter is printed on high-grade 
paper in colors, and on the reverse 
side of it is an illustration showing 
the “Bissell’s Roto-Brilliant” window 


_ display. The Bissell company is also 


sending with their Christmas offer an 
eight-page newspaper size proof sheet, 
which shows proofs of over ninety-five 
free co-operative newspaper electro- 
types for the use of merchants selling 
Bissell sweepers. 


The Mantel, Tile and Grate 
Monthly 


The September number of the Man- 
tel, Tile and Grate Monthly, which is 
published at Utica, N. Y., contains an 
article entitled “School Arithmetic 
and Business Arithmetic.” A number 
of illustrations of artistic tile floors 
are also shown in this issue. The 
Mantel, Tile and Grate Monthly is the 
official organ of the Interstate Mantel 
and Tile Dealers’ Association, and 
also of the Wood Mantel Manufactur- 
ers’ Credit Association of the United 
States. 


New “Norcross” Catalog 


Cc. S. Norcross & Sons, Bushnell, 
Ill., have just published their new 
catalog, which describes and _illus- 
trates the “Norcross” cultivator-hoes 
and weeders. This publication is 
bound with a colored cover, and is 
well printed in colors. It contains 
16 pages. The company is also dis- 
tributing a circular which shows the 
“Norcross” 5-prong cultivator-hoe, the 
3-prong cultivator-hoe and the “Mid- 
get” weeder. 


“Copper - Clad  Malleable 
Range” Catalog 


The Copper-Clad Malleable Range 
Company, St. Louis, Mo., has recently 
commenced the distribution of its 
handsome new catalog, which illus- 
trates and describes the “Copper-Clad 
Malleable Ranges.” This catalog is 
printed upon fine quality stock, is at- 
tractively bound and contains 32 
pages. 


New “Iver Johnson” Catalog 


Iver Johnson’s Arms & Cycle 
Works, Fitchburg, Mass., has com- 
menced the distribution of its 1915 
catalog, which shows the “Iver John- 
son” motorcycles, bicycles, shotguns 
and revolvers. This new publication 
is of pocket size and contains 83 
pages. An attractive illustration in 
colors showing a rider astride .an 
“Tver Johnson” motorcycle is  in- 
cluded. 


Announcement for 
1915 


The Miami Cycle & Mfg. Company, 
190 Grand avenue, Middletown, Ohio, 
has just issued its 1915 announce- 
ment, which describes the company’s 
various lines for the ensuing year. 
This announcement is attractively il- 
lustrated with photographs of the 
company’s different models of bicycles 
and coaster brakes. A view of the 
Miami plant is shown on the front 
cover, which is printed in colors. 


Miami 


New Barney & _ Berry 


Catalog 


Barney & Berry, Inc., Springfield, 
Mass., have issued a new catalog 
which shows their line of skates, 
skate shoes, ankle supporters, skate 
parts, straps, bags, and some books 
on skating. This catalog also con- 
tains hockey rules, and suggestions 
on the construction of inexpensive pri- 
vate skating rinks. It is well illus- 
trated, contains 36 pages, and in- 
cludes a view of the Barney & Berry 
plant. 


“Perfection” Floor Seraper 
Circular 


The Duncan Brothers & Wray 
Company, Columbus, Ohio, is dis- 
tributing to the trade a new circular, 
featuring the company’s line of “Per- 
fection” ball-bearing floor scrapers. 
This circular is well illustrated with 
photographs of the “Perfection” 
scraper in operation, and it is fur- 
nished with the dealer’s imprint. 


“R. QO. C.” Superheater 
Folder 


The R. O. C. Sales Company, 1777 
Broadway, New York City, has just 
issued an interesting folder which 
gives many facts on the science of 
carburetion, as well as a complete 
description of the “R. O. C.” super- 
heater, the method of installing this 
device and the benefits to be derived 
from its use with internal combustion 
engines. 


The De Laval Monthly 


The De Laval Monthly for October 
features a biographical sketch of 
James Howard Silversides, who has 
charge of the cream separator sales 
department of the Winnipeg branch 
of the De Laval Dairy Sales Company, 
Ltd. This number also includes an 
article headed “Winter Dairying,” 
written by Joseph Gibson, assistant 
sales manager of the New York office 
of the De Laval company. 


THE MICHIGAN WASHING MACHINE 
CoMPANY; Grand Rapids, Mich., has 
increased its capital from $60,000 to 
$100,000. 
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New “Buckeye” Accessory 
Catalog 


The Central Brass & Fixture Com- 
pany, Springfield, Ohio, is distributing 
an attractive catalog which features 
the Jine of “Buckeye” motor car ac- 
cessories, among which are: tire tools, 
spark plug wrenches, license holders, 
bumpers, display stands, spring re- 
pairers, tire chain tools, circle cut- 
ters, shock absorbers, tank. brackets, 
headlight reflectors, fan belts, etc. 


“Archibald” Export Price 
List No. 25 


The Archibald Wheel Company, 11 
Broadway, New York City, has is- 
sured its export price list No. 25, 
which is revised up to June, 1914. 
This price list is of pocket size, and 
contains 40 pages. A view of the 
Archibald wheel plant at Lawrence, 
Mass., is shown in the front of the 
book. 


“Graphite” for October 


The October number of Graphite, 
issued in the interests of Dixon’s 
graphite products and also to estab- 
lish a better understanding of the re- 
spective uses of graphite, contains an 
article entitled “Dixon’s Silica-Graph- 
ite Paint in Brazil.” Among other 
interesting items in this issue of 
Graphite are a number of illustrations 
which show structures painted with 
“Dixon’s Silica-Graphite” paint. 


“Wabash” Stove Board 
Catalog 


The Wabash Screen Door Company, 
Minneapolis, Minn., is distributing its 
new catalog, which is artistically 
bound and illustrated in colors. 

This new publication describes the 
company’s line of stove boards, and 
it also includes views of its plans at 
Minneapolis and Memphis. The cat- 
alog is of pocket size, and the com- 
pany states that it will furnish whole- 
salers with copies of it for their trav- 
eling men. 


“Stevens” Spanish Circular 


The J. Stevens Arms & Tool Com- 
pany, Chicopee Falls, Mass., has com- © 
menced the distribution of a Spanish 
circular, which is being issued from 
the New York office of the company, 
24 State street. 


“Knapp” Catalog No. 24 


The Knapp Electric & Novelty Com- 
pany, 511 West Fifty-first street, New 
York City, has just issued its 1914-15 
catalog, which describes and _ illus- 
trates the company’s line of “Knapp” 
power and miniature electric motors, 
dynamos and fans. 
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“Safety First—and Last” 




















are safe and sane— 


First— 

Associated with us are men who have spent years 
‘behind the Counter”’ in retail hardware stores. Their 
wide experience coupled with an abundant supply of 
common sense, assures the purchaser of our productions 
that Warren Fixtures are correctly designed. 


There can be no guesswork in our institution. 


Second— 


Warren Fixtures are manufactured in the largest and 
finest equipped plant of its kind in the world. 


Third— 

All orders whether for regular or special Units are 
under the direct supervision of our Factory Superintend- 
ent, a man who has devoted twenty-five years to the 
fixture business and a man who is known as a ‘crank’ on 


details. 


Fourth— 


Cheap materials, crude workmanship and impracti- 


cal ideas of designing ARE NEVER TOLERATED BY 
THIS COMPANY. 


We have two lines from which to choose’and our 
catalogues Nos. 65 and 215 should be in your possession 


today. 


J. D. WARREN MFG. COMPANY 


E i : e ° 
253 Broadwas, New York Masonic Temple, Chicago, Ill. 


The Largest Manufacturers of Hardware Fixtures in the World 
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New York Market 


(Continued from page 79) 


Cut Naiis.—Cut nails are on a fair parity with wire 
nails and some goods are constantly going into con- 
sumption, but only in relatively small amounts. The 
export of cut nails has helped out some in the past, but 
this product for foreign consumption has lately fallen 
off considerably. 


Cut nails, out of store, are held at $1.85 base per keg. 


NAVAL STORES.—The demand for naval stores in this 
territory continues light and wholesalers and manufac- 
turers are buying only for bare necessities. The fac- 
tors have an immediate advantage by controlling the 
supply and are holding the primary market steady, but 
how long this will be possible is a question. 

Turpentine, in yard, is quoted at 481%4c. per gal. 

Rosins are slow and inclined to be heavy. On the basis of 
280 lb. per bbl. common to good strained, in yard, is held at 
$3.80 to $3.90 and D. grade at $4.00 to $4.05 per bbl. 

Rope.—Orders for rope are both scarce and for di- 
minished quantities. In this territory the situation is 
worse because so many boats of one kind or another 
are laid up in Easterr: harbors. Naturally, under such 
conditions, less rope is used by barges, tugs and other 
boats serving, for instance, as tenders to ships engaged 
ix foreign trade. One trunk line railroad with New 
York terminals has as many as seventy-five to eighty 
barges idle because of the interruption to ocean transit, 
and the same general conditions apply to other rail- 
roads. 


Then this is the beginning of the dull season any 
way, and it usually extends to about February 1, when 
in anticipation of the resumption of navigation in the 
spring, trade in rope shows signs of improvement. 

Manila hemp is still high and manufacturers are 
indifferent, managing to get along with the light ar- 
rivals from the Philippines, as the decreased demand 
for cordage is a large factor. 

LINSEED O1L.—The market for linseed oil has been of 
drooping character for sometime and prices, at present, 
are lower than they have been. There are no signs of 
much greater consumption in the near future either. 
The prices of flaxseed, from which the oil is made, have 
not fluctuated either way to much extent recently. 

Linseed oil, city brands, raw, is quoted at 50c. in five or 
more bbls. and 5l1c. per gal. in less than 5 bbl. lots. 

State end Western oil, in less than carloads, ranges at 


from 49 to 47c. per gal., and in carloads at from 47 to 4é6c. 
per gal., according to seller. 


Winpbow GLass.—In the last two months there have 
been meetings on three different occasions in central, 
Pittsburgh and elsewhere, between manufacturers and 
workmen in an endeavor to reach a satisfactory basis 
as to wages. The men who first demanded 20 per cent. 
advance have agreed to go to work for 7% per cent. in- 
crease instead. 

Much has been said about exporting window glass, 
but there is little or none of this business in sight at 
present. In Latin-American markets, for instance, 
merchants have been getting their supplies from 
Europe, principally Belgium, at about one half our 
prices, and naturally they will not attempt to buy at 
marked increases until compelled to. 

Pilkington Brothers of St. Helens, in Lancashire, 
near Liverpool, England, the largest single manufac- 
turing plant making window glass anywhere, have been 
operating their new factory on the Welland Canal, near 
Niagara Falls, Canada, for several weeks. 

Window glass is still quoted at 90-10 to 90-15 for single 
thick and 90-15 to 90-20 per cent. discount for double thick 


from jobbers’ list in this market. 
Because of scarcity and broken assortments, A. and AA. 
quality are still bringing a premium of about 10 per cent. 


Winnipeg, Canada 


“ OcToBER 6, 1914. 
HE hardware business in western Canada has not 
been affected as much as some other lines of 
merchandise by the war. It had, however, suffered 
considerably for some time before the war started from 
the financial stringency which has been in evidence here 
as well as elsewhere for more than a year. Some kinds 
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of hardware have been m about normal demand, but 
the scarcity of money for building purposes resulted in 


.a falling off in that industry, and consequently busi- 


ness in builders’ supplies has been quiet for some 
months. It is not expected that there will be much im- 
provement in that respect in the balance of this year 
as far as most of the cities of western Canada are con- 
cerned. It is being predicted, however, that farmers 
who have harvested a satisfactory crop this season will 
do considerable building and repair work before winter 
sets in, and retail merchants throughout the rural parts 
are fairly liberal buyers of the necessary materials. 

One of the reasons that the hardware trade in this 
part of Canada has not been adversely affected by the 
war is that the farmers are getting a very high price 
for their wheat. This has tended to stimulate the 
call for fall and winter hardware supplies. If war had 
not been declared, prices would no doubt have been only 
normal, and the circulation of money would have been 
disappointing on account of the failure of the crop in 
many districts. In fact prices here would probably 
have been lower than normal owing to the large crop 
in the United States. The situation today is such that 
leading authorities estimate that this year’s poor yield 
in western Canada is worth as much money as the 
record output of last year, all on account of the univer- 
sal conditions caused by the war. 

It is expected that there will a scarcity of the classes 
of hardware which have been heretofore imported from 
Austria and Germany, but it is hoped that at the same 
time this will tend to stimulate Canadian manufactur- 
ing, and that most of the imports required can be had 
from the United States and other neutral countries. 
Collections are already improving on account of the 
marketing of the grain crop, and there is a confident 
tone in the trade. 


Store Clubs Increase Efficiency of 
Salesmen 
By A. W. IVENS 


(Continued from page 63) 


Mr. Ivens, the head salesman, was busy shaking 
hands when he had no customer to occupy his time. 
It had the look of a prosperous, well-conducted busi- 
ness establishment, one in which it is a pleasure to 
trade, one in which the goods you bought wouid be 
just what they were represented to be. 

That store impressed us as being among the very 
best of the country, one which we confess we find far 
too rarely. Every salesman in that store was read- 
ing some trade paper. Even the very youngest man 
in the employ of this firm gave the impression that 
he had no idea of remaining merely a salesman for- 
ever. Did the Orcutt Hardware Club accomplish 
this? We cannot say, of course. We did not know 
the club existed until after we had received the im- 
pressions which have been expressed above. But 
one thing was apparent, that some moving spirit in 
that business was imbuing each man with a spirit of 
ambition which produced a desire for knowledge, a 
desire to do each day’s work better than that of the 
day before, and a desire to make the Orcutt Hard- 
ware Company more necessary to the hardware 
buyers of Sioux City each succeeding day. 


THE DOHERTY HARDWARE COMPANY, LTD., BATON 
RouGE, LOUISIANA, which was incorporated in 1901 has 
increased its capital stock from $50,000 to $100,000. This 
stock was taken by the original subscribers and the 
new issue of $50,000 was taken from the earnings of 
the company. The company now has a paid up capital 
of $100,00, with a surplus of $27,750. 


THE HARDWARE BUYERS’ ASSOCIATION, of Chicago, 
Ill., has been incorporated with a capital stock of 
$25,000 to buy, sell, manufacture and deal in hard- 
ware, etc. The association will be located at 1109 
Lytton Building. 
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to help you sell Nicholson Files 














In “cut,” tempering, 
keen teeth, uniformity 
and long-wearing qual- 


ities NICHOLSON filles 


excel. 


Guaranteed to make 
file users’ work easier 
and to make their 
finished product of 
highest quality. 


Always wrapped in 
our rust-proof paper. 








Using a NICHOLSON “double-ender™ to sharpen a saw 


icholson Files 


The Choice of Experienced Workmen 


The name NICHOLSON on a file does away with 
half the battle of selling. For nearly half a century 
it has stood for satisfactory file service. 


cHOL > 
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Master workmen in shops everywhere recommend 


apprentices to “Start Right” by using NICHOLSON 
files. The OLDER men know by experience that 


these files save the user time, labor and money. 


To carry NICHOLSON files is to invite the best 


class of trade. 


Sold by all leading jobbers 


Nicholson File Company~ 


Providence, R. I. 
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ae 








STRIKING WINDOW PUBLICITY 


The Material for Such Displays Is Found in Every Town by 


“The Assistant Manager” 


| REALIZE that selling automo- 
bile accessories is a lot like a 
good religion. It is easier to preach 
than it is to practice. In selling 
merchandise it is not always neces- 
sary to go to the store of a com- 
petitor for ideas, or even to secure 
your ammunition from people who 
are in the same line of business. 

A store window is recognized by 
advertising experts everywhere as 
the most powerful publicity spread- 
er owned and manipulated by the 
retail merchant. A very prominent 
wholesale hardware house in Read- 
ing, Pa., has for years conducted a 
retail department. They did a 
good business, and always showed 
a good profit, but the location of 
that retail hardware store was such 
that the rental of the space occu- 
pied came to be worth more money 
year by year. 

One morning Bright Brothers 
were approached by a Jewish mer- 
chant who sold ladies’ wearing ap- 
parel. The Bright corner looked 
good to him, and he had been an- 
alyzing their hardware business. 
He wanted to rent the building, and 
asked them point blank how much 
profit they were making. 

The records were complete, and 
in a short time they told him what 
their profits were. 

His answer was that they were 
loading themselves up with a lot 
of unnecessary worry and a lot of 
detail for such a profit, and clinched 
his argument by offering a yearly 
rental for the building which 
amounted to considerably more 
than their retail profits. The deal 


was closed, and Bright Brothers 
started to sell out their retail stock. 


_ The front of their store was made 


up of two good show windows, and 
on either side of the broad entrance 
were two great stone pillars. The 
architecture was good, the stone 
was beautiful and impressive, but 
the Jewish merchant wouldn’t have 
it, and tore out that front in order 
to put in new show windows which 
were so long they almost reached 
down to the sidewalk. 

The old broad entrance of the 
store was replaced by two new en- 
trances. In the center between 
these two entrances was a splendid 
show window, the contents of which 
were visible from the three sides. 
The window on the right of the en- 
trance, being on the corner, could 
also be seen from three sides. 

Bright’s closing out sale was in 
full swing while these changes in 
the front were being made. On 
one particular morning the sale 
seemed to be dwindling. There 
were just three customers in the 
store. A clerk approached Mr. 
Bright and told him that the car- 
penters had finished one of the win- 
dows, and that they might use it. 
Bright looked up on the shelves and 
saw a great quantity of enameled 
dish pans that had been in stock 
six years and originally had cost 
fifty cents apiece. “Fill the window 
with them,” he said, “and have a 
big ‘25 cents each’ price card 
made.” The result was that inside 
of an hour after the window was 
completed there were 78 customers 
in that store at one time, and they 
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were buying everything imagin- 
able. 

I visited the Jewish merchant 
last week and asked him why he 
had changed the old windows. He 
took me out in front and led me 
around the three sides of two dif- 
ferent displays, explaining that 
some women buy a suit because it 
fits well in the shoulders, some 
women buy because they are hard 
to fit at the back, and other women 
look for a suit that fits well in front. 

Now you will notice, he said, that 
in being able to look at these win- 
dows from three different sides you 
see practically every figure in the 
window in the front and on the side 
and at the back. 

People like to look at goods from 
different angles, and what is true 
of women’s wearing apparel is true 
of automobile accessories, stoves, 
or shot guns. A hardware man who 
starts in the automobile accessory 
business wants to realize the power 
of window publicity. He needs to 
remember that while he is well 
known as a distributor of hardware 
he may be brand new and unknown 
as a distributor of automobile ac- 
cessories. These goods should be 
given the most favorable publicity 
at more frequent intervals than is 
given the lines folks know you 
handle. How many people will be 
attracted by an automobile lamp 
from arear view? How many from 
a side view, and how many from a 
front view? If your windows are 
such that people cannot see them 
from three sides, show the items 
faced at different angles. There is 
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URING the coming year you are going to hear a 
lot about Morgan & Marshall Tjres. You're 
going to see the imprint of the M & M Tread 
on many a road—how often you see it in your 
own neighborhood will depend to some extent 

on yourself. For in marketing of the M & M we intend to put 

our tires on sale through live hardware dealers first, and garages 


afterward. 





We want your name on our mailing list—we want an oppor- 
tunity to tell you about our selling plan and how it concerns 
you. There's a big story to tell—a story that means more 
money for you and a widened field for your store. Write 


to-day and learn why 
“MORGAN & MARSHALL MEANS MORE MILEAGE” 


MORGAN -AND-MARSHALL 
RUBBER-AND-TIRE -COMPANY. 


EAST LIVERPOOL ,OHIO 
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too much of a tendency these days 
to make a showing in the front, and 
to forget that people like an all- 
round look at merchandise, just as 
they like an all-round man. 

The automobile jack is something 
that is commonly sold, and I have 
never yet seen one displayed in a 
window in anything except the cold- 
est manner. The jack is lost in the 
window. Folks come along and look 
at the inanimate piece of steel, and 
if the need is great enough they 
may buy. There is a lot of human 
interest about an automobile jack. 
Supposing you put one in the cen- 
ter of a window and load it down 
with an enormous weight. Suppos- 
ing you show that a 1000-pound 
weight can be lifted by the ex- 
penditure of so many pounds of 
pressure on the handle. Tell how 
many pounds of pressure the aver- 
age man is capable of exerting on 
such a handle, and what a weight 
he can lift through the co-opera- 
tion of this particular jack. Why 
you can find a world of statistics 
right in your own town! A 14- 
year-old boy may be _ capable 
through this jack of lifting a two- 
ton machine. Some little woman 
who drives a big roadster may be 
capable through this jack of lifting 
that machine out of a chuck hole 
just as easily as you can lift your 
automobile accessories out of a rut. 

An automobile horn can be shown 
so that people can see how it looks, 
head on, and how it works from the 
rear. I have never seen a show 
card telling that a. horn could be 
heard a thousand feet away. I 
have never yet seen a retail hard- 
ware merchant who sold gasoline 
enough interested in the business to 
take statistics of the record runs 
made by local car owners who use 
that gasoline. If Judge Smith’: 
Packard can travel 20 miles on a 


gallon of your gas, people ought te 
know about it, and if Jimmy 
Smith’s little Ford will slip over 30 
miles of country road on a gallon 
of the same gasoline, it is selling 
talk for you, and ought to be 
featured in your window with a 
picture of the Judge’s car or one 
of Jimmy’s little machine. 

If you are selling automobile 
tires you cannot expect to work up 
wild enthusiasm by merely showing 
the cross sections of tires that are 
sent to you by the manufacturer. 
Did you ever stop to realize that 
you can work up a whole lot more 
interest if you show in your win- 
dow a tire that has run over 6000 
miles, and alongside of it a brand 
new tire of the same make? If 
some car owner in your town has 
a tire on his machine that has made 
such a record that he is talking 
about it, now is the time to tell him 
that you want to buy or borrow that 
old rubber for window display use, 
when it finally does give out. 

The best publicity going is often 
secured from the simplest and most 
unexpected sources, and the records 
of a speed artist who has chopped 
down race-track records don’t mean 
as much to the people in your town 
as do the things that have been done 
by one of your own townsmen. 

If you have a wrench that will 
stand a 1000-pound pull, tell the 
story on a show card in your win- 
dow. If you are selling a spark 
plug that has gone through a won- 
derful campaign on some car, show 
the old plug and tell why the owner 
of that particular car is plugging 
for your product. 

The automobile is a_ business 
builder “from the word go” for the 
progressive hardware merchant 
who will couple up to it. Now the 
mere fact that there is good fishing 
out at Green’s Pond won’t mean 


Hardware Age 


very much to the man who waits for 
business to come to him, but when 
your spring window of automobile 
accessories goes into your display, 
the fact that fish are biting at 
Green’s Pond is a news item that 
will be appreciated by people who 
own cars and can run out there in 
an hour. A good fisherman will go 
to any extreme to get to a good fish- 
ing pond, and the road to Green’s 
Pond may be pretty rough, but tell 
that you can get there with a ma- 
cine. Suggest that an accident 
on the way won’t be serious if your 
customer has under the seat of the 
car the repair kit shown in your 
window display. Green’s Pond isn’t 
the only place you can advertise 
this way. In the fall there’s a good 
duck lake, or a section of the coun- 
try where big game abounds. The 
average man knows nothing about 
statistics regarding automobiles in 
your town. You may not be selling 
automobiles, but you are in the ac- 
cessory game for all there is in it. 
Take an inventory of the automo- 
biles in town, if there are 20 Fords, 
2 Maxwells, an Overland and a 
Packard, have a long card written 
giving the number of cars of each 
kind in the town, and give the date 
and year when the first automobile 
came to town. This isn’t such an- 
cient history, but it is filled with 
human interest, and you can couple 
your window up to a newspaper ad 
which tells of the wonderful im- 
provements that have come about 
in automobile accessories since that 
first car came to the village. 

This story could be strung out 
to fill the rest of this issue of HARD- 
WARE AGE, but the thing I have 
wanted to do is to impress on your 
mind the necessity, the needs and 
the manifest advantage of window 
publicity of a striking nature on 
automobile accessories. 





The A-C “Cico” Spark 
Plug 


The Champion Ignition Company 
of Flint, Mich., has just placed 
upon the market the new “Cico” 





A-C “Cico” spark plug 
spark plug, which retails for 75 
cents. ‘The manufacturer claims 
that this plug is cheap only in price, 
as in quality it attains the same 


high standard maintained by the 
company’s general line of plugs. 
The “Cico” plug is short and com- 
pact, and will stand much handling. 
The porcelain is of large diam- 
eter, and its lower part insures 
a greater length of insulation 
than the average plug, so that 
it will not readily short-circuit 
from sooting. The company claims 
it to be positively gas-tight and 
states that it will remain so 
under all conditions. This plug has 
been adopted by the manufacturers 
of the Hudson, Hupmobile and 
Maxwell for their 1915 model cars. 


The “Daco” Anti-Rat- 
tler 


The “Daco” anti-rattler for the 
Ford car is an effective little de- 
vice manufactured and marketed by 


the Danver Accessory Company, 
Pawtucket, R. I. It replaces the 
Ford steering rod -cap No. 2778, 
listed in the Ford parts catalog, 
and the company: states that it 
eliminates all lost motion in the 
steering gear. 

It is fitted with a spring that 





“Daco” anti-rattler 


acts as a cushion, absorbing all 
road shocks, thus making steering 
easier. It also makes for safety, 
as wear is automatically taken up 
by the spring. It is cast in bronze, 
and can be attached in a few min- 
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Opportunity— 


THERE are more than 400,000 
motor cars on the public streets 
day in and day out equipped with 
the inefficient and unreliable bulb 
horn. : 


And there will be in the neighbor- 
hood of 400,000 motor cars manu- 
factured and sold this coming 
year that will be equipped in the 
same unsatisfactory manner. 


Safety to the drivers of these cars 
and to the general public will de- 
mand that these 800,000 motor 
cars be equipped with a reliable 
and unfailing warning signal. 


The Warning Signal that will re- 
ceive the big portion of this busi- 
ness will be the Sparton. 


Because the Sparton is unquestion- 
ably the most efficient electric 
warning signal manufactured. 


Because the selling price of 
the Sparton is much lower 
than that of any electric 
warning signal, with a 
reputation back of it, in 
the market. 


The Sparks- 


Withington Co. ""¥ 


JACKSON, MICHIGAN 


Because practically ninety per cent. 
of motor cars sold equipped with 
an efficient warning signal are 
Sparton equipped. 


Our big advertising campaign is 
now in full swing—and is creat- 
ing a great demand for Sparton 
Warning Signals. 


Here is a wonderful opportunity for 
you, and every other hardware 
merchant, to “cash in” on Spar- 
ton business— 


For Sparton Warning Signals are 
going to be distributed to a large 
extent through the Hardware 
Merchant. 


Send at once—now—for complete 
information. 
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utes. The “Daco’” is the only anti- 
rattler, the manufacturer claims, 
which is fitted with a grease cup. 
Its self-locking cap cannot be lost, 
as it is automatic. This device re- 
tails for $1. 


“Climax” Grease Cup 


Wm. J. Bailey, 401 Mulberry 
street, Newark, N. J., is marketing 
the “Climax” grease cup for auto- 
mobiles, motor boats and all gen- 
eral machinery. This cup has a 
positive and quick-locking device, 
and it is stated by the maker 
that it cannot jar off from ex- 
cessive vibration. No plier or 
wrench is required to operate it, 
as it may be adjusted with the 
thumb and finger. The grease cup 
can also be used as an oil cup. Its 
capacity for grease is very large. 
The cylinders are made of special 
brass tubing. They are furnished 
in brass or nickel-plated finishes 






QUICK LOCKING 
EVICE 
TELESCOPIN 
CYLINDERS 
BALL GRIP 
CUPPED LEATHER 
HE 
PLUNGER ‘— —- ATTACHMENT 
STOP x. Porm NUT 


“Climax” grease cup 


and the retail prices range from 
25 cents for the '%-inch size, brass, 
to 45 cents for l-inch size, brass, 
with an extra charge of 5 cents for 
nickel-plated finish. 


The ‘‘ Boyce Moto- 
Meter ”’ 


The “Boyce Moto-Meter” which 
is being marketed by the Moto- 
Meter Company, 1790 Broadway, 





The ‘“Moto-Meter,” with readings 
explained 


New York City, is a device in- 
tended to be attached to the radia- 


tor cap of a motor car. 
It indicates the temperature of 





The “Moto-Meter” with Lincoln High- 
way emblem 


the radiator, working on the same 
principle as a thermometer. The 
readings of the ‘‘Moto-Meter” are 
at all times visible to the driver, 
and by means of this temperature 
indicator the company states that 
it is possible to diagnose instantly 
whether the trouble is a lack of 
water or oil, a broken fan belt or 
other condition of overheating 
which might cause serious damage 
to the motor. 

Under normal conditions, when 
the various parts of.the motor are 
working properly, this instrument 
will continue to show a normal op- 
erating temperature. A rapid rise 
from the normal point indicates 
“motor fever,” which will injure 
the motor unless the trouble is 
remedied. 

It is stated by the Moto-Meter 
Company that each instrument is 
especially tested by the Taylor In- 


strument Company, of Rochester, - 


N.. -¥. : 
Following the decision of the Lin- 
coln. Highway Association on Au- 
gust 29 to license the use of its em- 
blem on the “‘Moto-Meter,” the com- 
pany has incorporated the emblem 
in the “Moto-Meter” as shown in 
the illustration. No additional 
charge will be made for ‘“Moto- 
Meters” supplied with this emblem, 
although it is understood that the 
company has agreed to contribute a 
certain sum to the Lincoln High- 
way cause for each “Moto-Meter” 
sold which bears the Lincoln High- 
way insignia. 


‘“Connecticut’’ Master 


Vibrator 


The Connecticut Shock Absorber 
Company, Meriden, Conn., has re- 
cently placed upon the market the 
“Connecticut” master vibrator and 
flush type switch for use on Ford 
cars. This device is used as a 
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“booster” of the electric current for 
ignition, and to overcome the trou- 
ble with the regular spark coils on 
Ford cars, which is said ‘to be due 
to the flywheel magneto being of 
the alternating type. The “Con- 
necticut” master vibrator has been 
designed for a special type of alter- 
nating current, in order to cor- 
respond with the alternating types 
of coils used on the car. With this 
vibrator it is not necessary to touch 
the adjustment of the regular coil. 
It does not require more than two 
or three adjustments in a season’s 
running. The company claims that 
this device is the smallest master 
vibrator made, and that it is de- 
signed to be mounted flush with the 
coil proper, being located under the 
hood. It is equipped with a stand- 
ard “Connecticut” switch, and it is 
supported by three machine screws, 
thus making it easy to install. 
Owing to its high efficiency it 





“Connecticut” master vibrator 


draws a minimum amount of cur- 
rent from the magneto. The “Con- 
necticut” master vibrator retails 
for $9. 


‘‘Norwood ’’ Portable 
Turntable and Jack 


The Automobile and Accessories 
Mfg. Company, 816 West North 
avenue, Baltimore, Md., is market- 
ing a new motor car accessory, the 
“Norwood” portable turntable. 

The “Norwood” turntable pre- 
sents a convenient means of moving 
cars about, or turning them in small 
spaces in public or private garages. 
The No. 1 portable turntable or cas- 
ter retails for $6; with fiber wheels 





“Norwood” portable turntable 


it is priced at $7. The No. 2 caster 
is provided with a removable jack. 
The caster can be used separately 
as a turntable or in combination 
with the jack is easily and quickly 
rolled under a car for jacking up 
the machine. The No. 2 caster re- 
tails for $7.50. 
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Brass Bound 


Price 
Cards 


Time Savers 
Energy Savers 
Money Savers 


HERE are nine 

styles, all with 
heavy cardboard 
body, linen bond 
facing and brass 
edging for protec- 
tion. 10 per cent. 
discount on orders 
for 2 doz. cards— 
send for descriptive 
circular and sample 
card. 


Hardware Age 
Book Dept. 


239 West Thirty-ninth Street 
New York 








READY MONEY 


HORNS 


Not job lot goods, nor product of a nondescript 
factory, but branded goods of proven merit and es- 
tablished reputation, guaranteed against any defects 
indefinitely, and such as you can conscientiously sell 


- to the best trade in competition with any other make, 


bar none. 
Sold When Shown and Blown 


Large volume of sound, handsome appearance, few 
parts, well proportioned, the horn that satisfies the 
car owner. 





Motortype (No. 23) List $10.00 
Vibrator Type (No. 16) List $4.00 


Samson Horns have been on the market for five 
years, are well known to the auto trade generally, 
and sold by the leading jobbers and dealers. 


Samson Electric 


Motor and Vibrator Horns 


Made in twenty different styles, both Motor and 
Vibrator types, all standard finishes. You only have 
to handle one line of horns when you handle Sam- 
son; can bulk your orders owing to the variety. 





Motor Type (No. 11) List $15.00 
Vibrator Type (No. 1) List $6.50 


While well advertised, the policy of the maker is 
to co-operate with the dealer rather than force him 
by giving a greater value and helpful co-operation. 


No Arbitrary Selling Method 


List prices are high enough to maintain a satis- 
factory profit, but lower than asked by some makers 
for no better goods. Discounts are substantial, re- 
peat orders are assured by handling the Samson 
Horn line. 


Handled by Leading Hardware 
Jobbers and Dealers 


Place your orders now for immediate stock of 
horns, either through your jobber or direct as you 
prefer. Write us for imprinted literature, posters, 
display cards, display stands and line up now on 
“the ready money horns.” 


American Electric Company 


Maker 


State, 64th to 65th Sts. CHICAGO, U.S.A. 
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NOTES OF THE RETAIL HARDWARE TRADE 


- CORCORAN, CaL.—J. E. Miller has opened a hardware store 
ere, handling automobile accessories, baseball goods, belting 
and packing, buggy whips, builders’ hardware, building paper, 
crockery and glassware, dairy supplies, churns, children’s 
ee mage heating stoves, linoleum, lubricating oils, mechanics’ 
tools, oil cloth, poultry supplies, pumps, refrigerators, shelf 
SEE wert, sporting goods, fishing tackle and washing ma- 


BRIDGEPCRT, CONN.—The Bull’s Head Hardware Compan 
conducting both a retail and wholesale business, seem goon be 
ceeded Louis H. Cocozza. His stock includes automobile ac- 
cessories, builders’ hardware, sporting goods, cutlery, garden 
el ee a — builders’ hardware. In ad- 

yw andle ammunition. Catalo ~ 
quested on builders’ hardware. ’ om 


GRIFFIN, Pa.—The Griffin Hardware Company has recently 
made many improvements in its store. The firm carries a full 
and complete line of hardware. 


DANA, ILL.—Earl & Smith will establish themselves in the 
hardware business here, dealing in buggy whips, builders’ 
hardware, churns, cutlery, fishing tackle, furnaces, galvanized 
and tin sheets, gasoline engines, harness, heating stoves, 
kitchen housefurnishings, lubricating oils, mechanics’ tools, 
pumps, ranges and cook stoves, shelf hardware, silverware, 
a goods, tin shop, wagons and buggies and washing 


GLASFORD, ILL.—T. C. Udell is the new owne f h 
formerly owned by M. C. Malmgren. essing 


CoRYDON, IND.—The Hurst Hardware Company have pur- 
chased two buildings which they will fit up and stock with 
automobile accessories, baseball goods, bathroom fixtures, 
belting and packing, builders’ hardware, building paper, 
churns, cream separators, cutlery, dairy supplies, dog collars, 
dynamite, electrical household specialties, fishing tackle, gal- 
vanized and tin sheets, hammocks and tents, heating stoves, 
heavy hardware, home barbers’ supplies, kitchen housefur- 
nishings, lime and cement, lubricating oils, méchanics’ tools, 
oil cloth, paints, oils, varnishes and glass, plumbing depart- 
ment, prepared roofing, pumps, ranges and cook stoves, shelf 
hardware, silverware, sporting goods, washing machines, tele- 
phones and telephone repair material. , 


EARLING, Iowa.—The hardware business of Robert Ford & 
Sons has passed into the possession of the Stinn Implement 
Company. The stock consists of automobile accessories, belt- 
ing and packing, gasoline engines, lubricating oils, pumps, 
wagons and buggies, and washing machines. 


_ HamBurc, Iowa.—Otto Putman has purchased an interest 
in the firm of Murphy & Putman. A stock of hardware will 
be added to its line of plumbing materials and tin work. 


Lewis, Ilowa.—-The interest of Louis Grau in the hardware 
business of Woodward & Grau is now owned by Robert Gra- 
ham, and the title will hereafter be Woodward & Graham. A 
complete stock of hardware is carried, to which will be added 
a line of aluminum goods. ' 


MONTROSE, Kan.—The building which has been erected for 
the Montrose Lumber & Hardware Company has been com- 
pleted, and the company is now occupying its new quarters. 


OsweEco, Kas.—The Newton Hardware Company has gone 
into the hardware business, handling baseball goods, buggy 
whips, builders’ hardware, children’s vehicles, churns, cream 
separators, cutlery, dairy supplies, dog collars, fishing tackle. 
galvanized and tin sheets, gasoline engines, hammocks and 
tents, harness, heavy farm implements, heavy hardware, 
kitchen housefurnishings, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, plumbing department, poul- 
try supplies, shelf hardware, silverware, sporting goods, 
be eo > buggies, washing machines, on which catalogs are 

uested. 


Rusu CENTER, Kas.—The Marine Hardware Company has 
acquired the stock of the Kisselman Hardware Company. 


FULTON, Ky.—The W. P. Felts Hardware Company has 
been incorporated as successor to W. P. Feltz & Son. The 
capital stock is placed at $10,000. The incorporators are W. 
P. Feltz, Clarence Williams and William McDade. The lines 
handled include baseball goods, belting and packing, bicycles, 
buggy whips, builders’ hardware, building paper, children’s 
vehicles, churns, cream separators, crockery and glassware, 
cutlery, dog collars, electrical household specialties, fishing 
tackle, furnaces, gasoline engines, hammocks and tents, har- 
ness, heating stoves, heavy farm implements, heavy hardware, 
home barbers’ supplies, kitchen cabinets, kitchen housefur- 
nishings, lime ‘and cement, lubricating oils, mechanics’ tools, 
oil cloth, poultry supplies, prepared roofing, pumps, ranges 
and cook stoves, refrigerators, sewing machines, shelf hard- 
ware, silverware, sporting ¢g s, toys and games, wagons 
and buggies, washing machines. . 


Saco, Maring.—The Milliken Hardware Company has been 
organized for the purpose of carrying on a hardware and elec- 
trical business, purchasing and selling hardware and tools, 
building paper, builders’ hardware, churns, cream separators, 
cutlery, dynamite, electrical household specialties, mechanics’ 
tools, shelf hardware and prepared roofing. The capital stock 
is placed at $8,000. 


ELLSWORTH, Micu.—The firm of D. E. Clow & Co., dealing 
in automobile accessories, bicycles, buggy whips, builders’ 
hardware, building paper, churns, cream separators, cutlery, 
dynamite, fishing tackle, heating stoves, heavy farm .imple- 
ments, heavy hardware, paints, oils, varnishes and glass, 
pumps, ranges and cook stoves. shelf hardware, sporting 

Ss, Wagons and buggies, washing machines, has opened 
or business, and requests catalogs on agricultural imple- 
ments, automobiles and dairy supplies. - 


FOWLERVILLE, Micu.—Fred J. Cook. conducting both a 
wholesale and retail business in automobile accessories, base- 
ball goods, bathroom fixtures, belting and packing, bicycles, 
buggy whips, builders’ hardware, building paper, children’s 
vehicles, churns, cream separators, cutlery, dairy supplies, dog 
collars, dynamite, electrical household specialties, fishing 
tackle, furnaces, galvanized and tin sheets, heating stoves, 
heavy hardware, linoleum, lubricating oils, mechanics’ tools, 


oil cloth, paints, oils, varnishes and glass, plumbing depart- 
ment, prepared roofing, pumps, ranges and cook stoves, re- 
frigerators, shelf hardware, silwerware, sporting goods, 
shop, buggies, washing machines, has established himself here 
and requests catalogs on the above items. 


ALDRICH, MINN.—The Aldrich Implement Company is suc- 
cessor to W. D. Cockrell and Frank Cosgrove. The stock 
consists of buggy whips, cream separators, gasoline engines, 
ter peng heavy farm implements, pumps and wagons and 

uggies. 


CAMBRIDGE, MINN.—The Cambridge Hardware Company 
has taken over the hardware store of M. A. Scheldrup. The 
firm carries a full and complete line of hardware. 


ELLENDALE, MINN.—The hardware stock of A. B. Gul- 
brandson has passed into the possession of Sherman Hyatt. 


MADELIA, MINN.—McDowell & Company has purchased the 
hardware store formerly owned by James Bros. 


COLLINS, Mo.—The stock of hardware and implements of 
E. Bonine has been purchased by Smith & Bard. 


HANNIBAL, Mo.—P. C. Harmany has disposed of his store 
to Edmund Jaeger. The lines handled include baseball goods, 
bathroom fixtures, buggy whips, builders’ hardware, chil- 
dren’s vehicles, churns, cutlery, dairy supplies, dog collars, 
fishing tackle, galvanized and tin sheets, hammocks and 
tents, heating stoves, home barbers’ supplies, kitchen house- 
furnishings, linoleum, lubricating oils, mechanics’ tools, poul- 
try supplies, prepared roofing, pumps, ranges and cook stoves, 
refrigerators, shelf hardware, silverware, sporting goods, tin 
shop, washing machines, to which a stock of stoves has re- 
cently been added. Catalogs requested. 


New HamptTon, Mo.—F. J. Hesseltin has acquired the in- 
terest of R. W. Magee in the hardware and implement store 
of Magee & Denney. 


BriIpGER, Mont.—G. W. Airy is the new owner of the hard- 
ware and implement business of Dowdle & Hough. He con- 
templates adding other lines and increasing his stock. 


SIDNEY, N. Y.—A new store has been opened by F. H. Scott 
under the title of Scott’s Hardware, in which will be carried 
a complete stock of hardware. 


NELSON, NesB.—Peterson & Ewing have disposed of their 
stock to Jones & Bullock. The firm carries a line of automo- 
bile accessories, baseball goods, buggy whips, builders’ hard- 
ware, children’s vehicles, churns, cream separators, crockery 
and giassware, dairy supplies, dog collars, fishing tackle, fur- 
naces, galvanized and tin sheets, heating stoves, lubricating 
oils, mechanics’ tools, paints, oils, varnishes and glass, ranges 
and cook stoves, refrigerators, shelf hardware, sporting goods, 
tin shop, toys and games, washing machines. Catalogs re- 
quested on general hardware. 


STONEVILLE, N. C.—The Price Hardware Company has 
started in business here, with a stock consisting of baseball 
goods, children’s vehicles, crockery and glassware, cutlery, 
oil cloth, paints, oils, varnishes and glass, silverware and 
washing machines. 


CoLGAN, N. D.—Knoph Bros. have opened a hardware store 
carrying a stock of automobile accessories, bicycles, builders’ 
hardware, churns, linoleum, furnaces, kitchen housefurnish- 
ings, mechanics’ tools, oil cloth, sporting goods, silverware, 
shelf hardware, sewing machines, refrigerators and washing 
machines. 

De LAMERE, N. D.—Edward Abrahamson has disposed of 
his store to O. E. Siversen. 


MONTPELIER, OHIO.—Jackman & Doughton are the new 
owners of the hardware business formerly conducted by P. S. 
Reasoner. Among the stock carried is included buggy whips, 
cream separators, dairy supplies, gasoline engines, harness, 
lubricating oils, pumps, wagons and buggies, and washing 
machines. 


MILLERSBURG, Pa.—The Millersburg Hardware Company, 
whose store was destroyed in a recent fire, has purchased 
ground on which it will erect a_ two-story brick building, 
23 x 73 feet, the lower portion of which be used as a 
hardware store. A stock of hardware will be carried, includ- 
ing baseball goods, bathroom fixtures, belting and packing, 
bicycles, buggy whips, builders’ hardware, building paper, 
churns, cutlery, dog collars, electrical household specialties, 
fishing tackle, furniture department, galvanized and tin 
sheets, hammocks and tents, heavy hardware, home barbers’ 
supplies, kitchen housefurnishings, lubricating oils, me- 
chanics’ tools, paints, oils, varnishes and glass, plumbing de- 
partment, poultry supplies, prepared roofing, shelf hardware, 
silverware, sporting goods, washing machines, on which 
catalogs are asked. 


AURELIA, N. D.—Martin Samuelson has disposed of his in- 
terest in the Aurelia Hardware & Implement Company to 
Theodore Nelson. 


Hazen, N. D.—A new store will shortly be opened by Gus 
Daffinrud & Sons, who will carry the following lines: Auto- 
mobile accessories, baseball goods, bathroom fixtures, belting 
and packing, buggy whips, builders’ hardware, building paper, 
children’s vehicles, churns, cream separators, cutlery, dairy 
supplies, dog collars, dynamite, fishing tackle, furnaces, fur- 
niture department, galvanized and tin sheets, hammocks and 
tents, harness, heating stoves, heavy farm implements, 
heavy hardware, iron beds, kitchen cabinets, kitchen house- 
furnishings, linoleum, lubricating oils, mechanics’ tools, 
paints, oils, varnishes and glass, plumbing department, 
pumps, ranges and cook stoves, refrigerators, sewing ma- 
chines, shelf hardware, silverware, sporting goods, tin shop, 
washing machines. 

BRIDGEWATER, S. D.—Paul Gross has recently started in 
business here, with a complete stock of bicycles, buggy whips, 
builders’ hardware, children’s vehicles, crockery and glass- 
ware, cutlery, fishing tackle, galvanized and tin sheets, heat- 
ing stoves, heavy hardware, lubricating oils. mechanics’ tools, 
shelf hardware, sporting goods, silverware, tin shop, toys and 
games, washing machines and paints, oils, varnishes and 
glass. 

Srovx FALts, S. D.—The Brown Hardware Company is 
now located in its new quarters. 
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est Buy of the Season” 


Your customers will certainly consider this fidence. Its quality is guaranteed. Abso- 
lutely no care or attention is required by the 
Rexo II thruout the season, as there are no 


Rexo II Horn their “best buy.” Because, the 


sound of the Rexo II is loud, clear and abrupt 
and instantly responsive to the touch of the moving parts requiring lubrication or care- 
button. It is a warning signal that will stand ful cleaning with gasoline, as in other types 
' of horns. A very slight adjustment for wear 
the gaff of many seasons. It’s a quality horn tte 

, ie may be made once a season with an ordinary 
thru and thru. The low price is due to : 

screw driver, as there are no delicate parts that 


the large quantity we make and sell. It has 
can be damaged. 


been adopted by the largest automobile manu- 
It will pay you to get full details and prices 


at once. Display them with the price promi- 


nently shown and you are sure to get inquiries. 


facturers as a standard equipment. Contracts 


have been closed for more than 60,000. 


You can sell the Rexo II horn with con- The horn will do the rest. Write now. 


The Garford Manufacturing Co. 
100 Olive Street, - . Elyria, Ohio. 


DISTRIBUTORS: 
The Garford Mfg. Co. The Dean Electric Co., The Dean Electric Co., 
Kansas City, Mo. Los Angeles, Cal. Seattle, Wash. 
The Sumter Telephone Supply Co., Sumter, S. C. 
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An unsolicited testimonial of a Liner Ad. 

‘The advertisement on the sale of our fixtures has brought a 
number of. inquiries and we would be pleased if you will 
duplicate the advertisement, doubling the space. 

“Made one sale of $700 today as a result of the advertise- 
ment in HARDWARE AGE. 

“Yours respectfully,” 
Name and Address upon request. 








Situations Wanted 
2c. per word—50c. minimum rate. 


Help Wanted 
2c. per word — $1.00 minimum 
rate. 


Business Opportunity 
2c. per word — $1.00 minimum 








Help Wanted 


Original letters of reference should 
not be enclosed with replies to ad- 
vertisements appearing in these col- 
umns as they are frequently mis- 
laid and lost: A copy of the refer- 
ence will serve the purpose. ° 








MANUFACTURER of full line 
household specialties wants local 
representatives in all important cities 
to handle line on commission. De- 

rtment stores, hardware dealers, 
instalment houses, prémium  con- 
cerns, are all big users. Staté ex- 
perience, lines handled and territory 
covered. We want none but those 
who can “make good.” For such 
our proposition is an excellent one. 
Address “S ” care HARDWARE 
Ace, New York. 





SALARIED POSITIONS 

We have calls for tinners, plumb- 
ers, salesmen, clerks, stenographers, 
etc. If you wish a position we can 
place you. Write for particulars— 
laces you under no obligations. 
§ stem Service Company, St. uis, 

issouri. 





Al SALESMAN by large manu- 
facturer of standard line; valuable 
territory with large established 
trade; good opportunity for ener- 
getic and prcgressive man, compe- 
tent to handle the larger furniture 
and hardware trade. Address 
“C. G.,” care Harpware Ace, New 
York. 





WE WANT LIVE, energetic men 
on commission catrying our line of 
“Swissalu” Aluminum Kitchen 
Utensils; a quality product. We 
have open territory in the following 
States: is., So. Minn., No. Dak., 
Mont., Ky., Ia., Va., Tenn., Tex., 
Okla., and iu. Inquire The Geo. H. 
Bowman Company, Cleveland, Ohio, 
Dept. H. A. 





WANTED — Competent pocket 
knife salesman by manufacturer of 
one of the finest line of American 
jack and pen knives. None but ex- 
perienced salesmen need apply. Ad- 
dress “‘D. C.,’”’ care Harpware AGE, 
New York. 





WANTED—Live salesman by re- 
sponsible tool house manufacturing 
line high grade tools. Liberal com- 
mission paid salesman securing busi- 
ness from the large retail hardware 
trade in States of North and South 
Dakota. Submit references, stating 
experience, age and number years 
selling, and what other lines han- 
died. Be particular to state what 
traile is sold to avoid mistakes. Only 
mai of experience who can secure 
orders for a line, not single items, 
need apply. Address “D. F.,” care 
Harpware Act, New York. 





WANTED—A first-class salesman 
in New England, and also one for 
the Middle West, to carry a good 
selling, thoroughly established arti- 
cle as a side line. Sells to the 
hardware, cater gay and de- 

rtment store trade. one but 

igh-class salesman considered. 
Please give references and details as 
to territory and other lines carried. 
Liberal commission. Address “D. 
P.,” care Harpware AcE, New York. 








Situations Wanted 





YOUNG MAN, 35 years old, with 
11 years’ experience in retail and 
wholesale hardware, two years as 
buyer in builders’ hardware, wishes 
position inside or outside. Address 
+. * ale care Harpware Ace, New 

or 





Situations Wanted 





Situations Wanted 





Business Opportunities 








HARDWARE ADVERTISEMENT 
WRITER 


A recent hardware specialty ad. 
of mine inserted in this paper pulled 
from 20 to 30 inquiries per day. 
The replies came from all over the 
country—from Nebraska to Ver- 
mont. 

Another ad.—an introductory 
safety razor offer, brought equally 
satisiactory returns. 

I hold letters from both companies 
to prove this. 

y past experience in the hard- 
ware business, coupled with natural 
selling ability, is responsible for my 
success, 

Eight years with nationally known 
trade paper. y references will 
bear the closest investigation. Open 
for permanent position, or will do 
piece work at reasonable charges. 
Address “B. N.,” care Harpware 
Ace, New York. 

12 YEARS ADVERTISING AND 
SALES FXPERIENCE IS 
READY FOR SOME HARD- 

WARE MANUFAC. 
TURER. 


“a 








And this experience extends from 
the study of markets—buying ten- 
dencies and trade conditions, on up 
to the building of complete sellinz 
and advertising campaigns built upon 
a solid foundation of facts. he 
writer knows retailing conditions. 
He can co-operate with the retailer 
in his sales problems. He knows 
retailing through actual study and 
association with it. He is a writer 
as well. Can write copy for and 
build business getting letters—fold- 
ers, booklets and catalogs—news- 
paper and magazine advertisements. 
His price is not too high for the 
manufacturer who knows values— 
who buys the service of men ac- 
cording to what they can produce 
He is thirty and married. He will 
answer your letters immediately. 
Address “D. E.,” care HarpWArE 
Ace, New York. 


CATALOGUE COMPILER, AD- 
VERTISING MAN, CORRESPON.- 
DENT—I am_ exceptionally well 
trained in the complete preparation 
of hardware and supply catalogues. 
I know this work from o Z. 
am rapid and accurate. me ser- 
vices will be found invaluable to 
any jobber who buys printer’s ink 
in quantities. 

This ad is designed for the at- 
tention of jobbers presently trou- 
bled with some phase of the cata- 
logue problem. Right here is my 
eae: You need my knowl- 
edge, my skill, my experience, and 
you need me.” Address Box 135A, 
care HarpwareE AGeE, Chicago, III. 








Business Opportunities 





IF YOU ARE DESIROUS of 
buying, selling or exchanging a 
stock of hardware we can be of 
great service to you on account of 
our intimate knowledge of these 
matters in every section of the 
United States. Address “H. B. G.,” 
care HarpwareE AcE, New York. 





CASH FOR YOUR BUSINESS 
OR REAL ESTATE—I bring buy- 
ers and sellers together. No matter 
where located, if you want to buy, 
sell or exchange any kind of -prop- 
erty or business anywhere at any 

rice, write me. Established 1881. 

eferences. Address — B. 
Wright, Successor to rank P. 
Cleveland, Real Estate Expert, 2166 
— Express Building, Chicago, 
Il. 





FOR SALE—A good and up-to- 
date hardware stock located in a 
flourishing Western City, population 
7,000; good reasons for selling. 
dress “‘A, H.,” care HArpWareE AGE, 
New York. 








EXPERIENCED SALESMAN 
wishes to connect with some first 
class jobber who wants their line 
pushed in Detroit and surrounding 
territory. If the proposition is at- 
tractive will consider other territory. 
Address “‘D. I.,” care HArpWare 
Ace, New York. 


WANTED, by young man 38 
years old, position in live hardware 
store. Have had 20 years’ experi- 
ence in all branches of the business. 
Now employed, but wish to make 
change. Address “D. R.,” care 
Harpware Ace, New York. 


YOUNG MAN desires position 
with live hardware or furniture 
concern. Am experienced in both 
lines; a university graduate of best 
morals, and desire hard work: ex. 
cellent references; employed af 
present. Address “K. T.,”’ 
No. 172, Linden, Texas. 


J. E. BEAUCHAMP, No. 20 St. 
Nicolas Street, Montreal, wants 
some good agencies for Canada; 
good references. 


EXPERIENCED SALESMAN de- 
sires hardware specialty line for 
Williamsport, Pa., and surrounding 
territory. Address “D. M.,” care 
HarpWarE Ace, New York. 


ELECTRICIAN, age 23, all 
around mechanic, one year’s hard- 
ware experience, can do plumbing, 
gasfitting and automobile repairing, 
wants position in hardware store; 
best of references; speak German. 
Address A. W. Berger, 1705 S. 26th 
Street, Omaha, Neb. 


WANTED—Position by _ thor- 
oughly ang man with 8 years’ 
experience in first-class retail hard- 
ware stores; very best references. 
Now employed but desire to change; 
any location. Address “D. L.,” 
care Harpware Ace, New York. 




















HARDWARE BUSINESS FOR 
SALE in a flourishing New England 
city; long established and good pay- 
ing; a splendid opportunity for one 
or two young men who can invest 


about $23,000.00. Address ‘*X. M.,”’ 


care Harpware Acre, New York. 





DO YOU WANT TO BUY, SELL 
OR EXCHANGE a business of any 
kind? If so, write us for quick and 
satisfactory results. No charge to 
buyers. Lees than 1 per cent. to 
sellers. Our system of Service 
means quick results: Send for par- 
ticulars. System Service Co., St. 
Louis, Mo. 





FOR SALE—An established hard- 
ware business, for thirty-five years 
in same location; sales turn stock 


about three times annually; price. 
O. | $7,500.00; 


location near _ Boston. 
Address “C. U.,” care HArpWware 
Ace, New York. 








FOR SALE—Hardware and im- 
plement business, sales about $80,- 
000.00 annually. Incorporated, ali 
stock can be had. Invoice about 
$20,000.00. Located best agricultural 
district in Arizona. Must be cash. 
Good reason for selling. Address 
vase" care HArpware Ace, New 

ork. . 





FOR SALE—Old established hard- 
ware and housefurnishing business, 
with fixtures; stock around $7,- 
000.00; would rent store; centrally 
located; owner retiring on account 
of age. Address J. M. Nolting, 735 
E. Main St., Richmond, Va. 


LIVE BRITISH FIRM, well es- 
tablished in wholesale dyes, 
sundries, perfume an hardware 
trade, is open to handle good prop- 
ositions from American manufactur- 
ers, as sole agents for Great Britain. 
Address Raah & Sons, 25 Milton 
St., London, E. C., or W. R. Bam- 
man, Asbury Park, J. 


FOR SAT.E—A good and up-to- 
date hardware stock, well-established 
business in a fine farming com- 
munity. Large territory, as the 
closest competitive stocks are four- 
teen miles on two sides, sixteen on 
one side, and thirty on the other. 
Located North of Grand _ Rapids, 
ich., in a good town. Will dis- 
count for cash. Address “D. Q.,” 
care Harpware Ace, New York. 








_ WANTED—A good selling side 
line by manufacturing concern for 
salesman who calls on the hardware, 
housefurnishing, dry goods, and de- 
artment store trade _ throughout 
ew England and the Middle West. 
Address “D. O.,” care HARDWARE 
AcE, New York. 





RESPONSIBLE PARTY wishes 
to represent throughout England 
manufacturers or dealers in general 
hatdware. Address “‘D. N.,” care 
Harpware Acer, New York. 





MODERN MANUFACTURING 
PLANT, located in Eastern Massa- 
chusetts, well equipped to produce 
hardware and implements at low 
cost, also to handle jobbing grey iron 
foundry work of Al quality and a 
wide range of woodworking, would 
like to employ its surplus capacity 
to mutual advantage by getting in 
touch with parties having work of 
this nature to place on a contract 
basis. Personal inspection of ca- 
pacity and facilities is invited. Ad- 
dress “D. J.,"’ care HarpWarE AGE, 
New York. 





BEST HARDWARE OPPOR- 
TUNITY EVER OFFERED. 
Hodgkiss & Company, after forty- 
four years of sucessful business, 
have retired, and wish to rent their 
splendid store, 2519 Atlantic Ave- 
nue, Brooklyn, 25x100, with show 
room upstairs and basement, full 
equipment of fixtures, counters, show 
cases, shelving, display stands, cash 
register, safe, ready for immediate 
business; best established trade; a 
beautiful store at low rent. Apply 
. F. McCook, 156 Barbey St., 
Brooklyn. - 





Perkins, 


FOR SALE 


Patent rat and mouse trap. Sim- 
ple, durable, economical. Sure catch. 
Address 


D. H. Clippinger 
California 











FOR SALE in the United States, 
a very important patent for a prac- 
tical automatic fire lighter. All 
those who are interested address 
communication to Rudolph Mosse, 
N. S. 1822, Ntirnberg, Germany. 


PUT SOME GINGER 


into your sales force by 
sending each man a copy 
of Salesmanship by Wil- 
liam Maxwell, Vice- 
President of Thomas A. 
Edison, Inc., a collection 
of breezy talks on selling, 
crammed with original 
ideas that are _ tested 
business-getters. Look it 
over to-day at your book- 
store or send a dollar for 
one copy to 


Houghton Mifflin Co.A Park St.,Boston 
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Aim High 
The fellow who aims the high- 
est hits the highest, if his gun is 


strong enough. He certainly won't 
hit any higher than he aims. 


It’s just about the same in hard- 
ware, if you aim for a big position, 
you will get one; if not, there’s no 
use in praying that a big position 
will grow small enough for you. 


But let’s take your individual case. 
Isn't it about like this? You're plugging 
away with all your energy, trying to ad- 
vance yourself in the estimation of the 
boss. He appreciates your work and 
ambition, and now and then he shows it, 
but a bigger position doesn’t seem to be 
even in the distance. It is simply because 
all the big positions in your firm are 
already filled by capable men. 


Get after a real job. What if it is away 
from home? Show your mettle by mak- 
ing good in a new community. Now 
listen! Here's the tip. The Opportunity 
Exchange of HARDWARE AGE is the 
great market place for hardware men. 
Read it and you may find just the posi- 
tion you want. If not, an ad. of your own 
costs only fifty cents, with two more for 
each word over twenty-five. Don’t be 
afraid to aim high,—to “Hitch your wagon 
to a star. You'll find the Opportunity 
Exchange makes mighty good harness. 

















Our 
Salesmen 


Aid You In 


finding a market 
for your horse 
nails. 


They can turn 
orders over to the 
merchant who has 
“Capewell” nails in 
stock and are glad 
to do it. 





The 
World’s 


Leading 
Nail 











Not the cheapest 
regardless of qual- 
ity, but the best and 
sold at a fair price. 


Selling 
“ Capewell”’ 


Nails 
is comparatively 
easy because they 
are known every- 
where as the best. 
Besides they are re- 
garded by shoers 
throughout the 
country as the 
easiest driving and 


most economical 
nails made. 





No nail is a 
“Capewell” unless 
it has the checked 
head —our trade 
mark. 


The 


Capewell Horse 


Nail Company 


Hartford, Conn. 
U.S.A. 


Making Horse Nails 
for more than 
30 years 




















Do You Use - 
The 


“DELTA” 
Mill File 


If not—why not? 


It has clean, 
strong, sharp 
teeth, and is far 
beyond compar- 
ison for long 
and reliable 
service. 


With this file 
in your shop you 
will not only 
minimize your 
file expense — 
you will in- 
crease the qual- 
ity and quantity 
of your output. 

Even if the 
file you are now 
using is giving 
satisfaction, you 
will do yourself 
justice by test- 
ing the Delta 
Mill File, 


Get one from 
your nearest 
dealer, and if 
you find that it 
is not as we 
claim, you will 
get your money 
back. If your 
dealer does not 
handle it, write 
us direct. 


The only line 
of files from 3 in. 
to 24 In. that 
are made abso- 
lutely of Cru- 
cible Steel. 





This Mark Is 
Your Pro- 
tection 

Every file bear- 


record of good 
service behind it. 


Specify the 
“Delta” when 
placing your 
next order. 


Delta File 
Works 
Philadelphia, Pa. 


Chicago Office: 
62 E. Lake Street 


New York Office 
260 West Street 



















































rrr = rr — 
Rina Bap g i 3 ae a ee 


TRON Tee 


ie Fi ae cere UE aa ocr ope 
A Be y mk 
4 % hk AB oe alia oe hid 


OAT i ec Sad 








Newfound 
Corn 


HARDWARE AGE 





given 
e base price only 




















IRON AND 
Bar iron and 
Refined iron: 


STEEL— 
Soft Steel Bars— 


Per Ib. 

1 to 1% in., round and uare...1.80@1.85c 
1% toa ine to Deptt se 

in. x eeeesee . . Cc 

Burden’s H. B. & S Bar Iron, base 


Burden’s Best bar iron, 
Norway bars. 
Soft steel: 


to 1 in. eeeeeeeneee ett tees 
and 5/16 in...... 1.95@2.00c 
| /16 - Terre ee eee eee | 1.95¢ 
Bands—1%% to 6 x 3/16 to No. 8... .2.10 2.15¢ 


: 


Shapes 
els—3 to 15 in... -1.85@1.90c 


eee eeees -1.85@1.90c 
in. eeeeee -2.30@2.35¢ 
ry Mo veeceneced 2.05@2.10c 
x 3/16 in. and thicker, 


1.95@2.00c 
1 in. x 3/16 im...........2.05@2,10c 
1 x IM. eee eeeeeseees. .2,10@215¢ 
IDs eee eecececeeeseess. .220@2 25c 

IMs ee eecceseeeeccecs....2,25@2,30e 

IMs +s seeeeseceeesesss...3.45@3-S0e 

to /3 i eeees -4.50@4.55c¢ 


LTT Pp eeperee ft 
3 ge 2 SRpSeae 
3 % [ators eee 


to ap “asheotihe: 
"fas and largess tte esseeeee es 
Merchant Steei— 


2.40c 
.25¢ 
2.05¢ 


Tank Plates—Stee/— 
in. and heavier... . 


% ooccen er Ib., 1.85@1. 
Yio git. +s eeeeeeeeeeeees Per Ib., ath ete 
o. eeeee ®eeeeee 


PERRY 6 CP Dw re Gee od iin cdi ais Per Ib., 2.25 
MEMPNGRO Ms 0 GC Ui <6is s cvinig acc Per Ib., 2.30 
ESE KOGS + dale bah so cvwah soccer. Per Ib., 2.35 
PRAM ines 305 os okbius ccd. | Per Ib., 2.45 





for thei 





Box A nnoates—Black. 








r convenience. 
is given, it being impracticable to name 








Russia, Planished, &c. 
Genuine Russia, according to assortment, 


Per Ib., 15@17%c 
Patent planished, W. Dewees Wood, 
Per Ib. A, 10c; B, 9c net 


Galvanized 
aS ae Per Ib. 2.85c 
aoe Rg SR eer Per Ib. 3.25¢ 

Oo. 


er Ib. 3.40c 
Per Ib. 3.70c 
10c higher, 


f® altusan : 


per 100 Ib. over 


‘No. 36 inches wide, 
Corrugated Roofing 
2%-inch corrugation, 10c 
flat sheets. 

Corrugated Roofing 
2%-in. corrugation. 
0. 24 ae. $3.75 

Per 100 sq. ft 
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Genuine tron Sheets— 
vanized 
ng 5.2, eet name Per Ib. 6.00c 
No. 26 Per Ib. 6.75c 
CHS 000860 bn60s bswedbiececec Per lb. 7.50c 





American Coke Plates—Bessemer 
x 20, 107 Ib 
RT bs ales nctvssavewsursd 5.70 
American Terne Plates. 
IC 20 x 28 with an 8-Ib. Coating......... $9.30 
IX 20 x 28 with an 8-lb. coating......... 11.30 
Seamiess Brass Tubes— 
December 1, 1913 Base price, 16 ¢ 
Brass Tubes, iron Pipe Sizes— 
List December 1, 1913 Base price, 16 c 
Copper Tubes— e 
List December 1, 1913 Base price, 1934c 
Brazed Brass Tubes— ‘ 
List December 1, 1913 Base price, 1834c 
Brass Rods— 
List 
List 
List 


IC 14 
IX 14 








List 


High 
December 1, 1913 Base price, 14%c 
Roll and Sheet Brass— 
December 1, 1913 Base price, 143, 
Brass Wire— 
December 1, 1913 Base price, 14%c 
Conger Wire— 


Basic prices, arlot lots, mill....... 14 ¢ 




















Sheet 
lots). 

Sheet 
30 in. 








Copper Sheets— 


copper 


wide, 1 


extra. 


hot rolled, 


. advance 


Tinning, one side, 334c per sq. ft. 


Straits, pig...... 


Lake 


Electrolytic 
Casting 


Weste 


0. 9, 


Wm ROS OP RCE6OE OOD 066. 06% 


ingct...... 


rn 


base, open 


METALS— 





16 oz. (quanti 
Base price, per Ib. 17 Ye. sa 


copper, cold rolled 
c per ib 
Sheet Copper polished, 20 in, 
Ic Pd Sq. ft. extra, 

he 


der sq. f 


» 14 oz. and heavier, 
over hot rolled. 
wide and under, 


et copper polished, over 20 in. wide, 2c 
t. 


(ond win daeaes Per Ib., 36@38c 


Copper— 


ee Pea Per Ib., 144%@15 ¢ 


We oo Ce ced Per Ib., 


Spelter— 


14% 
14 


@14K%K< 
@14%c 


PRK bes bk chide owe Per lb., 64%@7 ¢ 


No, 9, base, casks............... Per Ib. 9 ¢ 


PeiSbas debs eed Per Ib., 9%c 


Le 
hbsb we eed Per Ib., 5 


Solder— 


@5%ec 


Per Ib., 6% @6H%c 


= Feo SUMMON oon. oc cccecdec. Per Ib., 26c 
if oO. ” ; - ROSPPREN Seb edhe ode us Cae Per Ib., 24c 
Refined 


vary according to 


No. 1 aluminum ( 
ure), in ingots for 


-0.b. mi 
In 100 Ib, lots..... 
Dealers’ 


Copper, 
Copper, 
Copper, 
Brass, 
Brass, 
Noo "y 
No. 

Compo 
Lead, 
ead, tea. 
Zinc, scrap 





























PAINTS, OILS AND COLORS. 























mach 


ved whe etal th tno Mak ce CROCE CTT? 


© 220.8206 e0806898466 


composition, 


Antimony— 


-Per Ib., 21c 
indicated by private brand 


wh be 6 owe abe Per Ib., 17@20c 
ebnewu ase ad Per Ib., 16@19c 
Me ty ee ee Per Ib., 15@18c 


Aluminum— 


guarant 


Old Metais— 


heavy and 
heavy and 


light and bottom 
heavy 


$3.75 @$4.00 


eed over 99 per cent. 
remelting (ton lots) 
20 @22c 
PUN KoNAs wo rmaé olka 28 @ 36c 


purchasing prices paid in New York: 


Cents per Ib. 


IN 06 85 Sie 0 he a 1 


WE cb ve'ss euveiisc vs 10.25 


aPPSP CHOC CeCe ES 


NE NK eee Pens ceccis. cok J foooe §.80 





Animal, Fish and Vegetabie| 
Ollse— 


Linseed, Raw Carload BOB. ccber 5i¢ 
City, five-bbl. lots and ¢ 
Out-of-town, five-bbl. 

OT seeevbese ou ath ieee ooee O1l¢ 
Bolled, 1¢ ® gal. advance on Raw. 

‘Lard, Prime, Winter........92@98 
i RE RS Pt entrees: 62@63 
DM abv ee oF 0SCE CK GOGH 538@55 
Cotton-seed, Crude, f.o.b. 





rthern Crude 85 
South., f.o.b. factory. .34 


L h Strained eccee Be 39 I 
Yollow leached 4 Be 


B 1 
White, Bleached, Winter. 48 @44 
Cocoanut, Ceylon spot®lb.13 
ee, Seen arety 13 


Coch spot 
uabestin 
land 


Glue— 


Cod 


gy ro re) T. N. “OU. 8.8 
gra . » ° . Ss. 
leans 1s@|v. & Oo: 














Foreign ton.$19.00 @23.00 


: 
festa on. ate 


-@ ton 17.00@18.00 








lish...@ ton $2.75 
eeeeee ton a gt 
ake 


Spirits, Turpentine— rr 
gal. 
Machine bbis........ 46 @46% 


(See Current Hardware Prices) 
‘Gum Shellac— 


ee 


» a.” 


Colors in Oli— 
isi Rieck: Ganges 
13% /|Black in ofl’. eat 





ton 13.00@15.00/| g 
8.00 
8.50| Venetian Red 

i Ra 

16.00 


.00 
1.05 


, r. 
In Oil White, Best 4 
d 500  k 


over, 60 days, 
BD.) paid in 15 








eéuvnwae as Zinc, Dry— 


wie'ses dees 23 





Blue, Chinese 
Blue, ItaHan 


2 Ooim 


Seal (French p 
Green Seal( French ee te 
White Seal(French proc.)7 
Ge Red Pr (Prench % 
7 


ine composition 
wrought brass turnings 
Sition turnings 





White and Red Lead, ee 
Lead, lish White in 011.10 
Ame White Dry... és 










~wIDADF 


8 











































Prussian, 
Prussian, 


can, sees 
imerican, Burnt and 
Powdered .......... 2y% 
Tale, French -«-®8 ton $15. 
American .... 15. 
lian 


ee ee ee eeeesees 
eee eeeeensesr 
ERP CDOS OB GS 606 6 6S Gre 
Pen a ORE PROGCES £0.68 BY e bes & is 
EM OR PO EP CR ED OGG bs 06S BE 





Domestic. 26 
Foreign. .32 


4 
+. 2% 






ton 15.00 
to 00 





e®eeees 


gaia, - 


Oe UP tehe ics cis. $1.50 
Red, Turkey, English.... 4 gi 
moe English.... 7 


1 


a 


_o 33 
3 


28 
36 


4 
2% 
8 
13 
18 


1.60 
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The Original 
| and Still the Leader in 
its Class— 


Disston No. 77, 


Mechanics’ Own 


“A Saw to Run 
without Set In 
Dry, Seasoned 
Lumber’”’ 



























The No. 77 
Saw 1s particu- 
larly adapted for 
fine cabinet work, 
sawing mitres, where 
rapid and smooth cut- 
ting is required. The 
use of a plane can be dis- 
pensed with, as they will cut 
a joint sufficiently smooth to 
” de glue without planing. In sharpen- 
[$4 eee ing, care must be taken to file the 
2, i a teeth at the same angle as they leave 
the factory. Use a 4%-inch regular 
taper file for the No. 77 Saw. These Saws 
are warranted to run without set in dry, 
seasoned lumber only, and are not for general 
use. They are high in temper, specially ground 
for clearance and require no set. 








Extra London Spring Steel Blade, Warranted, Apple 
Handle Polished, Brass Screws. 


2 HENRY DISSTON & SONS 


INCORPORATED 
Keystone Saw, Tool, Steel & File Works ESTABLISHED 1840 


Reg. U. 8, Pat. Of PHILADELPHIA, U. S. A. 
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REVISED, OCTOBER 9, 1914 








SSS SSS 
Current Hardware Prices ) 


GENERAL GOODS.—Goods which are made by more than one 
manufacturer are printed in Jtalics. The prices named represent 
those obtainable by the fair retail Hardware trade. Very small 
orders and broken packages often command higher prices, while 
lower prices are usually given to larger buyers. 

SPECIAL GOODS.—Quotations printed in small type (Roman) 
relate to goods of particular manufacturers, who request the publica- 
tion of thé prices named and are responsible for their correctness. 
They usually represent the prices to the small trade, lower prices 


being generally obtainable by the fair retail trade, from manufacturers 


or jobbers. 


STANDARD LISTS.—“The Iron Age Standard Hardware Lists,” 


goods. 

ADDITIONS AND CORRECTIONS.—The trade are requested 
to suggest any improvements with a view to rendering these quota- 
tions as correct and as useful as possible to Retail Hardware 


Merchants. 


October 15, 1914 
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240 pages, price $2, prepaid, contains the list prices of many leading 
Oj 








be se eb ae a WIR Apa das a Ma a amas SAN ite MER a aes Se eer eee 
; aes SS — ee ee - 


fr td 
by 
Ka 
Ls 
i, 
te 
ff 
x 
Ps 


ApbsustTeRs—Biind— 

North’s oeeeeeeeeeeere diesels 4 
Upsen s Patent ..e6.ecees soesand 
Window "Stop— 

Ives’ Patent ....ccccscevveces 25 Yo 
aot Stop Bead Screws and ste 

ADZE— . 
Carpenters’, per doz... .$850@$11.00 


Ship Carpenters’, per doz., — 
$10.50 @ $12.50 

Railroad, per doz...... $9.50 @ $11.00 

Tce, €OCH wcccecssecvecs $3.25 @$3.50 

ANTI-RATTLERS— 

Fernald Mfg. Co. Burton Anti- 


Rattlers, @ doz. pairs, Nos. 1, 
$0.75; 2, re 3, $0.65; 4, 


Deranl ba” ceten k-Shift # doz 
¥F oe uic er, OZ. 
2 Wn. setiduieh aboot 2.00 @$3.00 
Syitzili Quick-Shifter, 4 doz. 
OOID. ss m4 00-0009 6 os $1.65 @$1.75 


“Se alge hag ee 
ijunt, Helm, Ferris & Co., ur. 
see doz. » $13.80 
mported— a 8 
Peter Wright & Sons, @? 
349 Ib. ei¢: 350 to 600 Ib. 11 %¢ 
Anvil, Vise and Drili— * 
Millers Falis Oe., CGBsic ocdeccx $17.35 


AUGERS AND Ss— 
“ 75& 10 @ 80% 


BIT 
Ordinary Pat brigk Supr 
Jennings Pat., Bright 
oer 10 @60E& 10& 104 
Black Lip or Blued. .60&10&10 @70% 
Boring Mach, Augers tvainal 
Car Bits, 12-in, twist......-+.- 
Bates Auger BOGE. 6 5 s6Gn 80 @ 8085 % 
Ford’s Auger and Car Bits..... 50 % 
Forstner oe e ¢ eee ry eS 25 Yo 
Cc. E. Jennings 
No. 10, a lip, standard list. $0 
No. 30, standard list......... 
Russell Jennings’, Standard ie 
etme Fo 
Pugh’s Black ......--+-seseeees 20% 
Pugh’s somone Pattern. 5% 
peit’a, TEEttH wccscceccace &10% 
Snell's, Jennings’ Paige 
60&10 @ 60&10&10 % 
Snell’s, Jennings’ Pattern, Blued.70% 
50&1 0&10@ 50810810810 
Bnell’s BUS. .< so cvcesss 50 @50&10% 
Swan’s Auger Bits, No. 10 70@75% 
Swan’s Irwin Pattern, No, 40. 
5 0@ 50&10&5 % 
Swan’s Jenning’s Patern, No. 80. 
60 @ 60&7 1&5 % 
pao Jenning’s eS | Black, 
ay Se ar oe 66% @70% 
means Jenning’s Pattern, Blued, 
ae RE eee 66% @70 % 
Swan's Single he -~ ek, Ses dais 
3 b10@50810810% 
Exp ansive Bits— 
Cc. E. aaladnam & Co., Steer’s Pat. 


3% % 

Russell Jennings Mfg. Co., % to 
2% in., $20.00........ 30&10&5 % 

Lavigne Pat., small size, $18.00; 
large size $26. Keaccssonted 5% 

ee ee 60 % 

Gimlet Bits— 
(See Gimlets and Gimlet Bits.) 
HoHow Augers— 

Bonney Pat., per doz. "$5. 50 @ $6.00 

DU Gira we bho OS Ge ee Ct 20&10 % 

COONNED ci ve ds we Souena ce dees 10% 

Ship Augers and Bits— 

Ship Augers .....eeeee0. 60 @60& 10% 

on PRE Or rs 40&10% 

Cc. E. Jennings & Co.: 
L’Hommedieu’s .....+-+--+:- 
eee ee TeTCT YT: sédi0% 

OSs PY eee ery 50 @50&10 % 

Bell's. Solid Center....... oe % 

Swan's eeeeevereeeeeeeeeee . - 50% 
AXES— 

Single Bitt, base weights: Per doz 
First Qualit D cenwtees $7.25 @ $7. 75 
Second Quality ...... $6.75 @$7.25 

Double Bitt, base weights: 

First Quality eae $9.00 @ $10.00 
Second Quality....... $6.50@ $7.50 

AXLES— 

Tron or Steel. 

Concord, Loose Collar.. » 44 OIE 

Concord, Solid Collar..... +b +1 ¢ 

No. 1 Common, Flagg 3% : 


No. 1% Com., New teehee 140494 
No 2 Solid Collar... 4 @ 4x8 
t: 


va atent: 

Ov ae fie eg!” BE A 
ORS | are one ee 70¢ 
Nos. 15 to 18...70&10@70&10&5¢ 


Nos. 19 to 22...70&10@70&10&54 











‘Boxes, Axie— “ of cL ao ' 

$ ompetition ow Grade), 
6 or Bie ope a) 0 ergs 
Tk MONEOTE ns9 60 kn’ @ 
Common and Concord, b, 6G7¢| Best Grades ....eeeee+ + -50@50E10 


Half Patent ..++.++++elb., 9¥2 @10¢ 


B acances— 
Spring— 
Light Spring Balances. ..50&10@60% 
Chatillon’s : 
Light Spring Balances..........- 
50&10@60 % 
Straight Balances..... 40&10 @50 % 
oe Balances..... 50&10 @ 60 % 
BMS DO. kkcvicacvitve 30 @ 3010 % 
BARS—Crow— 
Steel Crowbars, 10 to 40 lb....... 


per lb., "a @2n¢ 


Towel— 
No. 10, Ideal, Nickel — hike hee 


@ gro. $8.00 
BATTERIES—Dry— 
Manhattan Electric Supply Co.: 
Red Seal, bbl. lots, ea....... 14%¢ 


Nungesser Carbon & Battery Co.: 
Acme, No. 6 (bbl. lots) ea. 15 y¢ 
’°1900”’ No. 6, F.O.B. Glaveland: 

14% 


BEAMS—Scale— 
Pe ere 50 @50& 104% 
De, Bees ess ceseuy oer 30 % 
ew 2 Mecdscdevess oa 40 % 
BEATERS—Carpet— 


Holt-Lyon Co. 
No. 12 Wire er @ doz. 


2 fg.” eer 
No. 11 Wire y AEA P doz. 
ee Vy Re eee 


No. 10 Wire Tinned @ doz. ee 50 


Beaters, Egg— 


Holt-Lyon Co.: 
Holt, per doz, No. 5, Jap’d 
$0.80; No. A, Jap’d, $1.15; 
No. B, Jap’, $1.85; No. 6, 


$1. 
a tH Jap’d, ‘per doz., No. 2, 


Taplin Mfe. Co. : 

Improved Dover, per gro., No. 60, 
$6. 00; No. 75, $6.50; ‘No. 100, 
$7 00: No. 102, Tin ‘d, $8.50; 
No. 150, Hotel, $15.00 0; No. 
152, Hotel Tin’d, $17.00; No. 
00 Tumbler, $8.50; No. 202, 


Tumbler Tinned, $9. 50; No. 
300, Mammoth, per doz., 
$25.00. 
BELLOWS— 
Blackksmith, Standard List: 
Split Se ao cc vse 60 @60E& 54 


Grain Leather ..ccecseee E104 
Net Prices. 
Hand— 
TOME og 0neéees & 7 8 10 
Dos. seceees++$5.00 5.60 7.00 7.50 


eee 


Os os te ei 16 
Meh. wkees "97.90 1000 13.50 18,00 


BELLS—Cow— 


Wrought om Balltin sc vaiececesd 
Texas Star ....... cecccceocsccnee 


Door— 
R. & E. Mfg. Co.’s Home...55&10% 
Hand— 
Polished Brass ..... err  / 
White Metal ........ . 50& 104 
Nickel Plated ......ece00..- 50& 104 
a pike a kbs hele 50 @50&54 


Miscellaneous— 
Farm Bells ........ aoe ae 
Church and School 60@ 4 


BELTING—Leather— 
From No. 1 Oak Tanned Butts. 
Extra Hvy. Single and Dble., 
ree 
Heavy, Single and Double.. 
Medium, Single and Double. wen 
RNR gE OS RRL To 9 
Shoulder, Single and Double, 


70& 5¢ 
Cut Leather Strictly 
Ss Mec cbsdvieeee es eus ad 35 @ 40& 5% 
Leather Lacing Sides, per sq. 
ft. Raw Hide, No. 7. in Sides 
17 sa. ft. and over, 35¢, under 
Tc. Pisa Rhihcasilinabiatig Achesaien 34¢ 


Lacing, 





BICYCLES— 
Iyer Johnson’s Arms & Cycle Works: 
‘Truss ee -each $30.00@$55.00 


Boy Scout....each $20.00@$25.00 
Motorcycle ccccccces: each $250.00 
BLOCKS—Tackle— 
Common Wooden .....ccees 75& 10% 
Drill— 
Athol Machine Co.: 
i ee. « cotsatwoasebun 25% 
Lane’s Patent Automatic Lock and 
eee Keene sWhenss 30 % 
BOBS—Plumb— 
Keuftel & Esser Co.....c.cceceee 50 % 
BOLTS— 
Carriage, Machine, &c.— 
Common Carriage (cut thread): 
34g x 6, and smailer.. .75&10&104% 


Larger and longer..... 70& 10& 10% 
Common Carriage (rolled thread): 
¥ « 6, smaller and shorter, 
80& 104 
Phiia., Eagle, $3.00 list...... 80& 10% 


¢| Bolt Ends, H. P. Nuts.........Z0% 


Machine (cut thread): 
3g x 4 and smaller.......... 804 
Larger and longer...... 70& 105% 

Door and Shutter— 

Wrought Iron: 

Wrought Barrel Japanned, 
80& 


104 
Barrel en itevedéaan 60& 104 
ae sandwwddeces 75& 104 
Spring N eck vis édocen een 75€7 104 
Square .... ey peer 75& 104 
COG Sidsci ce iadnbedsodsin 70% 
Ives’ Mortise Door. bedweas savece 
ves’ W rong oa oo inate ee bed 25 % 
xpa 
Richards-Wilcox Mfg. a ee 60&10% 
Stove— 
Stews Belts ai visees 8510 10& 10% 
Tire— 
Te MR eee 80& 104 
TE. exces keeee vane 82% 10856 


American Screw Co.: 
Norway Phila., list Oct. 16, “ 
0 


Eagle Phila., list Oct. 16, ’84. 
Bay State, list Dec. 28, ’99...80% 


Shelton Co.: 
Tiger Brand, list Dec. 28, ’99. 


80 % 
Phila., Eagle, list Oct. 16, ’84. 
82% % 
BORE RS—Bung— 


ae Ry Mfg. o., No. $1.25 
No. 2, $1.75; No. 38 arr 50 e each, 


BORING TOOLS—Automatic— 

Millers Falls, Nos. 3 & 5, per doz., 
$8.40; No. 6, $10. me Nos. 4 &7, 
$9.60; No. 8, $13.80 ; aa 


12.30 
BOTTLES—Milk— 
Travis Glass . 
Quart Bottles, Ee] eye oass 
Pint Bottles, @ g beses 
Half Pint Bottles. @ gro... ‘$ 


ep eg PO mage 
C. E. Jennings & Co........... 25% 
Millers Falls, New Langdon No. 1, 
$3.75 ; Langdon Acme, No. 1, 
ew 50; New Langdon, Imp. No. 
eoeceeeeeaeeeecesesees eeesese . $4. 35 


2 


4.50 
2.75 
2.50 


A. H. Green Co.: 

Vataished” Oak Front, to order only. 

Interchangeable Locked Corner. 
Nos. vs 1, ad 8, ad 3, 


13¢; 17¢; 5. 25¢é; 35¢ 
22, ‘se: 23, 20¢; 24, ose: 25, 
40¢. 
BRACES— 
Common Ball .....cee::- $1.75&$2.00 
Barber's ...... ,50&10810 @ 60810 % 
Fray’s Genuine Spofford’s....... 60 % 
eg Sy s No. 61, 166, 206, “e14.. 50% 
Jennings @ Beis cs cede 50&5 % 
BRACKETS— 
a RE rere cone 804 
Atlas Mfg. Co.,Metal Clas = 
seen 
Griffin’s Pressed Steel.......... % 
Griffin’s Folding Brackets....... By 
McKinney Pressed Steel........ 80 % 
Stanley’s Pressed Steel........ 80 % 





Stanley’s Folding Bracelets. ...70% 


RK. & E. Wrought Snhelf.....70@735% 
BROILERS— 
Wire Goods Co.: 
Broilers, Common ......eeee- 75% 
Broiler, Sherwoods .......... 50% 


BUMPERS—Barn Door— 
National Mfg. Co., No. 16 Barn Door 


Beaman. - GOB « ccccccsecceée $1.20 
BURNISHERS— 
Cabinet Makers’— 

Charles Buck Edge ‘Tool Co..... 30% 


Fox Supply Co. : 
Burnishing Steels, per doz....$1.30 








BUTTS—Brass— 
ie. MTT COTE TC CCT ee 50S 10% 
Wreught Steel— 

BRIGHT. 

Light Narrow .. S554 

Reversible and Broad. 75510551 ey 

ere Wee otehetavane 6674&5% | & 

Table and Chest Hinges .662%4&5% | 
BRONZED. | ~ 

| 7A 


Light, Narrow, Loose Pin.. .504 
Light, Loose Pin, Bail Tip, 

75& 104 
RR ee 


, SETI 


C aces—Bira— 


O. Lindemann & Co.,: 
Japanned Canary ....ee.20++-40% 


Se Fe 30 % 
Parrot Cages, Aviaries, Cage 
Dt. sideteess da ded Gat 25% 


CALIPERS AND DIVIDERS— 


Athol Machine Co.: 
Premier >; A. M. C. and Firm 
| ee eee ee 40&5 % 


CALKS—Toe and Heel— 
Blunt, 1 prong, per 100 Ib. 
$3, 80 @ $4.00 


Sharp, 1 prong, per 100 1 
Sh. 30 @ $4.50 


CANS—Ash— 
Richardson Scale Co.: 
Runwel Ash Cans, each...... $2.10 
ice— 
P. Wall Mfg. Supply Co.: 
Three Hundred pound size, each, 
$2 


CAPS—Primers— 
All Nos. 100 in box, $2.00....... 20% 
All Nos. 250 in box, $2.00........20% 
Robin Hood, all Nos. -» 100 in box. 
25% 
CARTRIDGES—Metallic— 
Black Powder, 22 Rim, $1.50. 
ae fie 10&54% 
32 Rim, SIFTS Bianmk. ocvecics 10& 54 
32 C. ke. $5.50 Blank 10&5% 
38 C. F. $7.00 Biank........ 10&54% 


- B. Caps, Con. Ball, $2.00...54 
B. Caps, Round Bail, $1.75 . 15% 

re F., 22 Short and 22 Long, 
Black and Lesmok... .50&5&104 

R. F., .22 Long Smokeless, 

50& 5& 10% 

R. F., .22 Long Rifle, Biack, 
Lesmok and Smokeless...... 50% 
MO en elec bue a 50% 
C. F. Pistol and Rifle....... 25% 
Military and Sporting..... 15&54 
ag SO, 22 Short... .50&20&10% 


‘“Y 
2 Rim all lengths, Black _ a 
re eer aes O&! 10% 
22 Rim Smokeless, Long "Rifle 
and Long 
22 Rim Short Smokeless. 50&40&4% 
22 Rim Blank, Black Powder. .20% 


32 & 38 C. F. Biank........ 20% 
All C. F. Smokeless....... 25&10% 
All C. F. Black........ - -25&10% 
CASTERS— 
Bed *e eevee e@eeseeeees *e@eneeeeenee 75% 
<. Jpoereee eeeeees -7085@708-104 
PROG CIDINE on cccciccces eeeecece 


Faultless Caster Co. 
Faultiless (Pivot earine). 


65@7T0% 
DD: Vac odes bce~e seer 60 @ 65&5 % 
Glass (Insulator)..... 60 @ 60&5 % 
Leather wheel .......60@60&5% 
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Leisure reading that means 
more dollars when you work 


A knowledge of the big problems 
of business, put into a very com- 
prehensive and readable style, 
helps you in finding easier and 
quicker ways of overcoming them. 
That’s what Frank Farrington 
does in these two books. You will 
like the way his mind works. The 
wide scope of his experience, the 
accuracy of his statements and his 
knowledge of, human nature all 
combine to make them volumes that will be read not only for the enter- 
tainment they afford but for their practical worth in the conduct of a retail 
store. The busy man will appreciate these books for another reason; they 
are written in concise form and he may start reading anywhere and find that 
particular chapter complete in itself, and depending in no wise upon those 
which precede or follow. Although if he fails to read every one of them he 
is depriving himself of a privilege. 
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. Retail Advertising Store Management 
































F “‘ Retail Advertising Complete” covérs In ‘‘ Store Management Complete,’’ which is well 
5% ' : , 
0 with a comprehensive grasp such subjects illustrated, the author gives a clear and concise 
a picture of the kind of man, physically and men- 
- as newspaper advertising, how to get up tally, that the successful merchant should be; the 
the ads., many representative samples be- writer’s experience has taught him that one kind of 
. 0 _ . . ° ; + ; 
9 ing presented. A chapter is Siven to win- personality is most desirable and he telle you about 
al a d th bi f this. In a chapter on ‘‘Where to Start’’ the advan- 
10 dow advertising _ the subject hg nover tages of various locations are discussed ; how to make 
ties is thoroughly discussed; that important the most of a poor one and the desirable side of the 
" part of advertising which is done inside street. ‘‘Store Arrangement’’ dips to the bottom in 
60 the et a a overlooked such subjects as making entrance easy, best arrange- 
20% 3 a soe _ “— ° Ee ment of windows; how to plan the lighting, heat and 
20% while equal attention is given to outside ventilation ; utilizing waste space and systems of 
5 To advertising, such as bill posting and other means of storing extra stock. 
reaching outlying districts; advertising direct by mail An interesting chapter on ‘‘ Clerk Management’’ 
47 and mail order opportunities and advantages are brings out the advantage of knowing people and how 
54 gone into carefully; special sales as business getters to handle them. The other chapters deal with the 
55% d I EE TT CATON buying end; the store policy; leaks; the store’s neigh- 
Pe ~~ PRY ey : P bors; working hours; expenses; the credit business; 
“a sented'in a convincing manner. In short, this book what to sell; premium giving. The man and the 
r 10% is the common sense psychology of advertising. business; their relation and success, that’s the book. 
7 10% 
g ae 266 Pages, 5x7 inches, Cloth 252 Pages, 5x7 inches, Cloth 
40s Price $1.00 Delivered Price $1.00 Delivered 
54 
10% . 
: Both Volumes $1.90 Postpaid 
w- 
fle 
= d 
k4 Yo 
20 % 
- Hardware Age Book Department 
10% 
231-241 West Thirty-ninth Street, New York 
75% 
& 104 
75% 
70% 
&5 % aomemnen 
&5 %o 
&5 To 
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B. Schenck Co.: 
Gem (Roller Bearing), 
70&10&10&5 % 
Henry W. Peabody & Co.: 
— of — 


OB. eeere 3 4 5 
Inch of 1 % 
Per set ‘of four, so. | or 1 gro. lots, 
Steel Gem (Roller Bearing)..... 70% 
Yale (Double Wheel) low list. 40&10 % 
Universal Caster & Fdry. Co.: 
Standard Ball easker. Oe nn Ba 60 % 
CATCHERS—Grass— 
Specialty Mfg. Co.: 
Easy Emptying, Nos. 1, 1G, 2, 
Oe i <s cubis © ices db Gs 25&25 %o 
Easy Emptying, Nos. 5G, 6G...45% 
Easy Emptying, Nos. 9, 10G or 
esececsseneovseseees eee ~~ 
a, “Emptying, Nos. 14W, wee 
Detachable, No. 16G....... 40&5 % 


CATCH ERS—Screen-Door— 

Hunt, Helm, Ferris & Co., Star, 
@ gross, $9.00 

CHAIN—Proof Coll— 

Small lots, New York, per 100° ID. : 

American Cot Straight Link 


3-146 % 5-146 % 77 e516 48 
— 5.55 4.55 es peer 3.50 
% nly 1% 
$3. 40 3.30 
Genuine German Cat.. -70@70& 104 
American German Pattern Coil: 
6/0 to 2/0...... a ra ae PEF 
1 sgaedaesGtvnnsneu 75 wise 105 
EB Ba csdccdecnconeeenea 70@75% 
SRE ES IE Sib:kp ewe 65&10@7 
ae Weeperrr voor. 60& 10 @ 654% 
Iron Chain........ CK 5 10@ 50610554 
Brass Chain ..... 50& 10 @50& 10& 5% 
Haiter— 
Halter Chains........ sauiteaed 
Genuine German Coil........+-- 70% 
Hist Jakly 26, "F0.ccvasccceseses 704 


CHAINS—Miscellaneous— 
Niagara Falls Metal Stamping Works: 
Premax Coil Chai 40 


Premax Special and Expansion 
Dog WRGS ...-cccccrcsces 40% 
Ang, oe 
Galvanized —* eR. os « 4344 @5¢ 
Safety, Brass..... = 70510 @ 705 10858 
Trace, Wagon, &c. 
Traces, Western Sonverd: ~ 100 o 


6%—6-3, Straight, with ring. .$26.00 
6%4—6-2, Straight, with ring. .$27.00 
6%4—8-2, Straight, with ring. .$32.00 
6%—10-2, Straight, with ring .$38.00 
NOTE.—Add 2¢ per pair for Hooks 
Twist Traces; add ger pair for Nos. 2 
and 2¢; No. 1, 3¢; No. 0, 4¢ to 
rice of Straight Link. 
Bactern Standard prey: Rb oe 
Chain, etc. &10@-—-% 


CHAIN—Sash— 
Niagara Falls Metal Stamping Works: 


Premax Steel hain Bright; 
Electroplate areal Nickel, 
Brass and Zinc............70% 

CHALK— 
Carpenters’ Blue......- gro., Sa gs¢ 
Carpenters’ Red........ gro. go) @ 9 
Carpenters’ White... ... gro.,°45@ 50¢ 
CHECKS—Door— 
Russwin, Reversible...........: 30% 
Superior Spring Hinge Co. : 
(Superior Screen “asses ab wee 3314 % 
Superior Screen Door. .3315% 
Ad ESTS—Tool— 
Cc. BE. Jennings & Co.'s Machinists’ 
Mine Qients «2 ccc cv eccesoss 20 % 
CHISELS—Coid— . 
Cold Chisels, good quality. ..13@15¢ 
Cold Chisels, fair quality.. Sort 
Cold Chisels, ordinary...... 9@10 


Socket Framing and Firmer 
Standard List: 





CLEAVERS—Butchers— 
Foster Bros. 


eee Flexible Shaft Co.: 


Stewart’s 
Bearing Horse, each. . 

Stewart's 
Shearing Machine, each 

$12.75 

Stewart Enclosed Gear Shear- 
ing Machine, No. 8 each 


2 Chicago Horse, each 


$10.75 
Lightning Belt Horse, each 


Enclosed Gear Ball 


New Model Sheep 


$9. 
— Ball Bearing Enclosed 


chine, No. 


Gear 
9 each. 


CLIPS—Axle— 


See 


Regular Styles 


CLOCKS—Alarm— 

E. Ingraham Co.: 
Autocrat, case lots, ea..... 
Cinch, 
Indian, 


Motor Car wy ee Co. : 
Roadster, 


Automobile— 


Ws: Gwe ccovcess 


804 | CLOTH—Garnet— 


Paper and Cloth. 


COASTERS— 
Helm, Ferris & Co., Overland 
404£10% 


Hunt, 
and 


Star 


“se © eeweeneneee ee 


cOocKS— 


Brass 


Piain Bibbs, 

Kerosene, 

Liquor, 704; 
Compression Bibbs 


Iron 


Hardware list: 

754; Globe, 

754 ; 
Bottling, 754. 


Petroleum 


. $7.50 


Sheep a Ma- 
1.50 


eoeeeee eevee eeteee 


CLIPPERS—Horse and Sheep— 


~\ 





. -$3 


70Er 54 ; 
Racking, 70&5¢4; 


COMPASSES, DIVIDERS, &c.— 


Ordinary Bee ere 755 @ 804 


CONDUCTOR PIPE— 
Corrugated, Round or Square: 





Galvanized Steel ......+.++-+-+- 735: 
Galvanized Charcoal Jron....... 60% 
SS FPO TS TT CT Ce 504 
See also Eave Troughs. 
COOLERS—W ater— 
Cordley & Hayes: 
XX Century No. 570 Mahogany, 
.o.b. New York, each, without 
Se ~§ aaa | 
All other styles, f.o.b. New York, 
30% 
Bottles extra. 
L. & G. Mfg. 
Galvanized Lined, side or ‘5 
4 8 
Each $1. "30 1. 60 2.00 2. 30 3.00 
White Enameled L ined. Side ee 
Handles: = 
Gal. 2 3 4 6 8 fs 
Each $2.40 2.80 3.50 4.50 5.60 
— Lined Side Handles: 
al. 4 6 
Each $3. 00 3.40 4.30 5.30 6. 60 R 


COPPERS—Soidering— 


Soldering Coppers, 3 


lb. to 


P a ir 


an eavier, 21¢; smaller than 
i a aes canrchcseebes 2@ 
CORD—Sash— 
a ree Ib., 37¢ 
Braided, White, a Nos. 8 to 
12, «< N 0. 7, 22%4¢; " No. 6, 
23 4%2¢ 


Cotton Sash Cord, Tw'td ahh se 24¢ 





Socket Framing.........+-- 6634%| Patent Russia ......-.-...-- 20¢ 
Socket Firmer 80&10&10%) Cable Laid Russia..........- lb. 21¢ 
Dek BOB. << osc v0 cece e poresece 30% India Hemp, Braided lb. 19¢ 
Charles Buck Edge rey Co..... 30% | India Hemp, Twisted..... ib. 12@14¢ 
C. E. Jennings & - Patent India, Twisted lb. 15 @16¢ 
Socket Firmer No. 10 sac okt 25&10% Samson Cordage Works: 
Socket Framing No. 15... .25&10% Braided, Nos. 8 to 12, @ m. | 
Swan’s Socket Firmer, new list ss Drab- Cotton, B5¢ ; Italian 
’ 80@ 8041085 % Hemp, 55¢; en, 65¢; 
Swan’s Socket Framing, new list White Cotton, 50¢ : Spot bas 
60@ 66% % oo go epee Seer ee 0¢ £3 
Tanged— Massachusetts, White, @ T 40¢ 3 
sowed <* DE. nk cen c ctv cae Dee Massachusetts. Drab, @ I b 45¢ 
ecoveeeesneseeeeenseen « © Phoe i White. Nos. . to 
Ceazies Buck Edge Tool Co..... 30 % _ ats we Oe ae 0¢ 
E. Jennings & Co., Nos. 191, 181 Silver Lake, per I. : 
Drab, 55 A. White, 50¢; ac. 
Swan’s new list...... 40 @40&10&5 % B. "Diab, 5O¢ 5 R. wae S 
mri ~ Oo _Limen ............-- , 
Meat and Food, each, Nos. 11, Eadystone, sh. 8 ie 
$4.00; 12, $6.00; 15......$9.50 ee Jak 
Wire, Picture— 
SE Full Length....... pos aees = S08 
: Ss ’ ‘ ire 
Machinists’ and Tool Makers’ . . 25% “aes peitapmsmnaeg Se Saeed " 90&10 ) a 
Hammer 
EOE OOS mats COUNTER SINKS— 


Carriage Makers’ H. P. Scre 





40&5 % 

Myers’ Standard and Wenzelmann 
MY RACK 2 nncpsccscccsseces 50% 

J. H. Williams & Go. : 

Machinists’, Agrippa aoe al 40&10 % 
Machinists’, Vulcan..... -40&10 % 
Hoge Clamps, see Hose Attachments. 

Saw Clamps, see Vises, Saw Fiiers. 


Charles BE. Buck Edge Tool Co. 


CRACKERS—N ut— 
Rollman Mfg. 


Co. 
40 Nut Crac kers, @ doz. 


. 30% 


No. .$4.00 
CRADLES— 
NN on news cules WES SCS 50% 


CRAYONS— 

White Round tgey Cases, 100 
gro., $8.00, $9.00 and $10.00 
Gccording to pret Pi 


CUTLERY—Tablie— 
se NT Silver Company. : 
12 oe Knives, ‘1847 
gy Rg SE ae P? ‘doz. $3.50 
Star, Beate. Rogers & Hamilton 
oz. $3.00 


and Anchor d 
. Rogers & Son....8 doz. $2.50 


oeeevveee 


CUTTE ne—Core— 


Victor M. Grab Co 
a Handy i = and 
u 


eee rvr veer een een eenee 


Rope 
40% 


Cutters and Corers— 


Rollman Mfg. Co.: 
Nos. 7 and 9 Apple Cutters ry 


Meat and Food— 

Enterprise : 

Nos. 5 10 1332 2333 

Each $1.75 $2.50 =. 25 $4 $5 

25 @ 25&7 % % 
703 

Bech $1: 25 $1. 50 $2.25 40&47%% 
—" Mfg. : 
$4.00: 12, $6.00; 15, 


11, 
Russwin Food, net: No. 1, $10.00: 
No. 2, $11.00; No. 3, $16.00. 
Slaw and Kraut— 


Henry Disston & Sons: 


Slaw and Kraut Cutters.....35% 

Ee ok eceen 30% 
Tobacco— 

Enterprise ..............-25@30% 


D IGGERS—Post Hole, &c. 


Disston’s : 
Rapid, @ doz., $24.00....... 25% 
Samson, # doz., $34.00...... 25% 


DISPENSERS—Liquid Soap— 


Morrill’s Soapurn, @ doz. ] 
No. 1 wall, $30.00; No. 1 | 
slab, $36.00; No. 2 wall, | 3 
$27.00; No. 2 slab, $33.00; } .= 
No. 5 sila $27.00; No. 3] 3 
wall $24.00: No. 4 wall, | = 
15.00: No. 5 wall, $21.00. | 

DOOR LOCKS, LATCHES, 

ETC. 


ENGINES—Chemical— 


0. J. Childs Co. : 
Copper Tank, 40 gal., ea 
$173 5.00 @ $300.00 


EXTENSIONS—Bit— 


Ford's Auger Bit Extensions. .50% 





a ST Oe 2.00 









EXTINGUISHERS—Fire— 
ilds Co.: 


a 2 © : 
Sees G0, MD 65 0's aa b wh 50% 
i ee os cdc ccwn ke 50% 
F ans—Advertising— 
National Colortype Co.: 

Fans with handles and adver- 
tisement printed on back; 
1,000, for 16.75; 2,000 

31.00; 3,000, $45.00; 5,000 
72.00 ; 10,000 20.00 ; 
20,000, 242.00 ; 25,000, 
$260. 00, f.o.b. factory. 
FASTENERS—Blind— 
BD ee eae % 
Cord and Weight— 

ND gute eee we ei ee Ae als ae 25% 
DE Wbncth neon diebdirs obs a2 25% 
Corrugated— 

Acme afte gg) eee 10% 
SS arn, pe 80% 
Ww. R. Smallwood Mfg. Co daa ~ 
Stanley Work “eee eee eee > . 80% € 

ame— 

National betes Snap Co.: 

Kling Hame Fasteners, a) doz.$2.00 
FAUCETS— 
BOS” Ee Cee eae O@0E 54 
Metallic Key, Leather Lined 

65&5 @70&54 
Se a 50 @ 50& 104 
ESET ae ee ae 70510@ 754 
John Sommers Faucet Co.: 
Perfection Cedar ............ 5% 
Peerless Tin Key, 40%; Dia- 
ETE Sc %e 
Boss Tin Key. 50%; Duplex 
Metal Keys, 50%: I L. 
Cork, 50%; O. K. Cork..... 50% 
No Brand Cedar ...........50% 
Reliable Cork Lined, 55%: Vic- 
ee 2 coe ho ae oa 50&£10% 
Self Measuring: 

Enterprise, Self Measuring _ 

Pump, @ doz., $42.00....... % 
FiLlES—Domestic— 
Best Brands..... 70&10@70& 10& 104 
Standard Brands. .80&5@80&10&5¢ 
Lower Grade...... 80&5 @80& 10&54 
DD.” actinivadahialy wmeden 5&10% 
eat Sey pbb eke ceund 75&10% 
Black Diamond ............ 70&10% 
nn “oss cy sh anes ose kee 70% 
Utility pte coms rest ns c+ nec eim 
Disston’s Superfine ..... ee 50% 
ET eA A oe eas wes outdo 7: 510% 
I I i a 75&£10% 


Heller Bros. .70&104 70&10&10% 


NOTE.—Net prices are very often Kearney & Foot 
| Oe cnt nG inkeorre 5&10% 
— —_ — KOO; Live right Bros., Gold Medal. ae 70% 
usswin, ne eS cvcvecce ase et 0% | Liveright Bros.. Blue Ribbon Special, 
70% 
DRILLS AND DRILL I ke A 70&10% 
STOCKS— Dae Mfg. Co.............. 70% 
Blacksmiths’ Common Drilling a ae. iieaen r~ 7." *2ee4 108105 
REL ntn'ovseh geeecedaus iii oe , 
wist Bit Stock.. .70&10@70&10&54| Tacony Swiss dg fs. 
Twist Taper and Straight Shank, wig . 46&10% 
 65&10&5 @ 65& 10& 10& 54 FIXTURES—Blind— 
Wood Drills for Braces. .50&10@604¢| North’s Automatic : 
Goodell Automatic Drills No. 2, for Wood. $9.00...... 10% 
HW0&10@ 60810 % No. 3, for Brick, $11.50..... 10% 
Mateheot, Parker’s .......scecss 410% Fire Door— 
Peters’ Fire Protection Hardware. 
DRIVE RS—Screw— a 30&10 % 
Buck Bros.’ Screw Driver Bits. .30%] Ricbards- dean Mfg. Co.: 
Charles Buck Edge Too! Co....30%| N®%, 102, Monarch A; No. 201 
Disston’s Screw Drivers, Handles Un utual ...............: WOK 104 
“" 2 SR ame 70% on No. 103; Special, a ion 
Ford’s Brace Screw Drivers... 50% pS tlie eg ** Si alade 4 
Goodell’s Auto ........ H5@E65&10% ; Fusible Links, No. 96.......50% 
Millers Falls, } doz... Nos. 11, ‘ _ Grindstone— 
$10.65; 12, $14.70; 20, $8.75: |Net Prices: 
21, $9.05: 41. $14.40; 42..$18.45| Inch .... 15 Oe BS 
Swan's: Per dosz...$3.00, $3.25, $3.55, $4.00 
es. 7565 to T7568, 609: T7561, 
70%: 7562, 70&10%: 7540, FIXTURES—Window Display— 
40&10% . Oscar Onken Co.: ed 
Wooden Window Fixture Younits: 
E sets each, Large, $40.00: small. 
AVES TROUGH— $25.00. | 
Galvanised Steel ............380&5¢4 
—— ranized Charcoal Iron. .. .60&20¢ Whites Sot jag ge wey 90@ $1.00 
> ~ Of. ..0U@dsi. 
ee aise” Conductor” Pipe’ and “wI| Red. S’¢'t Bar, per dos. .$1.0@125 
bows. «pale “| Red, Dbbl. Brace, per doz.$140@ 1.50 
ae Grindstone— 
Athol Machine Co.: 
ELBOWS AND SHOES— Iron Grindstone Frames......25% 
Galvanised Stee/: 
Plain, Round and Corrugated, FREEZERS—ice Cream— 
all sizes to I ovat i tarde haat Aeme Freezer Co. : 
a and spn. ail sises to Acme Freezers, @ doz., 1 gqt., 
Ween w bt cose ee 66s $5.00; 2 qt., $6.00; 3 at. 
Comer: ‘all sizes SS waka eo ee 50¢ re te Mb: pktake van’ $10.75 
, FUSE— 
EMERY—Turkish— Ensign-Bickford Co.: 
4to 54 to DE Wai aha at sc ohn d oe eacd $3.00 
46: Oe ee eae ; 3-00 | 
ee ne ae OC GOGO See WD ioc vb ve biwivi.<. 4.65 [| 
Ri Kegs ..:.. ib. 54¢ 53%¢ 334¢| Beaver Brand Safety...... 3.80 -< 
“%Kegs ...... lb. 546 6 @ ¢|Anchor Brand Safety... .. 4.55 (= 
10-Ib. cans Crescent Brand Safety. 4.55 
er ee 64¢ 7 ¢€6¢ Reliable Gutta Percha. 4.55 
10-1b. cans, jess 
Pipe MD aceces ~ ¢10 ¢ 8 ¢ he ee aS and Oil— 
ess quant ty 10 ¢ 1 ¢ Cl act 
. -Stebbans’ Pattern ...... @ 80& 
NOTE-—JIn lots 1 to 3 tons a dis- ei — S0@ BC 
count of 100 is gtven. GAUGES— 
Marking, Mortise, etc. .50@50&10¢ 


Athol Machine Co. : 
Depth, Screw Pitch and Center. 
25 % 


= * Stephens Co.: 
ng. Mortise &c... WL£50E10 
Disston’s Marking Mortiee, &c., 
60410 % 
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Vr§ocrk 


Hardware 
Cloth for 
Hard Wear 


The general useful- 
ness of Hardware Cloth 
makes it a most im- 
portant staple. The 
extraordinary wearing 
qualities of The “Per- 
fect” Galvanized Hard- 
ware Cloth establish a 
universal demand. The 
galvanizing makes the 
wire non-rustable, strong 
and durable. 


Keep well stocked in 
standard sizes. Com- 
rrunicate with your job- 
ber immediately. 


Made in the U. S. A. + 


Your Jobber 
Can Supply 
You 





Ludlow-Saylor Wire Co. 











ST. LOUIS, MO. 


HARDWARE AGE 


P 


If You Are Considering 


Galvanized 
Roofings 


time required to investigate Ports- 
mouth Iron, Ohio Metal or Ports- 
mouth Open Hearth Steel Gal- 
vanized Roofings will be well in- 
vested. Most likely you'll insist on 
one of these brands because you 
want only what you know will give 
you full value—all the service that's 
possible from your purchase. We 
are in position to make prompt de- 
liveries of Corrugated, Pressed 
Standing Seam, 2 and 3 V Crimp, 
Roll and Cap or Self Capping style 
of Roll Roofing. Circular and prices 
on request. 
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GIMLETS AND GIMLET 
BITS— 

; Per Gro. 

Common Dbl. Cut....$5.00@$5.50 


os. 1 to 
, to 13, $6.50 
Nail Cut “oy ays ber 











, Wood Howited, ve 










GLASSES—Level— 


Chapin-Stephens Oo. -65@65410& are oes 










GONGS—Stee!l— 
P. Wall Mfg. Supply Co. 
Foot or Hood Street nationr, 


Spring or Locomotive... 


GREASE—Axle— 


Athol Machine Co.: 
Luther Grinder Mfg. 
ee a (Mechanic Special, 


“ee ere eeweeenneeeeneenee 
“ee eeeweeveeepee eevee eee 


GRINDSTONES— 


Pa = tare 


Superior Door ....... 


HM acters AND TIES— 


70&5 @70& 104 
Bridgeport Chain Co. : 

Triumph Coil and Halters.40£10% 

° .608&10% 

SR C8 oceeaes 60&10 % 
Brown Tie-out Chains. 

80&10&10&10% 

Falls Metal Stamping Works: 

Premax Halter Chains........ 40% 

Premax Special Halter Chains. 60% 

Cow Ties 40% 


E. T. Rugg & Co.: 
Web Halters... .......00444250% 
Jute Rope Halters and Ties. . 
Rope Halters and Ties. 
Cotton Halters and Ties.....: 50 % 
Cotton Livery Ties 
shel pa aie 


HAMMERS — Handled 


Feller’s Machinists’ 


Victor Magnetic Tac 
Heavy aoe a 


ro. 
300 
» $4.30 


00; 3 2, $3.25 


$5.50 


Cents per lb. 
@16 


Estra Clear Hide 
Fish, liquid, bottles or cans, 


rush 
Fish, liquid, 50 gal. bbis., 
il 


Foot Stock, White as oll 
Foot Stock, Brown. s««s« 9 
German Common 


wee-l0 @25 
vi eeeee 24 @l2% 
eeeeeeveenneee 84% @10 
} Séheneoenr @15 


Ys %o 
-60&10% 


gro, $6.00@$6.50 
10-ID. pails, 

; in boxes, - beapipn: = oe 
Mite i's . $2.00 


0 eer, TePTiTit. i 


TPT. a 
Co; : 


. 810 _(Power Bench ones 


* Peerless 
Do- 
Whirl- 
hain Driven 
Pike 
--33%3 % 


rs) 


2 70 


Victor, 
ing. ‘Velox, Challenge. Cli- 
11; 014 Ball | oe 


-30% 


3% % 


.50% 


AO % 


Ham- 


-- 7T0@70&10% 
Pt eg A 
ro. .$7.75 
ledges— 


£ sa 75% 
306... cos ceee ss ISEIO% 





HANDLES— 

Agricultural Tool Handies— 
Axe, Pick, &c........-O&1@704 
Hoe, Rake, Spade, &c., 

Fork, Shovel, Spade, &c., 
Long Handles ....;. .30E& 10 @ 404 
D Handles ..eciee.+-30&10@W4 


Cross-Cut Saw Handiles— 
po ee ee eee 


35 % 
Disston 8 Handles and Saw Tabs. 45% 


Mechanics’ Tool — 


Atigér, assortéd ....g10.$3.00@$3.50 
Brad ‘Awl gro...$1. 65 @$1 fe) 


Chisel Handles, Ass'd, pr. gro.: 
Tanged Firmer, Apple. $2. 0@ 
$2.65; Hickory ....$4. ch ae 
Socket Firmer, Abe 1.75@ 
$1.95; Hickory..- "92. 75 @$3.50 
Socket Framing, Hick “" Bee. w 
File, assOrtéd ....- $1.25@ 
Hammer, Hatchet, ¥ .70&70& 10% 


Hand Saw, Varnished, doz., hg 


Not Vupideliod ..ias's0ede 70@75¢ 


Plane Handles: 


Jack, doz., 25¢; Fore, doz... .40¢ 


Chapin-Stephens +. 
Ourviug «tbe oes 30@30&10% 
 o* Sr area 60 @60&10 % 
File and Awl .......- 60 @60&10 % 
Saw and Plane......: 30 @30&10% 
—- Driver ..<.... 30@: we 1 


Plan 
Nicholson Simplicity File Handle, 
gro. $0.85@ 


Nicholson Spun Ferrule File 
Handle ..... jetthesccods 40&10% 


Pott’s Sad iron— 


Aluminized or Japanned, per doz.58¢ 


DE. pctumes ones per doz., 62¢ 


HANGERS— 


Note.—Barn Door Hangers are gen- 
erally quoted per pair, without track 
and Parlor Door Hangers per double 
set with track, éc. 

Chicago Spring Butt Co.: 


PREOUNOE de Weweccncecddds «+25 % 
Oacillating .cccccccccosecess 25 To 
Big Twin ....cccececses cece et Fo 


Griffin Mfg. Co. 
Solid Axle, No. 10, et _"> 
Roller Bearing, No. 11, $15.0 


70&10% 
Roller Bearing, Ex. Hy., No. 22, 
5 5 | OO PEP EEEaee ta 70&10 % 
Bull Dog, $24.00.......... 024 0% 
Hunt, Helm, Ferris & Co.: 
Cannon Ball ee er 


ews veeesssesice @ doz.$6.40 
Flexo, B. D. Track, @ 100 ft. $3.96 
20th Century, ny is GAe es «% $0.60 


20th Century, B. D. Track, 


100 ft. 
Tubular Hangers, No. 300, $6.30; 
No. 400, $7.35; No. 500, $9.00. 


Barn Door, Standard...... 60&10 % 
PRES © 6666 me 4 0'8 0 6 40's net $6.08 
| ee ee ee yr 60&5 % 


Special, doz. prs., No. 25, $3.55; 
No. 30, $4.25; No. 40, $5.10; 
No. 50, $6.40; No. 60, $8.00; 
No. 70, $22.00. 

Trolley Hangers and Track...50% 


McKinney Mfg. Co. : 


Roller Bearing, Nos. 1 and 2..70% 

pg Ee re a ee 60 % 

Hinged Hangers, King Charm. 60 % 
K. 


F. E. Myers & Bro., Stayon; O. 


OK Adjustable; Sure Grip; Sure 
Grip Adjustable; Sure Grip Tan- 
dem, Sure Grip Tandem Adjust- 


able; Tandem Adjustable..... 60% 
New Way Tandem Tubular... .50% 
New Way Tandem Adj. Tubular, 
50% 
Giant Tandem Tubular.......! 50% 


Giant Tandem Adj. a .50% 
National Mfg. Co., @ d 
Big 4. $7 00;° No “66 Storm 
Proof, $11.00; No. 77, Storm 
ong $12.00: Silent Parlor 

ss ou Wa Ohad es be 6 be oo. . $2.50 
Richards. Wilcox Mfg. Co. 
Hangers, Nos. 47, 48, 147, 247.60% 
Roller Bearings, ‘Nos. 37, 38, 39, 
41, 43, 44, Sizes 1 and 2. 
T0&7T 1% % 
Anti-friction, No. 42; No. 44. 
sizes 2% and 8........... 60% 


Hinged Tandem, No. 48......60&5% 


Folding Door B. R. Swivel No. 
135 No. Ee PP Ore ie, $2 


eeere ee eee eeeeeveeesee6 et 


"50% 

Tandem No. 44, 2% and 8. 60&5 % 

Trolley B. D. No. 17, $1.25: F. 
D. No. 120, $2.25; No. 121. 


see SS ee - » $2.50 
Trolley B. D. No. 20........ $1.15 
Trolley B. D. No. 24, $1.15; No. 

27, $1.40; No. 28...... . -$1.60 


HANGERS—Garment— 
Victor Folding Coat and Neer, | 


%, $9.00 
gro., 
Jap’d. $6.50; Nickel” Plated. . $7.50 


Victor Trouser Hange 


Wire Goods Co.: 


— 17 in. No. 0410, r 





No. 80, Automatic, 


MeK mare rT 8 Pevteet 
gro 


HAY TOOLS— 
Hunt, Helm, Ferris %& Co.: 
Sta 64982 610681446806448.0O% 


$1.50 


*e*r eee eee 


ga Hinges, Eve] ont. 


Non- Holdback, Cast Tron 


Chicago Relax Floor 
Chicago Premier al 


Chicago Engine House.. 
Lavatory Door Hinges... .50% 
Chicago Screen Door (2000) 


Shelby Spring Hinge Go : 
att — page ty 


-@ gr. $ 
No are Sheet Steel Hola’ k. 
SE PRS Fee 50 
588, hye nts eRe : 


“see ee ee eeeneeee 


Actin 
Standard Checking Pa 
40&5 % 
Superior Spring FPinge Co. 
Superior Floor —— .40&10% 





Screen and Storm Sash— 


* Stotm Sash Hangers, 
8 doz. .50¢ 


eeereew ee CeCe eeeeecCaeeeeaee 


7h... 
$4. 


Regular list, first qual.. 40&10@50¢ 
Second QUAlhY. se seceses @ 


HEATERS—Carriage— 
cma ay ay Shaft 
bt 25; No. 5B, - 003 


t Co.: 


*eereeeaeeeeaete 


Tank— 
Hunt, Helm, Ferris & Co.: 
h 6éecéeeececs sG13.00 


INGES— 

Blind and Shutter Hinges— 
Surface Gravity Locking 
Sets with Fastenings, 
ij No. 


$1.50. 
North’s Automatic Blind es 
No. 2, f Wood, $ 
for Brick, $11.50 
Charles Parker we 


00; No. 


penny 
Hale’s Blind Awning, ‘Hinges, N : So. 
No. 111. 
"Gravity Bii 
Hinges, No. 1647%, 


Gate Hinges— 


de Lis 


prs 
$0. 80@$1. 05 


Pivot Hinges— 
;. Pivot, Ball B’r’ng.40% 


Acting 
40&5 ) % 


” $5. 50 @ $6.00 
$6. 50 @ $6.75 


Spring Butt ‘Hinges covers 40 % 
Bear- 
049 


40% 
Engine | pied Spring ee 
%o 


“eee es @ owe 


ee 10 % 
Non- Holdbac k Screen 


Hinges. .25% 
Triples Serine Hinges. 
Chicago Mortise Floor (5006) 


50% 
(6000) 


% 


Po 
. .30% 
» 25% 


60 % 


Chicago Screen Door rn 


0% 


Non — Back Screen meee 
EAE PH SE ATE SEE 65 % 
Richards- Wileox Mfg. Co. 
Superior Double Acting . Floor 
215. &10&: 5% 


7.50 


50 % 
Adjuntathe So. Door Hinges. 
7 


5% 


50 
Junior reo Hinge, oe 


&5 % 


oor 


caneaceasun 


50&10% 


lind: 


= 


20 
Blind 
# doz. sets, 

; with 


doz. $2.00 
Séeeec éGoz. $1.38 


Miscellaneous— 





a 


‘SOSUTH 9 8} JO JsSOUI UO WAALS uajjo %OT vax 








Wrought Iron Hinges— 

|Strap and T Hinges, &c.: 

Light Strap Hinges.. . 70E104 

Heavy Strap — tases TSO 
66 


Light T Hinges.........0%4&54 
Heavy T Hinges....... 45& 10& 5% 
Extra Heavy T Hinges, 
1087 4. & 54 
Hinge Hasps .....66c6ec. 40& 5% 
Cor. Heavy Strap... eS 70& 10&5% 
Cor. Ex. Heavy - COE 20& 104 
Screw Hook 
and Strap 


6 to 12 in..1b.3V%4¢ 
14 to 20 im. .ib.3%¢ 
22 to 36 én. .lb.3¢ 


HODS—Coail— 
Net per dozen. 


Inch....15 16 17 18 
Galv., open ...... 2.00 2.40 2.55 2.80 
JOP.4 OPEN secdic 1.65 1.75 1.90 2.30 
Galv., pal ii imcth 2.60 2.90 3.10 3.35 
FY eg FORGE . fede 2.00 2.15 2.40 2.60 


Masons, Etc.— 


Cleveland Wire Spring Co.: 
Steel Brick, No. 162...each $1.05 
Steel Mortar, No. 158..each $1.35 


HOES—Eye— 
Scovil and Oval Pat.. weetage’ 


Grub, list Feb. 23, Gs areien 75 

m. Ws Geevlhs siaicdac heed 27% % 

HOLDERS—Bit— 

Angular, @ doz., $24.00....45&10% 
Broom— 


Norman F. Hines Co.: 
Star Excel Broom Holders, 
Per doz., $1.75 


eS Pr pe eeerey ae 50% 
Richards-Wilcox Mfg. Co.: No. 111, 
Everready, 40&10&5% ; Nos. 118, 
119, Sure Grip ............50% 
a OS EES Sy ee 40% 
File and Tool— 
Nicholson File Holders and File 
BF ee a 40&10% 
Trace and Rein— 
Fernald oye Trace Holder, # 
Ri RE ee ee rs era oe 25 
Dash Rein Holder, @ doz....$1.25 


HOLLOW WARE— 
See Ware, Hollow. 


HONES—Razor— 

Pike Mfg. Co., Belgian and a A 
3314%; German kes esee C4an e %o 
I: I a ee 8 a 3310 % 

HOOKS—Cast— 

Coat and Hat, Grab B Wbnccsde 40% 


Wire Goods Co.: 
Wro’t Screw & Wro’t Eye Bolt.70% 
Wire— 
Belt, Nos. 1 to 15. .80&10@80&204 
Wire C. & H. Hooks...... 80& 104 
Atlas Mfg. Co., Metal Clasp, 
T: 2K&10@ L80% 
Parker Wire Goods Co., King. 
. 75&10% 
Shelby Spring Hinge Co.: 
Ce: EN oe ee % 
Wire Coat & Hat........ Sodio 
C. T. Williamson Wire Novelty Co. : 
a a ae nee 40% 
OCR SOOO. 6 kb bok oS ca ce 40% 
Thumb ED chee eke ee a 40% 


Punch Bowl Hooks 6806 6%CAKE 40% 
Wire ¢ Goods" Co. : 
Crown, 7 5&10% : ; Chief, 75%: 
Chieftain, 70&10% : Czar Har- 
ness, 60 % : ; Favorite Ceiling, 

T5&10% 
Miscellaneous— 


Hooks, Bench, see Stops, Bench. 
Bush, ‘Light, doz. , $6.00; Medium, 
$6.50: Heav 'y, $7.5 
Bent Shank Grass, ber doz...$3. 23 
German Pattern Grass, best i 
Sizes, per doz ........ $2.50 @ $2.75 
German Pattern Grass, common 
grades, all sizes, per doz., 


$1. 25@ $1.50 

Hooks and Eyes: 
EE Pe a Se eee 604 
are pag 7 ee  -70@ 708105 


S®SCCS¢ECSCSECCEC EEC ROCHE DB ESS 5% 
Turner & Stanton Co. , aaa : 
i ER TS rr ee 85&10% 

Bench Hooks—See Bench Stops. 


Corn Hooks—See Knives, Corn. 


HORNS—Automobile— 
Motor Car Equipment Co.: 


Continental Electric Vibrator, 


2.5 
Randall-Faichney Co. : — 
Jericho Motor Cycle: 
io &. eS eae 00e 2 25% 
Bae: 6 6 ceca $ VCO Ces Ct 33 14 &% 
RNOSE Woo i656 SKS oe .40% 


HOSE ATTACHMENTS— 


‘tuber & Kuck: 

Hose saraders., 2 doz., % in.$0.70: 
% in., $0.75. 

aes Couplings, ® doz, % in., 


William Yerdon: : 


par > Camps, Garden Hose 
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“The hinge without woes 
As the wise buyer knows”’ 
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The Shelby “CHIEF ¢ 


The original and only genuine double-acting, 
ball-bearing, surface Floor Hinge 
Made at Shelby, Ohio Sold Everywhere 


Patented October 23, 1906 
Reissue June 22, 1909 








The Shelby ‘icin Hinge Co. 
' SHELBY, OHIO 















Premax & Dodson Steel Hame Chains 
PATENTED 


- 
= -— . 





N STRONG é 
Sky HANDSOME onl 
P GOOD SELLERS galvanize 
Never FULLY to a 

Break GUARANTEED ~— 
same price 
Always Write for folder as bright 
Reliable 58-H steel : 
-6 
Niagara Falls Metal Stamping Works, Niagara Falls, N.Y., U.S. A. 
Halter Chains Trace Chains Spreader a 
Cow Ties Tie-out Chains Bit Chain 
Breast Chains Jockey Chains Stallion Chains 














The Idea of METAL. CEILINGS 


is toadd tothe 
artistic effect 
or reduce the 
cost of build- 
ing. 
Our Large 
Catalog ees 
How 
Write for it. 
Pattern suitable 
for 
all buildings. 


« — i © 
x . TE Be 
3 : tot ee 
A ee ee Le eared . ~~ 
fears a, ‘ er E 
—_ ——, 
= 
. 





‘‘ENAMETILE” equals tile and costs much less. It is sanitary, 
durable. This catalog, free, too, tells all about it. 


New York Metal Ceiling Company, °*°,¢*¢+,476;7,°* 























HARDWARE AGE 


/; Do YOU Have 


This Bracket in 


Stock ? 


There’s a steady demand for 
McKinney . Shelf Brackets the 
year ‘round. They're made ac- 
cording to scientific principles and 
will withstand the severest strain. 
Their unequalled strength and 
durability is due to the patented 
tubular base, the strongest type of 
brace known. 


The popularity of this bracket 
is steadily increasing. Dealers 
everywhere are stocking them. 
Have you ordered your supply 
yet? 


Get your order off to-day. 


McKinney Mfg. Co. 


PITTSBURGH, PA. 
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The Jitty Hinge 
FOR SCREEN DOORS 


Door can be lifted away by simply lifting 
the small release lever. No time lost, no tools 
needed. 

This is the greatest hardware specialty 
staple that has been put on the market in 
years and ts sure to have big sales. 

Aside from ‘its special feature it is a fine 
looking, well made, attractive hinge. 


Write us for sample and prices. 


ROCK CITY MFG. COMPANY 


Wabash, Ind. 
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og Ss— DS, ea eos Roe : . f.0.b. of N Ma atio M’f’ 
gin ch Cott Os Be oe Pp en ay Magnet n, g. Cc 
agin's Thumt cae Bia | PAINT— A ties Pate: oui Oo 
creens Latch r lb., 7 and tenant a Jeffe ming Point. Bh be Catrhad & i 
J. 1 ane my Ja M 1% @22 15 1b. cans Silica-G fery-Dewitt aa Poseeeeeeee io¢ 
Weahbarn M Door— see BA, OWER ¢. to doz., 5 gal 1.75: 7raphit Mo son ki Co ok | CBee ences 40¢ 7 
Pty oe ag fg. Co 5 @ 50¢ NO S—L $1.40: ke s . a in “ R toreyc] le. Ss . es e6e-6 rk 804 
— rds-Wileox 28 war a dos aoe teapest ‘ prices are Di. nt Paint M — Pes tee Pos visible, oS Seay y OR... - $1.25 
ee 85: * ae baa 6 sock ae 
mp, _ iteayy. No. oz. mes RY A Begs $1.80 generally Gold onde Ban Oe. : 5: &O Spit- —" “95 Pts. . ba thease ths ono 
eee 125. 5OmS B for Bn ge ri ov, ode Di-mel- Poesered En Spit. Platin aS . "506 
iyo acea di % etter Sis 2 50; ance En ine 8S ea. Pain amel, Fire um P . -80¢ 
-— Grad é. ad ame] tove per ts, H a 
for Gaal 10-in vance 10¢ PANS— S, ea. ve Bot $9.60 . be vy. Nickel 0@ 
ch size. $3.25: ad Stand Drippi gro... ‘Sereen veusvins met zit Point, $1.00 
12 1 vance 2 ard List ng— - «Ou. Seeing vele riumph 2 . we 0@60 
4 16 18-1 Inch ees: ee eeee PLU Ao SS ROR aD Junior aon e “4 
“19. P tp oa ihe tea eee M SRA ay ea peri 
oi dos... Far, a — eT Athol BS AN - Ca. 25@ sé 
“2 es nls ghee “G LEVEL 45¢ 
Pe 25 oy 18 Plu er’s and } s— 
a5 4 Cha mbers’. fach 
00 — -St Poe inists’ 
pin-Stephens Go, : Iron 
hens Co: 40¢ 
vels, ales 25% 
. 30@30 © 
30810 % 
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JUST A FEELER 


for we make 1500 other tools 


ee” equally interesting and attractive. 


LaMies nim ke VOM PAN 
Seer MAS SRURSIAS 


Goodell-Pratt tools are extraordi- 
nary tools—at ordinary prices. 
Goodell-Pratt tools may cost a 
little more than some other kinds 
—there is a reason—the cost of 


quality. 





Goodell-Pratt Company, Greenfield, Mass. 














‘6Crandard’’ One Day's Imial of a 


Machinists’ Bench Vise Grant Noiseless 
Riveting Machine 


resulted in an 
order being placed 
for 12 more ma- 
chines. 


A 


A few reasons 
why: 


(1) Nolseless Oper- 
ation. 


ATHOL MACHINE CO 
ATHOL.MASS.U.S 


(2) Spin Well Pol- 
ished Rivet 
Heads. 


(3) Avoid Broken 
Castings. 


(4) Do not mar 
Sustane in Riv- 
eting. 





(5) Rivet Tight or 
Loose as De- 

sired. 
q Like other styles of Standard vises, this is (6) Entire Rivet- 
made of the best quality material, has tem- ing Operation 
pered steel jaws, smooth or check face and is BL conn nly One 


designed to bring the greatest strength where 
it is needed. It is fully guaranteed against 
defects of any kind. In 10 sizes with jaws 
opening from 2 to 10% inches. 4 Full par- 


For the sake of 
quality, output and 
cost reduction send 


iculars on thi a full li ard 
ar Owe ie tee will be pong soe oe Sno 
: The Grant Mfg. 
Athol Machine Company Bae faire ya 
Athol, Mass. Bridgeport, Conn. 

















Tubular Rivets and Bifurcated Rivet 


Box. 12 Boxes to Carton 


TITTITTTT 


SLOTTED CLINCH AND TUBULAR RIVETS FOR MANUFACTURERS 


TOMATIC MACHINES FOR SETTING TUBULAR 
OUTSIDE PRONG AND SLOTTED CLINCH RIVETS 


JUDSON L. THOMSON MFG. CO., Waltham, Mass. 








camer ASSORTED RIVETS Chicago Branch: 316 North Michigan Ave. 


Packed in CARTONS, Assorted j | 
Lengths 50 and roo Rivets to : 
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Chapin’s Imp. Brass Cor. 

4 nf 40 ania 
Pocket a -30 eres 
Extension +180 10% 
Machinists’ as 40&10 % 


Sha Levels bows bone ORI % 
wer yg pe 6s meen coves a 


Plumbs and Levels....... 60&10 % 
Track Level and ‘Game... .60&10 % 


POINTS—Glaziers— 
Bulk and 1-ib. papers 
Y%-lb. papers 
Y-lb. papers 
POLISH—Auto Body— 
Morgan Mfg. Co.: 
3.00 
TN a 
% =. 
Stove— 
Joseph DIxOM «cccccess ° 


Dixon’s Plumbago 
Fireside 
Gem 


eoeeeeetrereeaeeneveee ee 


2.10 
Pts. per doz. 
.60 per doz. 
2 OZ. 


eeeereeeeeeaeeeneor 


J 
Jet Black ..-.ccccccceces 
Black Sik Stove — be ne 


5 oz. cans, paste, No. 5.9 4 
14 ID can, paste, No. 10. 
: > oon paste, og rf OZ 
can. 
3 —s can can. geet Ne No. doz. $0. 
% pt. can, liquid, No. doz.$1. 
1 pt. me liquid, doz. i: 
alice na | oz. $1.25 
tal polish, No. 
grate a4 - P dos. . $2.25 
t. metal lish, No. 
the e veg, Blom 88-75 
tal 0. _. 
6 oz. me poligh, : "#9 dor - $1.00 
l. metal lis. . j 
% ga e ad @ do don. $7.00 
1. metal 
 hecapa - ® doz. $12.00 
Case lots 40% 


POPPERS—Corn— 
gro. $8.00 


1 qt. Square...doz. $0.75; 
1 qt. Round...doz. $0.80; gro. $9.00 
1% qt. Square.doz. $1.00; gro. $11.00 
2 gt. Square...doz. $1.40; gro. $13.50 











a 
wre @ 
Se 
aw 
= 





Fe] 
? 
20.2 
6, 2 
8.72 
0. 12.2 
enamel, 





S8a 


POTS—Giue— 


Enameled eeeeeeeeeeeeeeetseeee 454% 
Tinned and Turned . 35% 


POWDER— 


Black Sporting: 
Keas (25 1b). -$5.m@s.5 
Half Kegs (12% 1 


Quarter Kegs (6% Bods “ 


Canisters, pounds....++ - 
Canisters, Ya pounds... 15 
comceters: I ere a | 
Biack Blasting, egs 
ac g oF 0 


NOTE.—Prices vary according to 


. SeGebinn (4 tubes) 
& Call 


Wrightsville Hardware Co. : | 


sy No. 35, 1% in., 16¢; 2 


She GChinahbneanenéessbeene 18¢ 
Niagara, No. 25, 1% in., a 
No. 26 ‘Troy—1% in., 14144: 
Spe RE a er 6146¢ 
oo. "No. 26, 1% in., 16¢; a. 
Tackle Blocks—See Blocks. 
PUMPS— 
SNE Sos igs cb co cesbesdesesecs 
Pitcher, Spout......++- 7361065 @50 
Wood — a ee 
| Barnes Mfg. 
Dbl. er lag ‘tow Mgt). .cccess 50 % 
Pitcher Spout ....-.cceeeees 0 %o 
Goulds M 


fg. Co.: 
Double-Acting “Thresher Tank. $5.00 
Diaphragm No. 3, Side m3 


Empire Advance, Seneca, A. 
Shallow and "Dene wen (low 
iP: souks b (ks ons 080 eas 0 

inion Fig. 1129 and White- 

ashing $2.75 


F. bs Myers & Bros. (low list) 
Double Acting Force and Lift; 
Cistern and Well; House ; 
Windmill; Ratchet le; 
Pump Stands; Hydro-Pneu- 
matic Bulldozer Power; Hand 
Power Spray; 

es: Gade cnaseececs 


Force 0 
Thresher See Ses and Fault- 


z 


a Low Down Tank, en 

BEE, - SEP cme ccccccccetcéneus 

Myers and Faultiess Low Down 
Ratchet andle ‘Tank, 


4 
Century Low Down "Ratchet on 
dle Tank, No. R470 $5 
Pump Leathers— 
hms ef and Valve Leathers—Per 


Cylinder Diam., 
2% 2% 2% 3 
60 8.00 8.50 10.00 > ia 
3% 3% 3% 
$13.00 15. + 17.00 is. 00 
Cup Leathers—Per 100: 
Outside Diam, 


Inch. 2 2% 2% 2% 3 
$6.25 6.95 9.00 10.05 11.45 
3% 4 5 | 


5 


34% 3% 
12.85 17.00 20.15 21.90 27.80 34.00 
PUNCHES— 


Saddlers’ or Drive, good, 
doz. 60@75¢ 
*tgioe. single tube, good qual- 





Co.’s Cast Stee ] 

DEIVO a ddodvcorverdatsoseeececs 50 

Morrill’s No. 1, Doz. $12.00..334%% 
Hercules, 1 die, each $4.00. 38%% 


National Sewing Machine Co.: 
Center Punches, # doz., $2. 00. 60 % 


Bemis 








$4.50; U. S. Double Action, $2.00 | 
Iver Johnson Safety Automatic Ham- 
mer, .00; Hammerless, $7.00; 
Il. J. Model 1900 Double Action, 
$2.50; eo Single Barrel 
Shot Guns, $5.00 


RIDDLES—Hardware Grade— 
per doz. $2.50@$2.75 
doz. $2.75@$3.00 
bivkneie ean $3.00 @ $3.25 
ie Cshaetnad: add 50¢ per. doz. 


60% 
RINGS AND. RINGERS— 


Bull Rings— 
2 2% 3 inch. 
BOO. secccewve $0.70 0.75 0.80 doz. 
ORR ec neee $1.10 1.35 1.65 doz. 


Hog Rings and Ringers— 


935) Hill’s Rings, per gro. boxes, 


$4.25@$4.50; per doz. 


oxes 


eevee eeeeeveeeeeeaee 


Hill's Ringers, Malleable Iron, 
doz., se 


Blair’s Rings..per gro., $5.00@$5.50 
Biair’s Ringers. . --per doz., Sait 


RINGS AND HOLDERS— 


C. T. Williamson Wire Novelty Wks. : 
Key Rings and npaienedl _ 07. 
@ gro., $7.20 ..40% 


RIVETS— 
Copper Rivets and Burrs .50&10@60% 
Tinners’ and Miscellaneous 


i i a a Py e 804 
50| Structural, base, ¥%-in. 
larger, large lois reaeee — 25 @ $2.50 


Boiler, cone head, base, %-in. 
and larger, large lots. .$2.25@$2. 50 


Bifurcated and Tubular— 
Assorted ém Pasteboard Boxes. 


Bifurcated, per dozen boxes, 50 
count, #@45c; 100 count, 50@ 
63c. 

A pedi 88 

Empire Ename 


1 Co.: 
rona, Enameled, 
Corona, Glazed, 


ROLLERS—Stay— 


Co he Sih oe Tig aia to 


$12.75@$15.00 
$10.25@$11. =6 


Myers’ -60% 
National “Mfg. Co 
Barn Door penne. No. 18, @ doz., 


Richards-Wilcox Mfg. Co.: 
Handy Adj. ana” Reversible 13 = 


eesensweaeeeeeeeeeeeeeeeeene 


0 SE Ee See ir %¢ 
Lag Screw, Nos. 55 and 57....50¢ 
Underwriters’, Nos. 59, 60.. "50% 
everest BE. cc ctccccects 1.75 


ROOFING— 








Saws— 

E. C. Atkins & Co.: 
een cec'vé ts 0 dhe 66 en tbe 
DE neaeevedsedhnae jb@6kIN% 
Buteher BAWS csrssovevecece 0% 
Cross Cuts opececcscevseeces 35 % 
One-Man Cross Cut.........-- 35% 
Narrow Cross Cut........... 35% 
Hand, Rip and Panel...... 83545 % 
Miter Box and Compass...... 40 
Mulay, Mill Bt Sone ey & 45% 
ween Be naxvdvacesses 40&10% 


Chapin-Stephens Co, : 
Turning Saws and Frames, 


380 @30&10% 
Henry Disston & Sons: 
Prices east and west of Rocky 
Mountains 


Circular, Solid and East. West. 

Inserted Tooth.50&10 % 50% 
Bad., 2 to 18 in. 

OED : bus nodnbe 60& G 60% 
Band, 4 to 1%..60610 % 60% 
Crosscuts ....... 40&10 % 40% 
Narrow crosscuts.50&10 % 50% 
et Mill and 

SE diwwkere oe 0&10 % 50% 
Feasiat Woodsaws.25& 7%% 25% 
Woodsaw Blades..25& 74% 25% 
Woodsaw 

AEE scciace 25& 7%% 25% 

and Saws, Nos. 

12, 99, 9, 16, 

d100, D8, 120, 

76, 77, B.....-25& T%% 25% 

and Saws, Nos. 

7, 107, 07%, 3, 

bi ah — - 308 7%4% 30% 

nation ... 0 To 
Compass, KeyH 

Gs & 0b 00d oid oe 7%% 25% 
Hand Ice Saws.. rire Yo 45% 
Butcher Saws and 

ee 0& 7T%% 30% 

C. E. Jennings & Co. 
Baek Det ah de eo hha ch Ghoeee 25% 
Ee GE “cosebiccecesees 30 % 
Compass and Key Hole Saws..25% 
Framed Wood Saws.......... 40% 
RE IRE ES RES 30% 
 &  — iar 0% 
Millers Falls Company: 
Buteher ya 
Per gro. $9.9 $11.00 $12.10 
14&16 fai 18&20 in. at 3 
Star Saw Blades......... 0% 
James Ohlen & Sons: 
i Ee 60 % 
I 50% 
Two Man Cross Cut.......... 40 % 
Simonds Mfg. Company 

I a 0% 

Bay State Cross Cut Saws....40% 


Crescent Ground Cross Cut Saws, 


0% 
Inserted Point Saws.........50% 
One-Man Cross Cuts.......... 40% 
Bay State Crosscut.......... 40 % 
Gang Mill, Mulay and Drag 
Dh it peut a as oa 65s 6eaes 5 
Band Saws ceeewse bbe 0 50&10 % 
in ewe ne skebbccr 25 @25&10% 
Butcher Saws ....... 35@35&10% 
MOMS SAWS .ccccccce 25@25& wht 
Hand Saws. Bay State Breed.4 5% 
Compass, Key Hole. +25 @ 25810 % 
.. £4 25&7 1% % 


Saws, Pruning— 


it ° 
territory emoksis Rair— Rogpne. ie ae oni Sq. ft. rolls, Disston’s Combined Pruning Hook 
Rokin Hood: See Track, Barn Door, &c. First Quali aro ang TN * yg $18.00... . . 25 % 
Robin Hood, bulk; Peerless, bulk, ; , y: Simonds Mfg. Co....... 25 @25&10% 
50820 % RACKS—Whip— ; a = fee al Hack Saw Blades and Frames 
-s4 00+ +D0&20% | John H. Best: ete beens “op | Henr = 
: y Disston & § 
Delivered in lots of 100 Ibs. or more. Portable Revolving Whip Display, . 1 Suari “< hacadi 2.00\ "Prices east end west of Rocky 

RESSES— each ; No.1, with Display Shelf, 1 ply—35 lb. rolls $0 85 Mountains. st West. 
Pp Ss .00: No. 2, without Display 2 bly—45 lb. il daniint i ah: 4 Concave Blades ...25&7%% 25% 
Athol Machine Co. : Shelf, $10.00. pry © VOUS. ce ssaee 1.10} Chromol Blades ...85&71%% 35% 
aS enpetie PPS as brags ass ts SET 3 ply—S5 % rolls........ 1.30 ‘ Hack Saw Frames .3 -B0&7%% 30% 

nterpr .. g ’ ; ennings & : 

and Jelly ...ccesceccnvess 20% | RASPS—Horse— ROPE— Hack Saw Frames, Nos. 
hard Presses and’ Sausa ny Stuff- | Delta Hand Punched Crucible Steel. _ | Per Pound. TRO nn nsesccecssncese 4087S % 
soesivceseeses 36 le wine 70% | Eastern Retail Trade. Porth.) \ ES Sees, Mes. 275, 100, coe 
Victor» M. — & Co., ale =e D eeeeeeveeeeeeeee eee eee 75% Manila, in. diam. and larger ; ple te > 5 9229302 OB SOBCES 0&7 % % 
and Jelly ....secpesses 34 % | Beller » is bt CRORE 75@75&10%| Highest G Arrow Head Hack Saw Blades 

Lard Presses’ and Sausage Sturt Nicholson ...... axeeee SeTOG Soe 822 2225 1s 6 

ers . pe eet Pe ccctee oe++++30%! Soe also Files. ofardzare ae tee Arrow Head Hack Saw WaT % 

diam. and larger; Goodell’s Hack S Blad 

Morrill’s No. 1 Jap"a, -_—" doz., RAZORS— i, Yin g ell’s Hack Saw Blades. .40&10% 

lg Clee yh RO ate : ighest Grade .....+++e+++++-9¢| Simonds’ Saws, 40%; Bay State. 
$16.00 ...eeccrrererere, 83 Ms %e American Salety Reser Co. : ee si Son gg at 7 ° ind Bale *s beowee ands . Culley, 35%; Hack Saw 
Morrill’s Pocket, Jap’d, $16.00. 83 %4 % ver y, lade........ isa ay e and Bale Ropes, |. BIAmMes ......sseseereceeees 0% 
’ . Ever Ready, Comb. 18.00 di ac Millers Falis Co. : 

ee egal Rickaled, $90.40 14%| Ever Ready, Comb. No. 3 27.00 First quolity.. eS ia ae o¢| Star Hack Saw Blades: 

Ever Ready set, No. 4...... 3 Sisal, Tarred, Medium Lath Yarn: ee $2.70 $2.85 $3.05 $3.45 

PRIMERS—(See Caps, Primer.)| ver Rea: > Soe first piuality peek cbosceees Yad] per Bo...$3.85 $4.20 $4.60 
PULLERS—Nall, Etc.— Strop. Meh.’ & Strop..-...-. 8.40/° "2% 161m. and larger. .19@19%5¢| 1 sie Sign 12% 
elenn a, Raul puier, @ aon. , : : Medium, 5-16-in. and larger, Scrol!— 

orrill’s No . . 17@ 18%42¢| Lester, Compl 
PF 6.00 Gyione ea a REAMERS— Common, 5/16-in. and ore : Rogers, ron 3.50 and S200.” 

. . ae 9% @I1l¢ 15&10 % 
cach, $15.00 epg Uagge Charles FE. Buck Edge Tool Co 39% In coils Y¢ ‘ +f 
; advance. 
= fe * be ng? 

PYLLEV¥S—Gingle vere! 7% ae aes » Yin. and up, 944; SCaLes— 

Aud » bo see 40.30 45 .60 1.05] Detachable -.-..-.-..--... . 85% ve. gel igm Bam 5 ae  —— See 40% 
sesee andy Hose Rack and Carrier re Rope— rocers’ 

Aiwning or Tackie, Gal, dos 50825% | Galvanized ......-. De A BEIS st Trip Geales......02. w0% 

EMCh scorers ceseed y eee REGISTERS— BGR oc cicnamercsncccecs 

J ped, Eleciroplated and RULES— SCRAPE RS—Box— 
Hay — ney of Solid Boe 41.55 — egies Ee 5& 10 @B05 | 73, i 60g | Chapin-Stephens Se WE sci duces 
Hot House, Cone We 60 78 1.20\ White Porcelain Enamel, y Pasem peice spaeesit oe 356336 508 30@30&10% 

BRER Sates iccce 1% 1% 2 70&10@75% Chapin-Stevens Co. : t Se 
Screw, doz .+-$0.16 319 .23 .30 Solid Brass or Bronze Metal, Boxwood ...... SIGE M 5 SSIES 60% Cabinet— 

TE gt Lain be 2 2% 2% 40&10&10%} Wiexifold .........+-sece-+- @| Mox, per dos............. aes 
sshd "Sash Pulleys * © | REVOLVERS— Miscellaneous"... "> | /80@50810% wate Rwves, per Ges... — 
Common Fram Square Single Action. .......... -95¢ @$1.00 * Combination ...... 55 Floor— 

ommo ram D Mobien. eeaee 26 eat. $2.00 Stationers’ .......... omens | 

Round End, ber doz., 1% ont ouble Action, p Keuffel & Esser Go.: 

2 ite as sense scare as, -17@20 Double Action, 44 caliber...... §2.25| Folding, Wood ........... 35&10% why No. 2, $14.00; No 
Auger Mortise, no Face Plat Automatic .....++++++. steneee $4.00| ‘Wolding, Steel ........-.-. 3314 % Juniors, 00 ea. 

per dos., 1, am and 2 in... .20@21¢ Sg -apiek sepa ssn ssa tas FT andy Shrinkage ....... Gis e| Gg Bs, 1g $5.003 No. 2. 

Stamping Works s. —— e evoivers ammer, ufkin eeeteeeeeee . -50& > i unio 
ra hoepienmednn ip: $4.00; Dd. 8. Automatic, Hammerless, OPP LODO PD? 50£10% $2.16 ‘per doz. 
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WE OFFER—QUALITY—SERVICE—PRICE 
in SMALL RUBBER SPECIALTIES 


If you are a Hardware Mfgr. making any hardware specialty and 
have use for any small rubber moulded pieces—send us a sample and 
get our prices. 


_ If you are a retailer selling gauge glass washers, fuller balls, rubber 
rings of any kind or size or have a call for any of the thousand and one 
small rubber moulded goods on the market, get our prices, by postal, 
telegraph, letter; or, tinkle our telephone 





WE OFFER QUALITY—WORKMANSHIP—SERVICE—PRICE. 


STRONG MACHINERY & SUPPLY CO., | 
48 Franklin Street, nN. 7. C 



































Increased Profits 
on Sash Cords 


Our “ALBA” and “STAR” Brand Sash 
Cords make quick sales, satisfied cus- 
tomers and MONEY FOR YOU—and 
they will back up your statements every 
time. 

Stand more strain than heavier cords 
and work freely. 


The quality is there—the prices are low 
because these cords are made for wear 
and have no spots or fancy frills that 
increase manufacturing cost and add 
nothing to their strength. 


We will be glad to send you prices and 
samples—write now. 


ESTES MILLS 


FALL RIVER, MASS. 


(Patented) 






THE CHAMPION 
Double 


Acting F loor Hinge 


This handsome hinge of few parts has 
the “call” and deserves it. 


The entire weight of the door rests on 
a ball bearing and allows the door to 
swing freely and easily without jar or 
noise. 

And all a carpenter has to do to attach 
this hinge, is simply saw out a rectangu- 
lar piece at the bottom corner of the door 
and make a slight mortise for the strap 
ends of the hinge. No wonder it sells. 

Send for our Catalog of Profitable 
Hardware Specialties. 


The Champion Hardware Co. 


GENEVA, OHIO 














CLOTHES LINES SASH CORDS 
MOPS 
WICKING MACHINERY WASTE 











YOU CAN SECURE 


industrious, capable clerks, salesmen or managers, by 
advertising for them in the Opportunity Exchange of 
Hardware Age. This Department receives the earnest 
consideration of many ambitious men who aspire to more 
responsible positions. $1.00 pays for one insertion of a 
fifty-word advertisement. Try this department, now 


HARDWARE AGE, 239 West 39th Street, NEW YORK 
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Sieves, Wooden Rim— 


Lawn Mow 
“goer 25 14, 16, 18 and i 
12. Mesh 18, Nested 


& play See ON Ean +++ +40% 
"Now ea Self Cisaner, Ste No. 62, 


iicox Mfg. Co... . .50&10% 


t 
i 
td 
ie 
{4 
: 
ra 
8 


SH 1AVER§Best— 


SINKS—Cast lIron— 
Painted, Standard _ 
12 « 12 to 22 x 36 in. 
26 x 24 to 24 x 50 in. 
24 x 60 to 24 x 120 in. 
low list, all sizes up to 
20 x 40, 60%; larger sizes. 
NOTE,.—7here is not entire uni- 
formity in lists used by jobbers. 


SHAVES—Spoke— 


om) Chenin — _4 SS 


ETT OER, Oe Fah ss 


7 
$1.80 $1.20 per doz. 
ei aihage ag cage Hand— 


$3. SHEARS—Cast Iron— 
$3.15; 1%, $35@$3.50; Wy 


7 & 9 in. 
$16.00 18.00 20.00 gro. 
20@20 a6 $13.00 15.00 17.00 gro. 
“rising nein! % ‘| SKEINS—Wagon— 
70@70&10&2% % 
Coach, Lag and Hand Rail— 


C28. Cone he ve 
t oin 
and Rail ...cs.+-,,. -70810@75$ 


Straight Trimmers, 
Best Quality Jap 
Best Quality Nickel.. 


Chapin- Stevens Co. 


eeer ree eer eee eee ee He 


SLATES—School— 


s Scissors. . i 
Acme Cast Shears and Scissors Factory Shipments. 


Conway Cast Shears and Scissurs.45 % 


Best Quality Jap’ d 
a » atid Nickeled 


ates se a 
Uneacelled Noiseless, 


Victor A, Notseless.. 


Steel Laid Biades 


Flat. “Head or found Hea 
Acme Cast ~—- 


| ESR TI ae ae ren eae eer 
Richards. Ww "ey ay ; $12.00 
- Little Giant Folding, “9 doz .$12. 
Searight, Compound Lever... .25 ; Flexofold Steering. . .5 


Jennings & Griilin Mfg. 


Rolled Thread, F. H. 


“<a 
. 74 R. H., Brass, Nos. SNAPS—Harness— 


eoewevreseeeeeeeeenee 


National Safety Snap Co. : 
K lingsnaps, ‘4 gro. 


a ae $1.67 * 

oop Eye. 6 3.75 ¢ 
1 ly i. 

ate oh ES 


Set and Cap— Pruning Shears— 


) 
(Steel) net sen gegen over Disston’s + eee Hook ouly, 


% 09 


g. Co. 
" Pruning Shears, + gail ‘eanies, eee yy 
Round Eye. .$2.00 


Niagara Falls Metal Sinetier Works: 
Niagara Harness and Rope.. 


x. ap 
Fillister Hd. Cap.. 


Wo ib 
List July 23, 1903. 
Flat Head, Iron. ... 87 85@ 
Round Head, lron 
flat Head, Brass 5@ 
ound Head, Brass. 7485@ 
lat Head Bronze...... 
Round Head Bronze.. 


Standard Tree Pruners. 
Wood Handle Pruning ET ay 40% 
SHEAVES—Sliding Door— 
R. & E., new list 
poe | Shutter— 
t 


eeeseeoeeewneveeewewnewreeenee 





$0190. S01-90r D4Ix SOT 04107 





SPOONS AND FORKS— 


Silver Piated— 
est aks aie 505 10 @ 60&5% 


SHEET LEAD— 
Sheet Lead, per Ib 


SHELLS—Brass Shells, Empty— 
— Arms- Union Metallic 


. all gauges. .60&5% 


Tic eatineni Silver Co. 


: 
¢ 


Plain, Grass, Cutting Béoe Pol- 


ished 
Clipper, Bronzed Web: -¥7 15@$7. 70 
Solid Steel, Web and nr? s P 


ished wi 
d d ‘B Se ag 
ak Wee an ee & . +. .$7-15@$7.70 


Grain, — — yal 


Paper Shells—Empty— Wm. Rogers & Son 

Peters Cartridge Co. : 
League, 10 and 12 gauge 
League, 16 and on gauge. 


.25& 
Arms - Union * Métallic 


ars Arrow, 10, 12, “46 and 20 gauge, 
| ge nse gala a 5d 


SPRINGS—Door— 


& 


STITCHERS— 
Stewart-Skinner Co. : 
Speedy Stitchers and oy ey 
ery $12.90 $24.75 $47.00 
/12 4 1%, 1 gro. lots 


STOCKS AND DIES— 
Blacksmith’s Stocks and Dies, 
50 @ 50& 104 

BE TE i a. ain nae eit 60 @ 65% 

American Tap & Die Co., Adaman- 
tine Screw Plates, 40% : Hand 
and Nut Taps, 70%; Machine 
Screw Taps, 80%; Dies, 40%; 
Green River, 25% 3 ; Lightning 
tad Plate, 25%; Little Giant, 


5 
Nichols Bros., Screw Plates... .40% 


STONERS—Peach— 
Rollman Mfg. Co., No. 6 ® doz. $2.00 


STONES—Axe— 

Pike Mfg. Co., Axe Stones (all 
NEY 2 TIN 33 44 % 

Glass Cutters’ Stones— 

Pike Mfg. Co., Glass Cutters’, 

Stones and Supplies....... 33 14 % 
Stones, Oil, &c.— 
Pike Mfg. Co., 1914 list: each 





Hard Arkansas, Soft Arkansas, 
Lily White  Washita, Rosy | 
Red Washita, and No. 1 
Washita Slips, Stones, Pen- 
knife Pieces, Etc. 

India Oilstones, Crystolon | & 
Stones, Quickcut Emery, Co- 
rundum, No. 1 Regular Hin- 
dostan, No. 1 Small Hin-|* 
dostan, Turkey Oilstones and 
Queer Creek Oilstones, Pea- 
knife Pieces, etc., Sandstone 
and Miscellaneous Goods. 

Scythe a 
Per gro. 
“ Mfg. Co. 7 
lack Fe Ss. 8. Rie 

ominithe 3 1.00 

White Mountain S. = ettyt 

Green Mountain S. oe | 

Extra Indian Pond, $ s. $8.00 

No. 1 Indian Pond S. S. $7.50 | 

No. 2 Indian Pond S a = .00 | 

Leader Red End s. 5.00 } - 

Quick Cut Emery...... $9.00 | & 

tt Be ee as 37.00 : = 

Scythe Rifles, 2-coat. $8.00 | <2 

Scythe Rifles, 3-coat. '. $10. 00 | * 

Scythe Rifles, 4-coat Sees 

Lectro (Artificial) S. '$.$ $12.00 | 

India (Artificial) S. _— 00 

Crystolon (Artificial) 

‘80 
STOPS— Bench— 
Morrill’s Nos. 1 33 ls % 
Seymour Smith RR mod seca@6ed 60% 


_ ES, ‘Co... ~---50@50£10% 
Chapin-Stephens ae. ih b's ted dans 20% 
STRAPS—Box— 

Acme Embossed, case lots.... 40% 
Cary’s Universal, case lots..... 40% 
Stanley Twinrold, case lots... .40% 


STRETCH ag ay ty Fence— 


Hunt, Helm, Ferris 
© 


Ss 


ee reeweeeeeeeeeeeeee 


a ee 10 and 12 gauge. 


New Club, 14, 16 and 20 gauge. Carriage, Wagon, Etc.— 
20 % 


‘edeniok: Raisin— 1% in. and wider: 


Loaded with Black Powder 
Loaded with Smokeless Powder, 


% | Loaded with Smokeless ‘anew 


SETS—Awi and Tool— 
Fray’s Hollow Tool Handles, 


1, $12; 
Millers Falls wr 
Peters Cartridge Co.: 
SPRINKLERS—Lawn— 
0 6 tn nie so rns 25 be yt 
Hero Mfg. Co., @ doz 4.5 
~ r™ _ Kuck _per bao 


Referee, Semi-Smokeless 
— and High 


e*eeeeeneeneeeeeewneeeeene 


Collar Window— 


Co., No. 70 Cellar 
ew Sets, No. 70 pean ° 


Ideal and Premier. 
1.00] Robin Hood Ammunition Co. : 


QUARE 
“food, Clipper, all Smoke- Nickel Plated... 


se * es . ; 60 @60E&54 
10% Rosewood Hdl. Try Square and 


Canital, all Smokeless. 
in Arms - Union — Metallic 


New Club Black Powders Atho Machine Co. : 
Nitro Combination 


Disston’s Try Squares and Bevels. 


— s Star, : ignanch ; and Tri- 


Morritl s No. 1 O. S. ® doz. yy 00 

A doz 2.00 

Noo. 10, 11, 95, ® doz. 
‘doz 

. 8 and 4 a Pag 


Smokeless Powe rs. 


SHOES—Horse, 


F.o.b. Pittsburgh: — | SQUEEZERS—Lemon— 


Wood Porcelain Linec: 


No. 5, ® doz 
Seymour Smith “k Sons. 


SCREEN DOOR— 
Hunt, Helm. re & Cs. 


4 STANOIIONSCettio— 
Hunt, we Ferris & Co.: 


CHARPENERS—Knite— SHOVELS AND SPADES— 
Pocket Knife 
doz 1,2 

Mounted eos itchen man 

Natural Grit ‘Carving 


Hon 
Quick “Cut Emery acatving 


oe 855 10 @ 855 10 108 
80&1 yer 


l 
Wood and Mall, D Handle, Fence “Stepte ni fob 
$2. 


SIEVES AND SIFTERS— 
Hunter’s Imitation, per doz.. 
Hunter’s Genuine, per doz. 


Sieves, Seamless, 


% 88 


STEELS—Butchers’— 
“=z Ss 





14 Mcad 2 
«+ +$1.05 1.05 . 1.10 120 STEELYARDS— 


- $1.25 1.25 1.25 1.35 














Dean, PE it v¥eae ss caenen we $4.50 
a Se 5.25 
Improved Elwood .......... 4.75 
I he Be ks 6 at ele 5.590 
Star, Plain Bearing ........ 6.50 
Star, Roller Bearing ...... 7.00 
STUFFERS—Sausage— 
Enterprise Mfg. Co., Stuffers and 
La 3.” eo 25 @ 25&7 14 % 
SWEEPERS—Carpet— 


Bissell Carpet Sweeper Co.: Per doz. 
Grand Rapids, Cyco B.B. Jap. $24.00 
Grand Rapids, Cyco B.B. Nic. 26.00 
Princess, Cyco, B.B. Nic... 27.00 
Am. Queen, Cyco B.B. Nic... 29.00 





Elite, Cyco B.B. Nic...... 81.00 
Parlor Queen, Cyco B.B. _ 32.00 
Triumph, Cyco B.B. Nic.... 35.00 
Superba, Cyco B.B. Nic. 38.00 
Grand, Cyco B.B. Jap...... 36.00 
Grand, Cyco B.B. Nie...... 38.00 
Universal, Cyco Bearing Nic. 24.00 
Universal. Cyco B.B. Jap 22.00 
Standard, Nickeled Fittings. 22.00 
Standard, Jap’d Fittings. . 20.00 
Extra allowances according to 

quantities. 

SWINGS—Lawn— 

Myers Low Down Roller...... 50 % 


Tacks, FINISHING NAILS, 


&c.— 
American Carpet Tacks, 
905 20& 10& 104 
American Cut Tacks .90&20&10&104 
Swedes’ Cut Tacks. . .90&20&10& 104 


9.00| Swedes Upholsterers’ ee eee 
SE eae 90& 20& 10& 104 
Oe ee 90E& 20& 10& 104 
Trimmers’ Tacks ........ 90& 20& 104 
Looking Glass Tacks ........ 65& 104 
Bill Posters’ and Railroad 
SOIR aE i Sait oe 
Hungarian Nails .............6. 80% 
Pe MUU. n'cina ccwiwoces oc 70: 
Trunk and Clout Nails.......... &04 


NOTE.—The above discounts ap- 
ply to the old lists, superseded June 
1914, by a new standard list, sub- 
secs to a uniform discount of 40E& 10 


50%. 
See also Nails, Wire. 
Double Pointed— 
Double Pointed Tacks, 
90& 10& 10& 10& 10% 


















= 


© 
= 
=) 

5 
a 

a 
or 


NAA 


bs 
co 
—_ 
~ 


? 








HARDWARE AGE 

















5606 STATE ST., 








Before Winter Sets In 


Now is the time to push your sales of Filshie Lead Headed 
Nails. It won't be long before the snow is lying deep on every 
roof in the neighborhood. Many of them are of the Corru- 
gated Iron variety—some Galvanized and supposedly rust- 
proof. But trouble is apt to set in around the nails which 
hold on the roofing—that’s where corrosion begins, unless 
Filshie Lead Headed Nails are used. They thoroughly protect 
the holes, and insure an absolutely water-tight building. May 
we tell you more about them, give you some reasons why they 
are bound to be popular with your customers? 


ALEXANDER FILSHIE 





CF. ICAGO 


PATENTED 
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You Want the Man 


Who enters your store to 
come again. He will not 
if he is not satisfied the 
first time. 


‘Morse’ Tools 


have been demanded by 
efficient workmen for 
years and the steady 
trade of such men is the 
trade you want. 





_OOWFOLN 








Drills, reamers, taps and 
cutters in carbon and 
high-speed steels. 


Morse I wist Drill & Machine Co. 


NEW BEDFORD, MASS. 











Ford Wrenches and 
Wrench Sets arein 


Demand— 


WALDEN-WORCESTER. | 
No.4 ComBINATION WRENCH SET 
SPECIAL FORD CAR [$499] 






















THE LEADING COMBINATION WRENCH SET 





Valve Grinders 
Ford Special Wrenches 





OTHER SETS AND SPECIAL- 
TIES FOR AUTO TRADE 





W alden-W orcester 


WORCESTER, MASS. 























CABLE CHAINS 


» Chains— All Kinds 


STEEL, BRASS, COPPER 


Our Chains are made from HIGH GRADE 
material by AUTOMATIC MACHINERY, 
rivet heads SPUN, making a very SMOOTH 
finish, which will prevent chains interfering 
when hung side by side. Capacity of chain 
plant, 30 MILES PER DAY. We carry a 
large stock and can make PROMPT ship- 
ments. Send for Catalogue. 


THE SMITH & EGGE MFG. CO. 


BRIDGEPORT, CONN., U. S. A. 
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TACKS AND NAILS— 

Copper Tacks, per lb....+.++00++ 26¢ 
Copper Nails, per Ib......0-s- 25¢ 
TAPES—Measuring— 


American Asses Skin... .40@40&10% 


Patent Leather ....++++:+ - 2065 @ 254% 
pO PPPS ee ee 33% "@33%4E54 
ee Oe Pee eee 25 @35% 
Keuffel & Esser Ce.: 
ever Ass Skin “1 7 4 aX 4 F 
vorite uck an eathe 
7 25 &10 % 
gt and Dipel. reduced list, 
&5%; Pocket.......-. 35&10% 
Lafkine. : 
Asses’ Skin ....-- 40&10@50'% 
i, ee a ae 30 @30&5 % 
Patent Bend, Leather, 
2585 @25610 ve 
cet > opcebesseee oe Aa &5 % 
tent seen’ 3144 @55% 


Steel 
Wiebusch & Hi 


gered fetallic, No. Og 
Chestermian’s "Steel, No.  1038L, 
Sha x TS ee» 40% 
TE alia, * att 
Steel Harrow Teeth, og Pa 
headed, % mch an 
per MOO bb. oo c2cvcccss $2. ert 75 
a fon Eaten. Piss Dp 
ase abinet ange airy, 
en eer:  . .20@354 
Le aa pee 5ays ak nae 
Single Loop, f.o.b. mil......- 
Monitor, 7, ge Head, &c, “jogo 
TINWARE— 


Stamped, Japanned and Pieced, svid 
very generally at net prices. 


TIPS AND BUMPERS— 
Elastic Tip Co.: Box Complete, 
DOE” o 60606.265000000696 — 
~——e es one per 
0, 50¢; 1, 45¢; 2, Pe3e Ss x er 
Bumpers, per gro., Nos. 1, 35¢4; 
1 ‘Pes’ ‘ = 50¢; 2 boots 
weet. ‘ps, per gro., No. I, 
$1. Stetson Tips..... eg 
gutted ‘Screw Dae" ee. 5°. 
231, 2.5 


Ros 


preg ¥ y La No. 13.$2.50 
Adj. No. 19. - 5085 Fe | 
ndjeatable Track” — Trolley 
Track, No. 16 . ‘s eeeee 50&5 % 
Seal, Steel Track No. 8...... $2.25 
Auto. Adj. Track ?} No. 22, -50&5% 


Palace, Adjustable Track No. Sone 3 of 
Royal Adjustable Track ms 122, n 

50&1 0% 
Ives’ Wood Track No. 1....$2.25 


°| TRAPS—Fly 


Balloon, Globe or Atme, doz., 
LOE AE. S.éceoneccvue Cow a t 50 
Harper, Champion or 
doz., $1.25@1.50; gro. $13. 00@ 13. 50 
> mie 
Imitation Oneida.......+++. 75@104 
Niagara Falls Metal Stamping Works: 
SE ccnsGcutabtésronve 80 % 
Cl inn esd se dn ees becdeeets 75&10% 
Mouse and Rat— 
Mouse, Wood, Choker, doz. holes, 
10@12¢ 
Mouse, Round or Savors Wire, 
doz. 85@90¢ 
Oneida Community Per doz. 
OGbcial, MOWBO cvcdcccccece $0.30 
Official, | ESR Ae 85 
Out o’ Sight Mouse. soce 
ae: Oe, Bs bopep eee - 1.2 
Hold Fast iouse ‘eebbbeeueos .20 
nn Mn Mi. oeeccestseee 7 
PUD Ce ivs ise o's 3 
i i Mn coeesee coves é 1.00 
“EPR cere -60 
Wood Choker doz. h 14 
Niagara Falls etal ee ss 
orks; Enticer Rat Traps, per 
SG “shveee ee wine ch opie kciee« 50 % 
TROWELS— 
Disston Brick and Pointing..... 25 % 
Disston Plastering eshacme snes 20% 


Disston “Standard Srang™ and Gar- 
i: Toh «6s cece shecbh sa 30% 

Wm. Rose & Bros.: 

hil. Pat. Wd. Hdls. 
Per doz....$10.36 10.74 11.12 
wi mg 11% in. 
Wide ane 

Per doz.. Si, 12 Ti. 50 stu 88 
10% 11 11% in. 


ame TRUCKS—Warehouse, &c.— 


$3. 00; oa Ss fh oi bas, | Chieago Hardware & Foundry Co.: 
Rocking’ Chair $3.50 per ro Harper wae Caster ‘Truck, 
aE Rex? oes bbe 40% r doz. sets. .$9.50 
McKinney Trecke.. . a 4 net $10. 00 
ogg. saying. TUBS Weer 
. B. ers .t 
Hay Fork Unieaders; Myers af. per gross. 3 
ouble Rail, Myers, Single |Cojanized ...$42.00 50.40 58.20 66.09 


a Clover Leaf and Fault- 
eee RS 50&10 
Sling Unloaders ; 
Grip and Cross Draft...... 
~— rack and Steel Track Fix- 
Ne EDO oe oes &10% 
winene Hay Forks, Slings, Pul- 
leys, etc. 50% 


x 


ee eeee eeeeeeeeee 


ice— 
Gifford-Wood Co. ppeonor ee cee ODE 








%| TURNBUCKLES— 


National - Co. Screen Door Turn- 
buckles, No. 195, per dozen... .80¢ 


TWINE—Miscellaneous— 


°| Flax Twine: 


No. 9, % and %-lb. ee 25 @28¢ 
No. 12, % and ¥%-lb. Balls .22@25¢ 
, No. 18, ¥ ol %-lb. Balle. 50 238 
No. 24, % and %-lb. = 5s, 













ViseEsS— 
Caled BOP 6 86s Hi KOS 60& 10& 5% 
Hand— 
Athol Machine Co.: 
nn “ .. 0+ deeb e nine ch 25% 
Parallel— 
Machine Co.: 
jo taiied 000 tne vine ORES S 
a¢ctiihipnheséuashwes 0% 
ar (eke bébee 20% 
Attachments. Taper..... 30 % 


Taper 
Falls Oval Slide Fathers. 


0&10 % 
Parker’s: 
Vietor, 20@25%; Rrgulars, 
20 @25% 
Lee on eee 40 @45% 
Combination Pipe REE SSO S0% 
6 o> saeuh ab b o 6 eis 60&25 % 
Rock Island Mfg. Co., Parallel 
50%; machinists’ ........<.. 0 
Pipe— 


Athol mbination Co. : 
Parker’s Combi 





WHITE LEAD AND OXIDES— 


National Lead Co.: 
—, White Lead, Dry and in 
In 100, 250 and 500 ID kegs.. ¢ 
In 25 and 50 1D kegs....cee:; 8Y, 
In 12% i. ose na hee 0666 
In 1, 2, 3 and 5 cans, as- 


sorted (100 I in a case)...10¢ 
On lots of 500 pounds or more, a 
discount of per poun!l is al- 


In 25 and 50 ib SD + odin be as 8%¢ 
On lots of 500 pounds or more, a 
discount of % cent per pound is al- 


lowed. 
Red Lead and Litharge, in bbls. 
and % bbls. same price as in kegs. 
Terms: 


60 days, or 2 per cent. discount for 
cash if paid im 15 days from date of 
invoice. 
F.o.b. at New York. 
WIRE AND WIRE GOODS— 
Fence Wire— 


’ No. 870, o, Com z 
petitive Combination . "65@70% Market and Stone Wire in 
no 3 Island Mfg. Co.s Pipe .60% Bundles— 
Vulcan Onein Pipe. - IE seg 40&10 % | Bright one Annealed: 
aw ilers— COS COGVGN Vici ccccrbaces 80 
Disston’s D 3 Clamp an} Guide, ay a te Bastin or ioe te e's Ghai wide 804 
Ese] Gon. $2 a Worklerne ; Camps. 30% 2 BP EE een meee 80&2 Yo% 
oo I oc crc UI, 
Athol Machine Co.: Fe Candwe ra 
SIMPSON 2.0 -seeeeeee -- -40&10% af. > Brrr. 70& 104% 
Standar Gepeseocococcegcesiecs 50% 10 t 16 70&10 
Rock eiset Mfg. Co s Wood DO {Wececvcccrnecpesece 4 
Worker 50% Se? Ee. Mes ads &éo Up cae oboe a 65&10% 
e*eeeeee e@reeraeeeeee ares: 
8.) £ Serre eae 75% 
"as Sy MR oa as inks a celia kas: 75% 
goes ver M, soe | u of phd pdcctcctenetinn cs. 70% 
% GBs ccc ciisone = Pe Beds Shwe b hao oh paws Sco 70% 
B, E., 9 and 10...scccccess $08 by Tinned: 
hp m memmaseepegien 1 7 PSA danaaamane 104" tbe base 
Py E., 11 Up. scccsccsccsees $1.00 | & Cor te 6:65 060 >nn0 cee 16¢ base 
P. E., 9 and l..swccesees pc Oe NE ass dine 50 vec ween 18¢ base 
Wading Gkcdecscvecsseese’s - 1.50 Cast ‘Steel Wes ucvavavikeanwes 
Par Mice -Fesacvahooeese o tae Spooled Wire— 
Robin Hood, all kinds. ewe « 020&5 % sgt ind Tinned.. Se 
wee 1 
WARE—Hollo oes an opper coe 
aaae iron— etailers’ Assortments, pe, box 
Stove Hollow Ware: Wire Good $2 35@82. 50 
Enameled eeeeeeneeeeneeeneeeee 45&5% hd re oo he 
omdiaid 50&54% Steel Wire Goods........ pea oe 
Plai *Tinaround . | stohzetescts 25654 Brass Wire Goods.......0+.. 
Spence oh ot Ward. ber ib... 3¢| Cup ond | Shoulder Hooks, 356108 
’ re s Co.: 
White Enameled Ware: 7og| Bright Wire Goods... 90840810 % 
+ Wie wees oe sean =e ee 
Covered Wares: Cup and Shoulder Hooks.. .85&10% 
Tinned and Turned.....++++++ 40% Wire Cloth and Netting— 
rege ag P ¥ ° Gi 6 é¢60eeevt ed 45% " Befor wg asa Netting: 306204 
ee aiso fFrots, ue. Before COAVIND cecsceces 
Enameled— After Weaving ...-.sece; 80& 15% 
Lalance & Grosjean Mfg. Co.: , Screen Cloth, "9 Mesh, Pe: 100 
spate — Steel Ware. 433} Sa sq. ft.; - Painted, Black, $1.20 Gal- 


El-a 
All oe Enameled....... 33% % 


Machinists’— 4 @22%4¢ 
ll C 
g PB cue ~ Aad 25@35 No. 36, % and Ya-lb. Bal is, Vente ident Kettles, Cast Iron.60% 
"get. 1. 18Y%4 @21V%¢ Imperial Hollow Ware, Cast Iron, 
Center Drill Sets, | r set. no oh Cotten Seine Twine, tb. pe 45&5% 
Centering Tools, $2.00.......10% Soft Laid thnatd-ad, hae A J; Enameled Ware, Steel, White 
End MeasureS ....-cccecsess % 39 5 ni 508109, ¢. Special 
Micrometers : eads, %; In- ¢ 12, ; ger and White, 10% ,,Bpecia 
side, 10%; ang 20 % ; ross Medium Laid nad-—~d, we Blue, 50&10%; Majes Shk1O8S 
20%; Pointed, 20%; 9, 22ya¢ an 211%4¢; 15 to 42, eiiaten tt To 
Frame, 20%; Thread Go RS I ee oe 224 Cord) “ oe e —: 

Tube, mm, Reference Discs.1 Hard ay ‘Wenedd 351464; py e Fe. set 0% 
Winiam _, Dodson, Miscellaneous] farger’ orem 0 He, 265865, All other lines except Star al 
Molders y von Nahata eeeee Staging Twine, 2 to 4 oz. balls, Tea iathicn eereese 
Atkins’ Cross Cut Saw Tools... .35% ae pba At; in rhe Galvanised Tea Kettles: : é 
oe Gee +880 4 Trot Line; in balls, % to 3 Ib., > seo hg Re | 45¢ 50¢ = 60¢ O54 

“ in barrels, Nos. 1, 2 and 3 Ib., 
ae Beek Bane Test Co.. ..80% gd MO LL ETL TUT Te 1714¢ WARMERS—Foot— 
James Swan Co........ 130111 140%| Cotton Wrapping, white, 5 balls | Pike Mtg. Co., Soapstone... .33%4 % 
to ilb., according to quality, h POR Sieg 
TORCHES— 12@19¢| WASHERS—Leather, Ax val 
Hammers, Engine, @ doz...... $4.50] Cotton Wrapping, variegated, Gta cece peeoankiGedned 85&10& 10% 
P, Wall Mfg. Supply Co.: Dread-| 5 balls to Ib.......2.00-. 14@21¢| Patent ...cersevresceens 85 @85&10% 
naught Brazed Steel Torches; Prt Bho mend ‘So Ply Hemp, % and |Coil: A 1% 1% inch. 
ee As es Sg ES ry 1 Ae 10¥6¢ 11%4¢ 14¥4¢ per box 
No. 10° Brazer Torches... $36.06 American 3-Ply Hemp, 1-lb. — = ee yy s+ as —— ry, 
TRACK—Barn Door, engin ie Pee At Ms cucgieminea Washers ..$5.90 5.00 3.90 3.70 3.60 
Sliding Door, Painted Iron, India 3-Ply Hem , 1%-lb. Balls The above prices are based on 
ame 24% @3¢| (Spring Twine) .......+... 14¢|$5.5 off list. b a 
Sliding Door, Wrought Brass, \India, 3 -Ply Dark Hemp 12%4¢ In lots less than one keg add 
1% 7., ° pee veennbabacouee India, 3-Ply Light Hemp eceeseve 13'%A¢ fae per Ib. ; 5-1b. bores add Yd to 
Griffin’s: eh 4 and 5- Ply Jute, VY ee Bay 
ax, oe. 1 t., 1 x 8-16 in., 12% @14¢ Cast Washers— 
25; 1% x 8-16 im., $3.75 Common India, No. 18......... Over %-inch, barrel lots, 
ee ee omits eh Se = No. 264 Mattress, y On and % ib. per lb. 2@2%¢ 
4. 00. - Balls, according to quality, ical Roots Yocum 
McKinney's : COE eee "$8.50 7.00 
Hinged Hanger Track, #® ft.. | Cable laid Italian, No. 18........ ad : 1 Doz. lots 
ae eocesrees @ereeeecess 60&5 % Italian, A, Ib. No. 18, 28u4¢; B ; $48.00 $92.00 $180. 00 
1 B36 Dreek...cceecs 55&k7 26% ¥, % 1 gro. lots 
Bivens’ “‘Staxog _ Speer 6545%| Wool, 3 to 6-Ply........ 8&4 @10%4¢ 
Myers New ‘Wey and Giant Tubu- UPSETTERS WASTE—Cotton— 
lar ‘Track Scare rss" tees ey 50% Tire— White per Ib. gloved, ber Ib. 
National Mfg. o 8 No.1 5i4¢ 
Braced Rail, ar 100 ft., $3.75; bei > oo my Mfg. Co.: —So rte my Palaal 3he 
Storm-Proof Rail, per 100 i De cS cudeisbooe aeene 15% | VO. Ee weees 74 “ae eteeee a 
$11.00 sapere coseeed@ NOcd.ccees 
Richards “te me —~ S- WEDGE 
mmon, 1 16 in., $3.00 ; Glidden vauieh Co.. Green Label, o-— lb. 23%4@3 
1% x 8-16, $3. 25; 11% x 3-16. per ga gal. M. P. Durable Ex-|/G# /tsh.........+---- 4@3¢ 
rior, $4.00: M. P. urable In- eerie Sash 
Special ‘Hinged Hanger Rall, No. terior, $3.00; M. P, Durable Floor, 
Lag Sein” Wail! "Wo."ab\O"*a0%| SETS! MEP. Katie lnterion $2.96;| Easter Market... 22 s0@g25°3 
Gange Trolley Track, ® ft., No. M. P.’ Surfacene, $1.75; Glidden’s| Middle West ......... $20.00 @ $21.00 
sar 14¢; No. | White “White’ Buamel,’ $5.00. WHEELS—Grinding— 
ly . > 
Nos. = $2.75 ~y agg t 63, | Montauk pains Mfg. Co.: Pike Mfg. Co., Corundum. 33 %4 % 
$3.2 $3.50 $4.00; Di-mel-ine Furniture Varnish, alls Bmery eee wee rece eee 331% % 
Pioneer Wood Track. No. 3...$2.25} Di-mel-ine Varnish stain, ‘ 8in., $1.75; 10-in., $2.25; 12-in., 
“Model St’l Track, No. 12... 62:20) gro., $9. $2.75; l4-in., $4.75. 





vanized, $1.75; 14 Mesh, Bi onze, 


Standard Galv. Hardware Grades; 
100-f t. rose. 24 to 48 in. wide, 


Per 100 sq. ft. 
Nos. 2, 2% and 3 "Mosh a ies $2.50 
Nos. 4 and 5 Mesh.....cece-s $2.75 
es Me Os ve ck bem vk wea ss $3.00 
Nos. 7 and 8 Mesh $3.50 


Gilbert & Bennett Mfg. 
Regular _— * net, 


*oeeeeeeeveeeeeeeeee ee Peres 


sq. 
New York Wire Cloth Co.: 
Screen Cloth galv., od 100 s ft. 


Opal, 12 mesh, 31-7 5; 14 esh, 
SE.ees IB MOOGR. .-ccecr cease $2.50 
WIRE—Barb— 
See Trade Report. 
WRENCHES— 
MU occ cvcceeacte 75&10 @804 
Alligator or Crocodile....... 75 @804% 
Baxter Pattern S Wrenches, 
70&5@70& 10% 
Drop Forged S..+e..e4+: 50&10 @ 60% 
Athol Machine Co.: 
Pree 25% 
Bemis & Call’ 


8: 
Adjustable 8S. 40&5%: Adjust- 








Pattern, ©; Combination 
Bright, 50% 
Steel Handle Nut........: HOk10% 
Combination Black eeeeese Ok Ip 
ferr ck Patte eee 50&10% 
Steel Handle Screw . o+ee250&10% 
Wood Handle Screw..... 50&10% 








Scre 
Coes’ Genuine Knife al. 50 @ 50410 % 
Coes’ Genuine Steel P'dl.50@50&10% 
Coes’ Genuine Key eer 
@50&10% 


Coes’ Genuine Hammer Hanilo 


50@508&19% 
Coes’ “eehenter od 
0&10@50&10&£10 
Niagara Falls Metal Stamping Works: 
Single and Double End Vestpokit- 
DE even bis eed cuca a 37% % 
ger ge as Ro 
Shark Adjustable , 50&10% 
Wizard Adjustable "Retchet te 
$15.00 
J. H. Williams & Ey : 
Agrippa Chain Pipe...... 50410 
Vulean Improved Chain “Pipe. 50% 
Wright Wrench & Forging Co.: 
Se Fiance i a tS 60% 
WROUGHT GOODS— 
Hasps, Staples, &c...... 85&20E&904 


Zinc— 
(Cask lots, 600 Ib., at mill.) 
per 100 ib., $7.25 








or 
of 


RRR |S RR WBRQVT QAR 


o*so*s* 


ne RR, 


Ss* 


October 15, 1914 





HARDWARE AGE 








BLACK DIAMOND FILE WORKS 


INTERNATIONAL 


G. & H. BARNETT COMPANY 


ESTABLISHED 1863 


Twelve Medals of 
Award at 


Expositions 





INCORPORATED 1895 


Special Grand Prize 
GOLD MEDAL 
Atlanta, 1895 


Copy of Catalogue will be sent free to any interested File User upon application. 


Philadelphia, Pa. 


Owned and Operated by Nicholson File Co. 

















Hammer 


Clamps and Oilers 

















The Hammer Screw 
Clamp built like an 
I-beam, solid, quick- 
adjusting. The Ham- 
mer Iron Oiler—ex- 
tra strong, big mouth, 
reinforced spring 
bottom. 

We also make Mal- 
leable Iron Adjust- 
able Clamps, Engine 
Torches, Hand and 
Hanging Lamps, and 
Malleable Iron Cast- 
ings. Get prices. 












MAKES GOOD 


Every Worcester 
Blount Improved 
Door Check is guar- 
anteed. Guaranteed 
as to materials, life, 
and perfect action. 


Guaranteed abso- 
lutely, and we want 
every dealer to re- 
place any defective 
part at any time— 
because we are here 


HAMMER & CO. 
Branford, 


Conn., 
U.S. A. 





to make good. 
Information today. 


The Worcester Mfg. Co. 


WORCESTER, MASSACHUSETTS 















































Union Boring Tools 


Have Many New Improvements 


which make them excellent sellers. =e — them to 
fill various needs and purposes. They possess fea- 
tures which are distinctive. Their omaltiy . the highest 
and gives the best satisfaction. You can sell them with 
full confidence. 

With the particular tool illustrated, excellent stiffness 
is obtained when attached to lathe. besides has the ad- 
ditional valuable feature of vertical ad t 
by rolling eccentric bushing, bringing the bar on a hori- 
zontal line with lathe centers, of a varying height from 
= ‘io oe k will k 

ew in your stock w eep your good customer 
from going to the other fellow. 

Write for full details and prices. Now. 


Union Caliper Company 
Mass 


Orange - 
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ADOLPH KASTOR & BROS. 
109 & 111 Duane Street, New York 


MANUFACTURERS AND IMPORTERS OF 


CUTLERY 


SOLE AGENTS: 


W. H. MORLEY & SONS 
Imported Pocket Knives, Scissors and Razors 
WADE & BUTCHER’S Celebrated Razors 
THOMAS WILSON, Butcher Knives 
CAMILLUS CUTLERY COMPANY’S 
American Pocket Knives 


WE SELL TO THE JOBBING TRADE ONLY 








American Steel & Wire Co. 


MANUFACTURERS OF 





Telephone and Telegraph 
Wire. Electrical Wires of 
every description 





WORCESTER CLEVELAND 
DENVER PITTSBURGH 


CHICAGO 
NEW YORK 

















Automatic Power Washer 


A High Class Washi Manatee pave 


every possible convenience. W an 
wring at same time. Dpemnte the Churn, 
Ice Cream r, Grind Stone ra 


Grader, etc., at same time Washer and 
Meee any are operated, or when neither is 
running. 

Splendid 5 year Wringer with oatety 
Release, Extra Water Table, wri 

ae Ig side, has Bottom Delnathed ‘Galvan: 


ing for Drive Shaft, Pulley on left ak. 


The First Exclusive Power 
Washer Made 


Sold exclusively through Dealers, a 
every Machine Guaranteed. it pleas 
the people. The AUTOMATIC é also 
made in Bench pe, both Power 
Electric. Ask for Bulletin 99 and 
full wasiine —y ~y™ information. € 
Have @ Machine for Every Need. 


Automatic Electric Washer Co., Inc., Newton, lowa 











| 
| 
. 
} 
f 
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Counter-Sunk Caster 


The “Acme” combines utility with quality, adaptability 
with Ts It’s a great roller. 
The is made in many styles and sizes, in 
many Pm od for many uses—and all have the easy- 
hollow steel ball. 
a for catalogue and let us quote prices. 


THE SCHATZ MFG. CO., Poughkeepsie, N. Y. 


Agent J.C. McCARTY & CO., 29 Murray St.,.New York City 








Z, The Mail Order Bugaboo 


does not worry the 
dealer who specializes the 
QUEEN WASHER. He 
can easily convince the 
buyer of the greater 
money value in this ma- 
chine. It’s so different, 
simple, easy, durable. Full 
of good talking points— 
selling points. 


Hand or Water Power. 


Get Samples and be 
convinced. 


J H K N O L L 135 Maple Street 


Reading, Pa. 








SNOW SHOE IRONS 


The illustration shows 
2 our No. 2 Iron for slate 
‘: roofs. We make a sim- 
ilar one for. standing 
seam, corrugated and V 
crimp roofing. 

These are the most sub- 
stantial irons made. 
Write for prices and sam- 
ples, also our general 
Catalog. 


Everyth'ng for the 
Roofer, 


BERGER BROS. CO. 
PHILADELPHIA 
Office: 229-231 Bw gy St.;- Store: 237 





WD ONY 
Vy 


Warerooms and Factory: 
100 to 114 Bread St. 











ESSED Air 








THE RAPID VACUUM 
ASHER W 


Made of Zinc and Will Not Rust 


This washer sells because with it 
the housewife can instantly convert 
her own stationary, wooden or metal 
tub into a complete washing machine. 


COMPRESSED AIR 


is the latest known science for per- 
fect cleaning. In the Rapid Vacuum 
Send Washer it has reached its climax. 


for es STEWART-SKINNER CO. 
oday- 420 Cherry St. Worcester, Mass. 


















The “Hustler”’ 
Ash Sifter 


In go the ashes. 
Down goes. the 
dust. Out comes 
the good coal to 
use again. No dirt. 
No back Speier 
Everything _ 
sanitary and 
nomical. That’s s 
what the “Hust- 
ler’? does for your 
customer, Thi 
what it will do for 
you! 


Hill Dryer Company 
316 Park Ave. 
Worcester, Mass. 
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HARRIS 


TRADE MARK REG. U.S. PAT. OFF, 


OILS 
GREASES 
For your customers who own 


Motor Cars 
Motor Boats 
Motorcycles 











‘* A Little Goes a Long Way and Every Drop Counts’’ 


A. W. Harris Oil Co. 


326 S. Water Street, Providence, R. I. 
BRANCH: 143 No. Wabash Ave., Chicago, Ill. 











Buy Now, Pay Next Spring 


All signs point to big business in 1915. 
We expect to be working overtime, so 
please place P aes orders early for Spring 
deliveries o 
McKINNON 
They are lighter yet stronger than any 
other metal reel of the same capacity. 
Being made of solid steel rods electric- 
ally welded together, there is no break 
or get-out-of-order to them. They are 
trade builders. Why not order them 
now? 
McKinnon Dash Company 
BUFFALO, N. Y. 








TEDDY TETZLAFF 


World’s Record Trial on the Salt Beds, 
Salduro, Utah, Aug. 12, 1914 


Y, Mile—12°% Sec., or 142 M.P.H. 


In the Blitzen Benz 


USED RAJAH SPARK PLUGS 


RAJAH AUTO SUPPLY CO., BLOOMFIELD, N. J. 











DIXON'S 


/ 


al 
=| | 


a ae | 
GRAPHITE @@ore 
TRANSMISSION 1: te i; 
and ‘ : ‘he i 
DIFFERENTIAL I: : 
GREASE ‘ES: 
No. 677 





Motorists become steady customers after a trial of 
this special auto grease. Send for Dealers’ Price List 
and Auto Grease Booklet No. 54. 


Made in JERSEY CITY, N. J., by the 


JOSEPH DIXON CRUCIBLE CO. 


DAS Established 1827 Daten 








SSS aS: 


— = 


: will pay for themselves in 
a short time by enabling you 
to wait on more trade, save 
the wear and tear on your 
fixtures and goods, as well 
as bring the appearance of 
your store up to date. 


Write for catalogue show- 
ing a large number of styles 
suitable for all kinds of 
she’ ving. 


Milbradt Mfg. Co. 


2410 N. 10th St. 
St. Louis Mo. 

















BICYCLE 
Step Ladders 


are made in 
many styles 
and to fit 
all kinds of 
shelving 
Send for catalog giv- 


ing full description 
and prices. 


The Bicycle Step 
Ladder Company 


62 West Randolph St. 
CHICAGO, ILL. 














Protect Your Own Reputation 


a & &y RB 


Galvanized Poultry Netting 


always gives satisfaction, which is a guar 
antee to the dealer that he will have no 
‘come backs if he handles wire nettings 
el amelth am ssteveltiicteath ce 


The Gilbert & Bennett Manufacturing Co. 
(Leorgetown, Conr New York Chicago Kansas Cit: 
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THE ROBERTSON 


“Horseshoe Magnet 4 


Trade Mark Reg. U. S. Pat. O 


Hammer 






———_ 


The best magnetic hammer 
It holds the tack 


Write for illustrated price list. 
ARTHUR R. ROBERTSON, Sole Mfr. 


144 Oliver Street Boston, Mass. 
Owner of the “Horseshoe Magnet” Trade Marks. 




















Ask Your Jobber 


For Harness Snaps, Rope 
Snaps, Breast Chains, 
Horse and Cattle Ties, 
Halters, Wagon Jacks, 


Gate Hooks, etc. 
MADE BY 
COVERT’S SADDLERY WORKS 
Interlaken, N. Y., U. S. A. 








American Steel & Wire Co. 


se MANUFACTURERS OF 








Woven Wire Fence, 
Gates Steel Fence Posts 
and Poultry Netting 





CLEVELAND 
PITTSBURGH 


WORCESTER 
DENVER 


CHICAGO 
NEW YORK 











Maybe You Think There Isn’t Money in 
Handling Harris Stanchions and Stalls 


Get a few in- 
stalled in your 
territory. ey 
will draw you 
a lot o 

substantial 


All inquiries 
handed over to 
dealers. 

The public now 
demand a sani- 
tary dairy. Get 
your share of 
this class of 


business. You 

profitable. 

— od —.- 

ogue, discounts ° ° 
anda supply Lhe Harris Mfg. Co., Salem, Ohio 
of attractive 

folders to Stall Dept. 











DID YOU EVER SEE 


Waegner’s KAN T-SUK Calf 
and Cow Weaner? 
IT’S A WONDER 


A perfect humane and effect- 
ive device that sells the whole 
year round. 

The hinge construction of this 
article allows the calf and cow 
to graze in the same pasture, 
yet effectually prevents sucking. 
It is easily applied. Once used 
always used. KANT-SUK Wean- 
ers have no equal. 

We make a complete line of 
Saddlery Hardware, also Hard- 
ware Specialties. 


MANUFACTURED BY 
Imperial Bit & Snap Company, Racine, Wis. 


All the leading jobbers carry them in stock 























Safety Fuse 


Ensign-Bickford is the ORIGINAL safety 
fuse—tested and tried by time and experience. 


The 
Ensign- 
Bickford 
Co. 


Simsbury, 
Conn., U.S.A. 





























The Test of War 


Proves the Strength or Weakness of Armies 


YERDON’S CAST BRASS 
HOSE BANDS have proven 
their thorough dependability 
under the severest tests of ac- 
tual Service on all kinds of hose 
both in the Home and Foreign 
trade. There’s not a quality 
desired in hose usage in which 
they do not excel, giving the 
highest Efficiency and Service 
relative to cost. Neat in ap- 
pearance, easily applied, very 
durable, don’t rust, and are 
made in patterns to fit all sizes 
of hose from Garden hose to the 
largest. 

Prompt attention given to all 
— and satisfaction guaran- 
teed. 


WM. YERDON, Box 102, Fort Plain, N. Y. 








T may seem impossible that wire 

could be shaped like the human 

hand, but if you could see our 
“Pennsylvania Fruit Picker” it would 
prove to you that this Picker is so 
much like the Human Hand that it 
shows at once the utility of the arti- 
cle. As a Fruit Picker it has no 
equal. It is made of heavy Wire and 
Galvanized after made, and can. be 
easily adjusted to any pole. 


“THE LOW PRICE AT WHICH IT 
IS SOLD brings it within reach of 
those who have little fruit to gather, 
as well as those who have large quan- 
tities. 

PRICE PER DOZEN, $3.00 
It will gather Apples, Peaches, Pears, etc. 
MANUFACTURED ONLY BY 


Edward Darby & Sons Company, Inc. 


245 Arch Street PHIL PHIA, PA. 
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STRAIGHT AWAY LAWN SPRINKLER 


NO. 1 


No. 
Perforation 


ncaa” 


Throws all the water away from the end of 

the hose. Can be held in the hand for sprink- 

ling flowers. Write for our general catalogue. 
New York Office: J. M. Sherwood Co., 168 Church St. 


Stuber & Kuck Co., Peoria, III. 
Wm. P. Horn Co., Pacific Coast Representative, San Francisco, Calif. 














Twin Lawn Sprinkler 
Brass Lined 


Covers large area; op- 
erates perfectly; doesn’t 
clog. Made of zinc—will 
not rust. Lasts indefi- 
nitely. Sold through job- 
= bers. 

Write for descriptive illustrated Folder of Thomp- 


son’s Improved Lawn Sprinklers, and Sprinkler Heads 
for permanent systems. 


Thompson Manufacturing Company 


2435 East 8th Street, Los Angeles, Cal. 
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De Kalb Business Wagons 


We build business wagons for every class of trade, and 
guarantee each one to be exactly as represented. 
Ask for free catalog with full details. 


De Kalb Wagon Co,, 103 Garden St., De Kalb, Ill. 











American Steel & Wire Co. 


MANUFACTURERS OF 





American & Griswold 
Bale Ties 





CLEVELAND 
PITTSBURGH 


CHICAGO WORCESTER 
NEW YORK DENVER 














TaDE MarK 


Diamond Nozzle 


Rec. U. S. Pat. Orrice 


The BEST At ANY PRICE 
COSTS LESS Than Other Good Ones 





Patented 


Spray—Straight Stream—Shutoff. Wrought Brass— 
Not Cast Brass. The only nozzle with pilot to keep 
spray point central and prevent one-sided spray. 
Stronger, last longer, bigger volume of water. Sample 
sent postpaid on receipt of 25 cents. 


H. B. Sherman Mfg. Co., Battle Creek, Mich. 














TOWNSEND GAVE TO THE WORLD 
THE BALL BEARING LAWN MOWER 


Golf 
Mowers 


Horse 
Mowers 





Trimmers 


All other manufacturers now make Ball-Bear- 
ing Mowers for their best grade, but Town- 
send still leads in design, quality and finish. 


S. P. Townsend & Co., Orange, N. J. 

















ce ea oo If there’s one form 

cage of implement that 
gives more trouble 
around farm 
than any other, it’s 
the old unsatisfac- 
tory wire stretcher. 


der of wire fence, 
properly. The Town- 


will handle woven 
wire, lain twisted 





in weight, but pow- 
erful when in use. 
Ask your Jobber— 
and write for cir- 
culars. 


PAINTED POST, N. Y. 















F. J. TOWNSEND 





STRETCHERS 












When you sell az 
customer a good or- = 







see that he has the & 
tools to put it up = 








send Wire Stretcher = 


an rbed wire = 
fencings. It’s light & 











Delphos Can 
for the Autoist 


The Delphos is the “gas” can 
that autoists want, because they 
know it is safe, handy, and 
within the law. Why don’t you 
sell it to them? It will lead 
to other auto accessory sales. 


Prices? Write! 


Delphos Mfg. Co. 


DELPHOS, OHIO 
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Sample Mounting 60 Cents The Oiler Demand 


cano Revolving Chimney Top and 





Ventilator, you can test it to your 


own satisfaction by sending us 60c. from your trade is most satisfactorily an- 
in coim or stamps and we will send swered with “WALL” OILERS. They 
yee oo ee Lo relieve you of all responsibility. Each is 
“and vane, postpaid. Si: — fully guaranteed for five years. 

ine bale fie pe oer ogee ros “Wall” Oilers are brazed with hard solder 
a sample. There is no money in this ) and prevent melting when contents are 


sample offer for us, but we make it 
to get you acquainted with a good 
top that will cure poor draft every 
time, 

If you don’t care to order a sam- 
ple, write us for prices, or order 
the goods through your jobber. 


IWAN BROTHERS 


Exclusive Mfrs. 


South Bend Ind. 


heated. The body is drop-forged steel— 
the bottom spring steel. Nozzle won't 
clog—has case hardened point and large 
opening at the body for easy filling. 


Get our catalog describing oilers for 
every use. 


P. WALL MFG. SUPPLY CO. 
N. S., PITTSBURGH 


r P _— = ss — . - " 
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Berger’s World Ventilators CARY’S SUPERIOR 
Made with either Metal | METAL JOINT FASTENERS 


. 
t 
} 
i 
i 
: 
: 
- 


Warranted satisfactory in every respect. They are given the 
Hood o Glass Top. ; preference for their uniform high grade quail al og finish. 
Built on scientific prin- Made in many widths and with any number of 


corrugations desired. 





ciples. 
Mechanically perfect. Divergent 
Made in a great variety and 
of sizes suitable for pri- Parallel 
vate dwelling or the largest Corrugations 
factory. 
SAW EDGE PLAIN EDGE 


Write for catalog. 





Packed in cartons of 500 and 1000 and in bulk. Put up in 
coils, wound right-hand and _ and with straight corrugations 


THE BERGER MFG. CO. for use in Automatic Driving Machines, 


Largest Stocks Always on Hand—Immediate Shipment 
CANTON, OHIO 
Cary Mfg. Co., ““““SRooKLYN. NY.” 




















Caldwell Sash Balance | | American Steel & Wire Co. 


MANUFACTURERS OF 





{ Does away with weights 
and cords, and is VASTLY 
more durable. 


| Makes sashes work per- 
fectly. 


{Permits greater window American Wire Rope 


space in new work, as box 
frames are not necessary. 


| May be applied to old and Aerial Tramways 
windows without altering 
sashes or frames. 


| Write for circular to the 


CALDWELL MFG. CO. CHICAGO WORCESTER CLEVELAND 
3 Jones St., Rochester, N. Y. NEW YORK DENVER PITTSBURGH 
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Prompt Shipments on Receipt. 
of Your Order 


Ferrules, Copper: Bars, Copper; Bottoms, Copper; Burrs, Cop- 
r; Conductor Pipe, Copper; Crimped Sheet, Copper; Eaves 
Peewh, Copper; Elbows, pper; Gaskets, Corrugated Copper; 
Hammers. pper; Mitres, Copper; Nails, Copper; Rivets, Cop- 
r; Roll Copper; Shoes, Copper; Sheets, pper; Soldering 
rs; Spikes, Copper; Washers, Copper. 
if your selling n are listed above, write us at once. 
Pittsburgh Copper and Brass Rolling Millis 


C. G. HUSSEY & CO, Pittsburgh. Pa. 
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Two — questions with the prospective buyer of roofing 
= £ — will this roofing last’’ and ‘‘what will be 
e cost for re.”° 
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Frankly we don’t know just how long Cortright Metal 
Shingles will last. A great many Cortright roofs put on 
twenty-seven years ago are as good as ever today, and 
have cost nothing for repairs. 

The sales and profits for handling Cortright 
Metal Shingles make them well worth the dealer’s con- 
sideration. Write today for our dealer’s proposition. 


CORTRIGHT METAL ROOFING CO. 
Philadelphia & Chicago 
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The Standard S Wrench 


is this Bemis & Call Improved Adjustable S Wrench. 
Graceful in design, an all around wrench, but especially use- 
ful in corners and confined places where ordinary wrench is 
useless. Easily adjusted by thumb of hand _ holding it, as 
nut is of sufficient diameter. Carefully hardened and tem- 
pered. Guaranteed. B & C quality sells it. Write for prices. 


Bemis & Call Hardware & Tool Co. 
Springfield, Mass., U.S. A. 
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How’s your file stock? If low, sort up 
on a few REX Files. 

You'll find REX Files mighty fast sellers, 
simply because they are mighty fast cutters. 


Good profit. Send for details. 
The Rex File & Saw Co., Newcomerstown, Ohio 
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The “C. & L.” No. 32 
Torch Has No Equal 


A careful examination will convince 
you that the No. 32 is well made. The 
tank is made of heavy gauge, seamless 
drawn brass, with all fittings reinforced, 
making it extra strong and durable. The 
patented, automatic brass pump is fitted 
with double springs, producing better re- 
sults, and will outlast several of ordinary 
make. The burner is made of the best 
generator metal, producing a steady blue 
Nos flame of intense heat. 

—= PETROIT, MICH. USA The No. 32 is fitted with non-leaking 

i filler plug. with leather washer imbedded. 
Invariably, when tested and tried, the 
user will say. ‘‘I never used as good a 
Torch. The No. 32 has no equal.’’ 


Jobbers will supply at eeere rice. 
Send for our Catalog—it’s free 4 


Clayton & Lambert Mig. Co. 
DETROIT, MICH., U. S. A. 
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No. 32 Torch 







Drop a Line to Klein 


if you want to carry tools 
that you can back with a 
guarantee. 


€ Weve Been Manufacturing Them 
for 50 Years 


Dealers should write for illustrated catalog ef 
Tools and Hardware Specialities. 


Mathias Klein & Sons &fitco’°nL.. 














AXES 


The ‘Axe 
Through 
Iron’’ is the 


best made. 
MANUFACTURED BY 


Romer Axe Co. 


DUNKIRK, 
Write for aaa? 
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At the Top and Still Climbing 
LUTHER 


TOOL 
GRINDERS 


If increased tool 
grinder profits this 
season look good to you, write 
us for our proposition to dealers. 


New improve- 
ments are con- 
stantly making 
the pioneer Lu- 
ther line better 
—and better 
pay'ng. 






LUTHER GRINDER MFG. CO. 
31 Point Street, Milwaukee, Wis. 




















The Business End 


of a floor or cabinet scraper is the blade. Every 
single scraper knife that goes out of the Fox 
factory is a superior article. We'll quote you 
prices on scraper knives of every kind, size and 
shape. Our prices are no higher than where 
they manufacture knives in big quantities with- 
out that careful workmanship. 


Your Carpenter Trade WIll Know. 


FOX SUPPLY CO., BROOKLYN, WIS. 


Dept. H. 
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“BEST BY TEST” 


Perfect Satisfaction Guaranteed 
Write for Prices 





ee 


M 











LENT LE IIE RTS TA IP REIN SLRS LOE AI 





124 HARDWARE AGE 








Eureka Copper Hammers 


are sure sellers 
to machinists 
and engineers, 
because sutu- 
perior to steel 
hammers for 
many uses, 
Will drive work 
to place with- 

ou marring. 
Furnished with or without handles. Sizes: 1 to 16 Ib. 
Let us supply you direct. Circular and Trade prices 
sent on request. 














American Steel & Wire Co. 


MANUFACTURERS OF 








Nails, Staples, Spikes, 
Tacks, Barbed Wire. 
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find The Perfection 
Grinder a valuable aid 
in keeping their tools in 

condition. 


ehisel holder, the ‘‘Per- 
fection’’ is capable of a 
wide range of work. 
Wheels are made of 
corundum or carborun- 
dum—as desired, and in 
various sizes. in 
terested in selling a 
strong and _ serviceable 
grinder—write. 


Star Specialty Mfg. Co. 
227 West ErieSt., Chicago, U.S. A. 








THE EUREKA COMPANY CHICAGO WORCESTER CLEVELAND 

NORTH EAST, PA. NEW YORK DENVER PITTSBURGH 

Skilled Workmen ARMSTRONG 
COMBINATION 


PIPE KIT 


l ree 2 a 


%-1R WIT 
Bib BUSHING 


1 PIPE CUTTER 

1 JUNIOR VISE 

1 STILLSON 
WRENCH 

PUT UP IN HARD 

WOOD CASE 


Manufactured by 
THE ARMSTRONG MFG. CO. 
290 KNOWLTON ST. BRIDGEPORT, CONN. 
NEW YORK 
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C. E. Jennings’ Steers Patent 
EXPANSIVE BIT 





SEE THAT BEVEL 
ON CAP AND CUTTER @& No 





C. E. JENNINGS & CO., seni turers 
71-73 Murray St., New York 
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Profitable ‘ 
Sales 


Our bits and braces have been ted as standard 
by the finest woodworkers for ovat years. Bits 
for eve 7 patpoey-enee bits, dowel bits, car bits, 
machine nike, etc. 

Send for booklet. 


Russell Jennin ings Mfg.Co. 


Chester, 





Goodell Mitre Box 


Made of STEEL—Cannot Break 


For years this Box has been recognized as being first 
in quality and improvements, and the new STEEL 
BOTTOM PLATES with ANGULAR SERRATURES 
to prevent work from slipping add still more to its 
convenience and attractiveness. 


Write for new 
Catalog B, de- 
scribing this 
and many 
other features. 


GOODELL 
MFG. CO. 


Greenfield, Mass. 

















A Name Favorably Known Wherever 
easurements Are Taken 


Get our new catalogue. 








Measuring Mig ye Boxwood Rules ag Ruins, Board 
and 


Log Rules, Spring jp Rules 
of every description 


The. fpULE SAGINAW New York 
E [UFAIN, Ca MICH, Langer, Eng. 


dsor, Can. 








onn. 21-132 
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SAMSON CORDAGE WORKS 


MANUFACTURERS OF 4A SASH CORD, CLOTHES 
BRAIDED CORDAGE gap LINES. SMALL LINES 


AND COTTON TWINES oo ETC. 5£W0 Aap CATALOG 
: MASS. 














Best Selling One- 
Ton Truck in the 
World. 













STEWART ONE-TON MOTOR TRUCK 


(Made in Five S$ ot 
FOR EVERY LINE OF BUSINESS 


A money saver, 
money maker and a wonderful 
gan medium. Upkeep 


n horse a wagon— 

does the work of three. 
- Reliable agents wanted in 
open territory. t catalogue. 
The STEWART IRON WORKS Co. 
Cincinnati, O. 











Jobbers should ask for 
our catalogue of Leather, 
Web, and Rope Halters. 


E. T. RUGG & CO. 


NEWARK, OHIO 








Aug. Holthaus Saddlery Co., 


PERFECTION 
CALF & COLT 


WEANERS 


Made of heavy Galvanized Sheet 

Steel properly shaped for calf or 

colt comfort, yet not brutal to 

the mother. 

Sold by Hardware & Saddlery 
Jobbers or direct from 


St. Louis, Mo. 











TACKS ‘ext NAILS s=<= BOLTS 


Cobblers’ Nails, Bed Screws, Glazier Points 


SHELTON CO. (Estab. 1836) 


SHELTON, CONN. New York, 96 Warren St. 


PRIEST’S 
Clippers 


The world’s standard “‘back- 
o’-the-neck”” shaver deserves 
your serious investigation as 
a profitable item of stock. 

Write. 


American Shearer Mig. Co. 
Nashua, N H., U.S. A. 
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THE (SHAPIN-STEPHENS (fo. 


Union Factory 
PINE MEADOW, CONN., U.S.A 
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THE ([HAPIN-STEPHENS [[0,, 


Union Factory 
PINE MEADOW, CONN., U. S&S. A. 











Parker Wire Goods Company 


Manufacturers of 
General and Special Wire, Hardware 
and Household Specialties 
WORCESTER MASSACHUSETTS 














BROOKS 


Bright Iron and Brass Wire 
Goods. 
made to order. 


M. S. 
CHESTER, 


Special Wire Goods 


BROOKS & SONS 
CONN. 














Certainly you can get along without 


*“‘Red Devil’? Tools 


But why should you when each day they are getting 
to be a better selling proposition? 
You owe it to yourself to look into this. 


Smith & Hemenway Co. (Inc.) 
149 Chambers Street NEW YORK CITY 
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PROFI 


We are the only producers of genuine Berea 
and Cleveland Grindstones, the standard by 
which all grindstones are judged. Sold onlyto 
Hardware and Implement Dealers. Write for 
book, ‘“‘How to Keep Mail Orders at Home.” 


THE CLEVELAND STONE C0., Cleveland, Ohio 


In Cleveland 
Grindstones 

















KEEP You can get the latest prices from 
POSTED THe Iron AGE _ STANDARD 


Harpware Lists, Send for cir- 
cular and specimen pages. 


DAVID WILLIAMS COMPANY 
239 W. 39th St., New York 








Estas 


Ltsmeo 1850 
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JOHN HASSALL. inc. 
RIVETS. 
ESCUTCHEON PINS. 
SPEGIAL WIRE NAILS 


CLAY AND OAKLAND STREETS 
BROOKLYN,N Y 





BSees))| 








<oeast t ) ——) 








[ao & a) oD 








iw Aue 


METALS 














pipe jaws and anvil. 
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241—AUTOVISE 
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Rock Island Autovises 


Number 241 vise is swivel, wei 
automobile and heavy repair wor 
but is stationary, weighing 32 lb., and is suitable for the individual 
automobile owner. These vises are a combination of vise jaws, 


ROCK ISLAND MFG. CO., Rock Island, Iil. 


SEND FOR NEW CATALOG OF LARGEST AND MOST 
COMPLETE LINE OF VISES MANUFACTURED 


30 lb., and is adapted for 
231 vise is same in design, 





231—AU TOVISE 








a ee 


PORT TET ETT 


DE ere eet 
Weve eT 


ead 


5 +. ARs 
a Se OEIC is Sh Gee 









ee 
- ets Bie oer P Se ee 


meso ep nediih Sos ction ial a TD iret allies SDAA ihn Wh 













ie alee raat 






















Shins WBE Jak aha 
cm bc 7 Ah seacnid © 


Ci Fano Sale tag tae aaa AER ANS AN alain aC 












Buc 
BROS 
MILLBURY.MASS. _ 





K: 


HARDWARE AGE 


1853 ae od 1914 


Guarantee of. ted 











October 15, 1914 


DROS 


Manulpepucere ¢ of a 2 
ine of t @ Too c— 
‘Send for cafalog “arte price Hist, 














Manufacturers of 


BIRD 
CAGES 


35-37 Wooster Street, 


O. LINDEMANN & CO. 


- 


Established 1863 


New York 


SHOE SLOYD 
KITCHEN ya A Ap 
PRUNING RUBBER 
fy PATTERN 
MAKERS’ 








New Haven Oyster Knife 


ROBERT MURPHY’S SONS CO. 


Ayer, Mass. 



















Cycle Cars. 





Japenese 


MAPLE WOOD BODY HIGHLY POLISHED 


LINING = Onty THE GENUINE ARE STAMPED IN THE WOOD WITH 
=O ee TRADE MARK MALTESE CROSS (As PER cur) 
TERN EE SRI 


3 BEWARE OF IMMITATIONS 
= : : SUCH AS FAUCETS SIMILAR IN SHAPE WITH KEY 
a MADE OF LEAD,IROW OR OTHER INFERIOR METALS, TINNED OR WICKELED. 


JOHN SOMMER FAUCET CO. sss Cenrear Ave. Newarr.N 


Screw Machine Products 


We specialize on Standard and Special Ball Bearings for Bicycles, 
High class workmanship, guaranteed. 


BURGESS-NORTON MFG. CO. 
GENEVA, 








ILLINOIS 





change ” 


up—now? 





of this issue. 
investments for you. 


THE VERY LATEST 


bargains in the way of hardware stores are 
offered for sale in the “Opportunity Ex- 
They hold valuable 
Why not look them 











$2 per box of 4 bars. 


—An absolute guarantee with every bar of solder— 


ALUMINUM—SOLDER 


Aluminum Solder & Refining Oo., Syracuse, N. Y. 
Discounts to Dealers 











Bay State MOP someany 


Mfrs. of all kinds of mops. Yacht and hard wood floor 
mops a specialty. Black antiseptic mops treated with 
oil of cedar, cherry polished hids., $45.00 per Gross. 





Send for catalogue and prices. 














Motorcycles and 
Estimates from sample or blue print. 


“GEM” Nail <P 


The famous “Gem” is 
mounted twelve on a hand- 
some counter card. Sells at 
25 cents each. Big 
profit. We also make 
a ten-cent nail clip- 
per. Write. 

H.C. Cook Co. 


Ansonia, Conn. 
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= You fish for the fun 
E of fishing—of course 










HEN go to the dealer who shows 

Tine “Sign of the Leaping Dolphin.” 
In city, town or camp the “Leaping Dolphin** 
means “Fishing Tackle that's Fit for Fishing.” 
Send us yourdealer’s nameand we'll mail you 
our new 224-page catalog. Write forca 


Abbey & Imbrie, 18 Vesey Ste, New York 
STHANANAANANAUOEUEDCOOUOUOUONOUOENSUAURERSAENOUOGUGEOSOENAEOUOENUUOUOEAETRNENG? 








HARDWARE STORE 





BUSINESS METHODS 








Xh EDITION, REVISED AND ENLARGED 


David Williams Company 


A book filled with suggestions and rules for the guid- 

ance of Clerks, Buyers, Salesmen and Managers. Methods 

used by prominent merchants are described in detail. 
227 pages, illustrated, cloth. 


Price $1.00 Delivered. 
239 W. 39th St., N. Y. 








ge, 


‘and satisfy every user. 





Snell’s Star Bits bore quickly, leave a clean cut hole 


They sell best, because best known—over 120 years on 
the market. Guaranteed right in every way. 


The profit is big. Get our terms and catalogue. 








SNELL MFG. CO., Fiskdale, 


Mass. 
Selling Agents JOHN H. GRAHAM @ CO. 


113 Chambers Street New York City 
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Make Your Store the Headquarters for 


Gifford-Wood Co.s Ice Tools 


Creamery Owners, Dairymen, Butchers and Farmers all cut 
Ice and want Tools they can depend upon 


Sold Under Our Guarantee of Quality 
GIFFORD-WOOD Co., Hudson, N.Y. 2a7to8, 











“VICTOR”? BOLT CLIPPER 


Send for Catalog. 





ROBERTS MFG. CO., Somerville Station, BOSTON, MASS. 








Porter’s ‘‘New Easy” Bolt Clippers 


All sizes. All parts interc ble. Jaws Special Steel. 
Big Sellers. Good 


H. K. PORTER 


t. Write for prices. 
Everett, Mass. 














The Canton Tire Iron 


Here’s the handiest Auto Tool on the market. It’s the tool 
the autoist wants with which to remove and replace clincher 
tires—a tool he has to have. Are you going to supply them? 


THE WRIGHT WRENCH & FORGING CO. 
Canton, Ohio 














| Carefully Made, Carefully Inspected 








D===RERKRE 





It makes good wherever tried. 


Ford Auger Bit Co., 


| FORD 


Holyoke, Mass. | 








It’s a regular 
Habit 


HARDWARE AGE 
239 W. 39th St., N. Y. 








with the readers of Hardware Age to consult the Opportunity Ex- 
change for opportunities of all kinds—it’s a paying habit too. 
Tell us your requirements—we may be able to suggest something 
that will help you decide what is on your mind. 











High Grade 


Hand Cut Steel Stamps 


| 


Alphabets and 
Figures 





THE SCHVWERDTLE STAMP CO. 
Bridgeport, Conn. 








Lock Box D-816 


Your stock is NOT complete unless you have 


SMALLWOOD’S SAW EDGE FASTENERS 


on your shelf. (Packed to suit buyer.) 
REMEMBER ! 
** Small wood’s’”’ 
Established 1889 


W. R. Smallwood Mfg. Co. 





Gowanda, N. Y. 














ELEVATORS AND DUMBWAITERS 


Made to be sold by the Hardware Trade. 
Can be placed in position by any carpenter. 


CATALOGUE FREE 


ENERGY ELEVATOR CO. 
214-216-218 New St., Philadelphia, Pa. 

















REG. U. BS. PAT. OFF. 


Saw Sets, Hand Punches, 
Nail Pullers, Box Openers, 
Seal Presses, Bench Stops, 
Liquid Soap Dispensers. 


Chas. Morrill, Manufacturer 
102 Lafayette Street New York 











HARDWARE AGE, 


What Do You Make That A 
Hardware Store Can Sell? 


Tell us, and we will gladly offer sugges- 
tions as to efficient methods of securing 
the co-operation of hardware merchants. 


239 West 39th St. New York 








PLIERS 
NIPPERS and 4a nae 
PUNCHES “G3 


Send for Catalogue 





Lineman’s Pilers made in three sizes—6, 7 and 8 inch 





Heads Polished—Handies Biue Finish 


Established 1826 
USE 
High Grade Tools 
for Mechanics 


C.S. Osborne & Co. 


NEWARK, N. J. 






































LR ee ARE SEN: Oe RSA TTES ES USA NR ee Ce ARE LSA NT RRO ORT RE BNO P SET | 


25-08 eee —, ee ee ee 
ic Seta 2 Pm 55 et: Sia tae pnd area eee 














128 HARDWARE AGE 


October 15, 1914 
TUBULAR «np, CLINCH. RIVETS «# way 





epee PET 
ee 2 ieee ; 


Sie 





Wry 








Prestige THE REFLECTION OF Quality 











STEEL. TOP 
A eombination of strength and efficien- 
cy, a ventilator that eliminates foul air 
and brings new, fresh, invigorating air 
into a building. 





CURVED DEFLECTOR 
PATENTED 


The real secret of the phenomenal val- 
ue of the WUGZs as a superior ventilator. 


The name of this ventilator 


6s ” 
NUOUGL 

is significant, but no more 
so than the results. 


PURE AIR ALL THE TIME 








“OBSERVE THE AIR CURRENTS” 
They rush in from below between the 
weather band and curved deflector and 


force upward and outward the warm, im- 


pure air they meet coming up the air 
shaft 





GLASS TOP 


Quarter inch wired glass used in the com 
struction of the top affording light in addition 
to the other excellent features of this Ventila 





LOWER FLANGE 


Asgists in forming the air currents and 
partakes of the same great —— used 
tr hout the construction of the WUE 

entilator 


‘*‘ Ventilation the Foundation of Sanitation ’’ 


Write for prices 


Milwaukee Corrugating Company 


Branch—Kansas City, Mo. 


Milwaukee, Wisconsin 











The James Swan Company, Factories at Seymour, Conn. 













de Send for Catalog 


New York Office—100 Lafayette St. 





COU THE JANES SWAN CO.No40 


MANUFACTURERS OF 


MECHANICS’ TOOLS 
Augers, Auger Bits, Chisels, 
Drawing Knives, 
Gouges, Hollow Au- 
ers, Gimlets, Boring 


achines, Screw 
Drivers, High Grade 
‘Tools. Look 


for the Swan. 
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The Classified Directory appears in the first Issue 


of each month 
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Corbin Screw Corp........... 45 Jennings, Russell, Mfg, Co..... 124| Robertson, Arthur R.......... 120 
Cortright Metal Roofing Co.....122 Johns-Manville, H. W., Co..... 45) Robin Hood Ammunition Co.... 21 
Covert’s Saddlery Works....... 120; Johnson, Iver, Arms & Cycle Rock City EEGs, COs ccccsiccaee cs 109 
Cyclone Fence Co...........++. Ti WORD bi ceous conceines «sees 21| Rock Island Mfg. Co.......... 125 



































NU I Sain on gees sccneaus 123 
Root-Heath Mfg. Co........... 31 
Me ea A Ms aree wands kee 125 
S 
Safety Door Hanger Co....... 23 
Samson Cordage Works..... soelde 
Senets. BEG CA, vis ctmas ives 118 
Sebonek, BM; B., Cos .cicvocccses 8 
Schwerdtle Stamp Co.......... 127 
Scientific Heater Co........... 48 
Shapleigh Hardware Co........ 87 
Sharon Hdw. Mfg. Co......... 23 
Shelby Spring Hinge Co....... 109 
Shatiem: TA, es cavcevewescccass 125 
Sherman, H. B., Mfg. Co...... 121 
Smallwood, W. R., Mfg. Co....127 
Smith & Egge Mfg. Co.......... 115 
Smith & Hemenway Co......... 125 
co a & 126 
Sommer, John, Faucet Co....... 126 
Sparks-Withington Co. .......---. 95 
Standard Chain Co.......--.4+- 34 
Stanley Rule & Level Co........ 50 
Stanley Works ....--.+++sees- 33, 83 
Star Specialty Co........-++.-.. 124 
Starrett, L. S., CO... cccceosccees 130 
Stewart Iron Works Co......... 125 
Stewart-Skinner Co. ........... 118 
Stine Screw Holes Co.......... 46 
Stover Mfg. Co... cccccscccecce 31 
Strong Mchy. & Supply Co...... 113 
Staber & RaseB. .. cccccccccccee 121 
Sturges & Burn Mfg. Co........ 46 
Swan, James, Co......--+-+e+5s 128 
T 
Thompson Mfg. Co.......++4+-- 121 
Thomson, Judson, L., Mfg. Co..111 
MOWROGEE, Fi Fcccvcccccsceces 121 
Townsend, S. P., & Co.......... 12] 
Travia Ghawe COrewccccbcccscccs 33 
Trimont Mfg, Co.......-.+ee06. 13 
Tubular Rivet & Stud Co....... 128 
U 
Union Caliper Co..........2... 117 
Union Hardware Co............ 14 
Universal Caster & Fdry. Co.... 47 
U. S. Sandpaper Co............ 25 
WwW 
Wall, P., Mfg. Supply Co....... 122 
Walden-Worcester ....+...++6-- 115 
Warren, J. D., Mfg. Co......... 89 
Western Clock Co........se000- 3 
Wheeling Corrugating Co....... 25 
Wickwire Brothers ............. 11 
Wiley & Russell Mfg. Co...... 35 
Williams, J. H., & Co. ccccccocs 22 
Worcester Mfg, Co.........5-. 117 
Wright Wire Co.........-+2e0%- 19 


Wright Wrench & Forging Co...127 
Wyoming Shovel Works......... 34 
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Starrett - 
The Name that 


Guarantees Accuracy 


in Fine Jools 





Vernier Calg 


Tools and instruments bearing the name “ Starrett’’ are 
used today in thousands of plants on the finest work by 
expert toolmakers and machinists, because experience has 
taught them that Starrett Tools are reliably accurate and 
permit rapid, efficient work. 

The almost universal use of Starrett defined that readings to 1—1000 of an 
Vernier Calipers by high-grade mechanics inch with the vernier may be made more 


is a spendid example of the recognized rapidly and with more nearly absolute 
merit of Starrett Tools. accuracy than with any other vernier. 







































The Starrett Vernier Caliper isa handsome © 


perfectly finished instrument which every 
machinist is proud to own. Its most im- 
portant feature is the quality of its gradua- 
tions. These are so sharp and well 


Test this yourself by comparing under a 
microscope the graduations on a Starrett 
Vernier with any other. Our secret 
graduating method makes possible these 
perfect graduation. 


Every hardware man should become acquainted with the many superiorities of Starrett 
Instruments. Be sure to have a supply of catalogs No. 20-A for distribution to your 


customers. 


The L:S- Starrett Co’Athol’ Mass: 


42-383 


Worlds Greatest “Toolmakers 
New York London Chicago 
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Typical ef Our 
Service to the 
Dealer 


EXT to producing the best 
quality in tools is the method 
of distributing them. Here’s 

a way we help the Billings and 
Spencer Dealer sell our wrenches. 
This B. & S. Wrench Display Sales 
Board ADVERTISES, SELLS and 
STORES wrenches. It has made 
good. It fills a natural demand that 
has long been felt. That it has been 
appreciated is evident by the num- 
ber already in use. But there should 
be more in use. Every dealer who 
puts it in, opens a way to more pro- 
fits because of the better service it 
permits him to give his customers. 
It does away with old-fashioned, time, 
patience sales-losing methods of placing 
them in drawers hidden behind counters 
and out of sight. This board places them 
where they can be seen, where customers’ 
selections can be quickly and satisfactor- 
ily made. No deadwood. It carries %4 
doz. wrenches of sizes that are in demand. 
It serves also as a reminder to the man 
who “just came in to purchase an oil can.” 
It acts as a courteous, clean-cut salesman. 
It appeals to the customers’ discrimina- 
tion and judgment. The B. & S. trade- 
mark plainly displayed eliminates all 
doubt in his mind. 

You need one in your store. Its use will 
convey to your customer the impression 
that you are a merchant who tries to 
serve them the BEST in the best way. 
Use the coupon below at once — the 
sooner the better. 


Cie 
Billings © Spencer 


Company 
Hartford Connecticut 
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Showing the Billings (@ Spencer 
Wrench Display Sales Board in Use 


send Coupon NOW 


/ Billings 

/  & Spencer 
/ Co. 

/ Hartford, Conn. 


/ 


/ 


/ 
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/ your wrench 
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/ plan. 
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THE PATRICIAN 


in <) 1914 ONEIDA COMMUNITY Lrp. ONEIDA. NO i , ‘ : 
8 opununity 1 Community Sterling 


THE. PATRICIAN 
in 


“BT'S the English idea in spoons—Regent Street, you know.” “Exactly! Same design—different material. Sim- 
** Still I don’t see—” plicity itself. You match the material to your purse.” 


“ My dear, you're not English! The point is simple. “But suppose one’s purse is already painfully 
You buy a few spoons in Sterling—and then match out § flattened—like mine >” 
the set perfectly in plate, or vice versa.” “Then you buy all plate. And really it’s quite as 
“Oh! Then the new Patrician design is furnished sensible a thing to do, for Community Plate will wear a 
by the Community in either solid or plate >” lifetime, and only your jeweler can tell the difference—” 


THE PATRICIAN—Our Latest Pattern 
is made in both Plate and Sterling. This innovation (an English custom) is to meet the demand of those 
who wish to duplicate in Sterling the beautiful Community designs. 
COMMUNITY STERLING, (Patrician design only. Ask your dealer for prices). 


COMMUNITY SILVER PLATE, (Plate de Luze) 50 Year Service Six Teaspoons, $2.15 In Canada, $2.75 


Also COMMUNITY-RELIANCE plate (Not made in the Cand wo aeamcameerd 
Silver designs, but in four distinctive patterns of its own) 25 Year Service oe oe 1.35 


